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>» AAMA, AMOA MEET IN CHICAGO... Representatives from 


the American Amusement Machine Association (AAMA) and the 
Amusement and Music Operators Association (AMOA) met in Chicago 
on June 13 to, primarily, discuss the possibility of holding a joint 
Washington Conference in 1992. 


AAMA was represented by Bob Fay, Bill Rickett, and Rick Currie. 
The AMOA side consisted of Jim Trucano, John Schumacher, Wal- 
ly Bohrer, and Gene Urso. 


“It was an upbeat meeting,” said Fay, AAMA’s executive vice presi- 
dent. ‘‘We’re sending AMOA our proposal for staging some form of 
joint meeting in Washington next year. Our feeling is we're going 
to be in town together, we're going to be up on Capitol Hill together, 
so why not at least have the Congressional Reception together? AMOA 
is going to review our proposal and get back to us in about three weeks. 


“!’m optimistic that AAMA and AMOA can put aside the infighting 
that’s been going on in recent years and begin working together again. 
It’s time to move forward for the good of the entire industry. We're 
firmly committed to doing that, and | think AMOA is, too.” 


Schumacher, AMOA’s executive vice president, had no comment 
on the meeting. 


The two associations also discussed the possibility of AMOA co- 
sponsoring some AAMA charitable activities, which include: 


¢ Lending financial assistance for the U.S. Special Olympics, which 
takes place this month in Minneapolis. Also, AAMA member Steve 
Lieberman will set up a game room at the event. 


¢ Sponsoring an educational brochure for the Alliance to End Child- 
hood Lead Poisoning, which will point out the hazards of lead poisoning 
to parents. 


¢ Creating a coin-op amusement “Olympic Fund-Raising Day,’ with 
the proceeds from the cash box going to the U.S. Olympic Fund. 


AAMA and the American Amusement Machine Charitable Foundation 
(AAMCF) currently lend support to some 34 charities nationwide. 


“We're ready and willing to co-sponsor AMOA's charities as well,” 
Fay added. 


In other news concerning the associations, they will fund a study 
by George McCandless, an assistant professor at the University of 
Chicago, that focuses on the economic effects of a dollar coin and 
the accompanying removal of the dollar bill from circulation. It will 
address several questions raised in last year’s General Accounting 
Office report, which says that introduction of a dollar coin would lead 
to $318 million in annual federal budget savings. 


Results of the study will be released in time for hearings on H.R. 
1245, the “U.S. One Dollar Act of 1991,” scheduled for late September. 


“We expect to find the amount of savings to the consumer and the 
effect on inflation,’ said AAMA president Bill Rickett. “This study will 
be acomplete economic analysis and should give added weight to 
the argument that introduction of the dollar coin will benefit all sec- 
tors of the American economy.” 


Said AMOA president Jim Trucano, ‘We hope that this study will 
assist us in the passage of the dollar coin bills. The entire coin-op in- 
justry will benefit from AAMA’s and AMOA's sponsorship of this study.’ 


SNK, ROMSTAR AGREEMENT OFF...SNK Corporation of 
\merica has cancelled its sales agreement with Romstar for the sales 
and marketing rights to the Neo-Geo one-slot kit. It encompassed 
the U.S. and Canadian markets. 


“We appreciate the fine effort that Romstar has made in launching 
the one-slot kit for us,’ said SNK president Paul Jacobs. “However, 
at this time, with the de-emphasis on our NES business, SNK Corp. 
of America is positioned to devote its energies full time to the sales 
and marketing of all coin-op Neo-Geo products. We feel our distributors 
will be better served knowing that Neo-Geo products will be available 
exclusively through SNK.” . 


“Romstar is proud of the job it did with the Neo-Geo one-slot, but 
it’s time to move on to other projects,” said a Romstar spokesman. 
“Although we can’t be specific about what we're working on, we can 
assure the industry that it will be something welcomed.” 


PLUGGED BACK IN... In this month’s “Coinman Interview” with 
South Carolina’s Michael Mims, he reported that on May 31, the state's 
operators banded together and unplugged all of their video poker 
machines. They also held their license fees in abeyance. Their ac- 
tion stemmed from attempts in the state general assembly to repeal 
a statute that legalizes operation of the machines. 


However, on June 6, the day the General Assembly was due to ad- 
journ, it voted not to entertain any more repeal attempts during the 
session. So, on June 7, the machines were plugged in and opera- 
tors paid their license fees, worth $30 million to the state. 


“Things are back to normal,” Mims said. “At least we're safe until 
they meet again in January 1992. This is the fourth year in a row 
that they’ve tried to repeal the statute. But we’ve never been this 
organized in the past. There was plenty of grass roots support this year.’ 


To read more about this situation and other goings-on in South Carolina, 
turn to page 77. 


LA. VIDEO POKER BILL...On June 25 the Senate Judiciary 
C Committee voted to send H.B. 283 to the full Senate. Louisiana's 
bill had stalled for three weeks after passing the House. The new 
progress can be attributed to a one-year-only state fee of 22.5 per- 
cent on total wagering. The Legislature adjourns July 9. 


N.Y.C. OPERATORS TO FILE LAWSUIT ... Operators in New 
York City are going ahead with litigation against the city, hoping to 
overturn a tough anti-cigarette vending ordinance. Robert Herman, 
president of AMOA-NY, says research done by the national law firm 
of Fullbright, Jaworski, Revis & McGrath indicates that they would 
have a ‘good chance” of overturning the law. 


“We tried lobbying, we tried negotiating, we tried reconciliation—none 
of that worked,” Herman said. ‘‘Hopefully this litigation will be suc- 
cessful. We would also like to get a temporary restraining order to 
block implementation of the law in January 1992.” 


The ordinance bans cigarette vending machines everywhere except 
bars. They must be in the line of sight and cannot be within 25 feet 
of a doorway. 


Herman is hopeful that cigarette manufacturers Philip Morris and 
RJR will lend financial assistance, because the litigation is certain 
to be quite expensive. 


AAMA TO TOUR SOUTH AMERICA... AAMA executive vice 
president Bob Fay and Dynamo's Mark Struhs, chairman of the AAMA 
Foreign Business Development Committee, will embark on a product 
promotion tour of South America in late October. They—and possi- 
bly other AAMA members—will spend two or three days in each of 
the following cities: Santiago, Chile; Rio de Janeiro, Brazil; Buenos 
Aires, Argentina; Bogota, Colombia; and Caracas, Venezuela. 


This ‘Foreign Business Development Program’ is scheduled for 
Oct. 28-Nov. 10. While in each city, AAMA will host a reception for 
operators, distributors, and individuals interested in investing in the 
coin-op amusement industry. The respective American embassies 
will assist AAMA with the receptions, which will be held in conjunc- 
tion with business meetings. A slide show presentation and other 
promotional materials will be featured at the meetings. 


“We hope this tour opens up some business channels in South Amer- 
ica for our members,’ Fay said. ‘“‘We’re trying to create interest in 
their coming to San Antonio for ACME to discuss further business.” 


A more detailed agenda will appear in next month's issue. For more 
information on the South American tour, contact Fay at AAMA head- 
quarters, 12731 Directors Loop, Woodbridge, VA 22192; (703) 494-2758; 
FAX (703) 494-0616. 
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ROWE International and 
ROWE’s Participating Distributors 
Proudly Announce 


Extended While supplies last - Limited quantities 


FREE CD’s 


¢ The "Billboard Top Hits" Series 


¢ Rhino Record Selections ¢ 


24 FREE CD’S 
with purchase of one 
CD-100A 


Offer Valid July, 1991 


Contact your local participating ROWE distributor 
for payment terms, qualifications and details. 


Whippany, N.J. 07981 
(201) 887-0400 


“Quality Is Our Family Tradition” 


800-227-5813 


IN CA 800-227-5814 


Quality control persone at Hoffman & Hoffman | 

checking diameter of token with micrometer 

e Immediate same-day ship- 
ment on stock tokens 


e Quality artwork and design 
service at no charge 


e Hoffman & Hoffman tokens 
are minted under the most 
rigid quality control 
standards. 


e We match Old World crafts- 
manship with advanced 
technology. 


e Hoffman & Hoffman has 
the best prices and fastest 
delivery for stock or custom 
tokens. 


e You can buy the best 
tokens for less. Check 
Our prices and see. 


HOFFMAN &y HOFFMAN 


P.0. Box 896, Carmel, CA 93921 
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Nintendo is more than a household name, it’s a worldwide name. Ina short time the com- 
pany has greatly increased video game awareness in both the coin-op and home 


markets. 


LARAMIE INTERESTS 
-$00-237-5874 -800-521-8697 


3635 WILLOWBEND BLVD., SUITE 318 © HOUSTON, TEXAS 77054 


QUIPMENT POLL 


Buying the right game can be a “‘make-or-break’”’ proposition for the operator. This chart is based 
on operator evaluations and is designed to provide information needed to make prudent game pur- 
chases. The longevity points indicate a game's staying power. 


VIDEO & PINBALL COMBINED 
MONTHS 


POINT IN 
MFG. VALUE 


Street Fighter II (Capcom) 9.53 
Race Drivin’ (Atari) 9.27 
Fun House (Williams) 9.11 
Race Drivin’ Panorama (Atari) 9.00 
Cyclone (Williams) 8.91 
Final Lap Il (Namco) 8.64 
Simpsons (Video) (Konam) 8.53 
Hard Drivin’ (Atari) 

The Machine (Williams) 

Mad Dog McCree (Betson) 

Clutch Hitter (Sega) 

Steel Gunner (Namco) 

High Impact Football (Williams) 

Final Lap (Atari) 

Space Guns (Taito) 

Rad Mobile (Sega) 

TMNT (Pinball) (Data East) 

Pit-Fighter (Atari) 

Gilligan’s Island (Bally/Midway) 

Elvira (Bally/Midway) 

Dr. Dude (Bally/Midway) 

Final Fight (Capcom) 

Indy Heat (Leland) 

G.P. Rider (Sega) 

Simpsons (Pinball) (Data East) 
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REDEMPTION 


POINT POINT 
VALUE VALUE 


ALLEY BOWLERS JR. BASKETBALL NOVELTY/REDEMPTION 


1. Skee-Ball (Skee-Bal/) 8.67 1. Bozo Basketball 8.00 . Pop-A-Ball (SMS/Coastal) 
(Design Plus) Wacky Gator (Data East) 

Cosmo Gang (Data East) 

. Big Mouth (Meltec) 

. Knock Down (Meltec) 

Bozo Grand Prize 

(Yankee Games) 

Whac-A-Mole 

(Bob’s Space Racers) 

. TMNT Pizza Drop (Capcom) 

. Gumball Rally (Atar/) 


SPORTS GAMES 
1. Hoop Shot (Doyle) 8.50 SINGLE CRANES 
2. Putting Challenge (/CE) 8.22 1. Skill Crane (Grayhound) 
3. Shoot To Win (Smart) 718 2. Big Choice (Betson) 
4. Championship Basketball 7.00 3. Clean Sweep (Smart) 
(Grayhound) 4. Hollywood (Hollywood) 


On N ONAWNH 
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QUIPMENT POLL 


VIDEO KITS 


POINT LONGEVITY POINT LONGEVITY | _ 
GAME VALUE POINTS GAME VALUE POINTS 


1. Street Fighter Il (Capcom) 9.53 195 18. Cyberball 2072 (Atari) 6.72 492 
2. Clutch Hitter (Sega) ee 82 19. Tetris (Atari) 6.64 336 
3. High Impact Football 8.00 283 20. Strike Force 6.60 1 
(Williams) (Bally/Midway) 
4. Pit-Fighter (Atari) 7.15 400 21. Ninja Combat (SNK) 6.54 18 
5. Final Fight (Capcom) fog 786 22. Carrier Airwing (Capcom) 6.50 21 
6. Rai Den (Fabtek) 7.61 362 23. Hit The Ice (Williams) 6.47 116 
7. King Of The Monsters 7a 40 24. RoadBlasters (Atari) 6.44 252 
(SNK) 25. Hydra (Atari) 6.38 i3 
8. Sengoku (SNK) 7.31 54 26. Gals Panic (Kaneko) 6.33 : 
9. Trog (Bally/Midway) 7.31 23 27. Championship Sprint 6.22 93 
10. Blood Bros. (Fabtek) 7.12 63 (Atari) 
11. Caveman Ninja (Data East) 7.00 17 28. Cyberlip (SNK) 6.22 : aS 
12. Track-Pak (Le/ana) 6.95 330 29. Ghost Pilots (SNK) 6.22 ' . 
13. Turbo Out Run (Sega) 6.93 863 30. Capcom Bowling (Capcom) 6.19 lie 
14, Gun Force (/rem) 6.93 13 31. M.V.P. (Sega) 6.18 163 
15. Smash TV (Williams) 6.85 320 32. Growl (Taito) 6.14 ° 
16. WWF Super Stars 6.84 831 33. Hot Shots Tennis (Strata) 6.14 
(Am. Technos) | 34. Aliens (Konami) 


17. Arlington Horse Race (Strata) 6.80 9 35. Strata Bowling (Strata) 


VIDEO DEDICATED 


POINT LONGEVITY POINT LONGEVITY 


GAME VALUE POINTS GAME VALUE POINTS 
1. Race Drivin’ (Atari) 9.2/ 452 8. Final Lap (Atari) 8.00 1010 
2. Race Drivin’ Panorama 9.00 52 9. Space Guns (Taito) 8.00 204 

(Atari) 10. Rad Mobile (Sega) 7.92 88 
3. Final Lap Il (Namco) 8.64 224 11. Indy Heat (Le/and) 7a: 33 
4. The Simpsons (Konami) 8.53 93 12. G.P. Rider (Sega) Acris 182 
5. Hard Drivin’ (Atari) 8.29 1302 13. G-Loc (Sega) 7 52 431 
6. MadDogMcCree(Betson) 8.15 103 14. Four Trax (Atari) 7.44 547 
7 i 15. Rampart (Atari) 7.32 112 


. Steel Gunner (Namco) 8.07 


PINBALLS 


POINT LONGEVITY POINT LONGEVITY 


GAME : VALUE POINTS GAME VALUE POINTS 
1. Fun House (Williams) al 302 9. Whirlwind (Williams) 757 684 
2. Cyclone (Williams) 8.91 936 10. Earthshaker (Williams) 7.30 1069 
3. The Machine (Williams) 8.24 97 11. Diner (Williams) 7,03 183 
4. TMNT (Data East) 7.81 39 12. Checkpoint (Data East) 6.76 49 
5. Gilligan’s Island 13. Harley Davidson 

(Bally/Midway) 115 37 (Bally/Midway) 6.67 5 
6. Elvira (Bally/Midway) 7.74 811 14. Banzai Run (Williams) 6.67 4 
7. Dr. Dude (Bally/Midway) 7.74 288 15. Police Force (Williams) oy 583 
8 


. The Simpsons (Data East) 7.63 354 
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pROM THE EDITOR 


~ A hot commodity 


‘“‘It used to be one of the hottest commodities in town, 
but changing times have melted the demand. ”’ 


hus began an article in the New 

Orleans Times-Picayune news- 
paper. Read it again and you can envision 
the quote applying to a variety of busi- 
nesses—even ours. 

However, this particular article was 
centered around something that we all 
take for granted—ice. A short 60 years 
ago, before electric refrigerators or 
modern air conditioning, ice was exactly 
as described, a hot commodity. 

Literally everyone needed it and 
wanted it. The iceman must have been 
one of the most popular figures in town as 
he drove his horse-drawn cart from door 
to door, sharing the cool luxury or 
perhaps we should say “‘necessity.’’ 

In New Orleans alone from the 1930s 
until World War II, there were over 20 ice 
companies operating to fill the demand. 
Not only were the ice companies running 
successful operations but enabling ped- 
dlers to pick up ice to re-sell in order to 
make a living. 

I wonder if housewives ever dreamed 
of having an electric *‘icebox.’’ Most 
likely they sought to improve the 
machines they had, perhaps the coveted 
less-drip model, one with a prettier ex- 
terior, or even one with a bigger space for 
the ice chunk. But the concept evolved 
much farther, into spacious electric 
refrigerators with machines inside to 
make their own ice cubes. How we take 
those for granted. 

The coin-op industry hasn’t evolved all 
that differently. We’ve seen concepts 
evolve and improvements made on what 
we’ ve had to work with. We saw that with 
pinball machines, from the antique ones 
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with marbles up to modern, multi-level, 
multi-ball wonders. 

Video games have evolved from Pong 
to the 32-bit Rad Mobile. Color’s been 
added, the capabilities have expanded 
considerably, and play has been detailed. 

There’s been a wide-open market for 
the entertainment the coin-op industry 
provides. Coin-operated amusement 
machine operators were a hot commodi- 
ty in the late ’70s and early ’80s. It seem- 
ed there just wasn’t enough equipment to 
be bought. The operator ranks swelled to 
12,000 from an average of 5,000. The 
number of locations grew nearly as fast as 
the number of operators servicing them. 
These locations were begging for the 
latest games. 

Think of other industries that had their 
day before fading slowly away. Were 
there people making a good living pro- 
ducing the cards that explained the story 
in silent movies? How about blacksmiths, 
who were vital during the days before 
cars? I’m sure everyone can think of 
several more. 

The coin-op entertainment industry is 
facing a situation that could possibly 
change it more than anything has in the 
past. Video lottery is on the list of 
possibilities in more than a few states, but 
I’m not going into any details; our manag- 
ing editor, Bonnie Theard, has done a 
commendable job of that. 

But the fact is that whether operators 
are for or against won’t really matter if the 
machines are legalized. Every operator in 
the state will be affected one way or the 
other. No operator will be able to go about 
his business as if nothing has happened. 


Locations that were happy with amuse- - 
ment games are not likely to pass up a 
money-making poker game instead, even 
if it’s offered by another operator. And 
location contracts may not even apply to 
video poker games. On top of all that, it 
won’t be that easy to come up with the 
capital needed to buy the machines in 
quantity unless you are prepared. 

But the most worrisome thing I see is 
the complacency of some operators. To 
all of you who have put time and effort in- 
to studying this issue, congratulations on 
your forethought. I’m not talking about 
you. No, I’m talking to those who don’t 
think it will affect them and have made no 
effort to find out what’s going on. 

As I mentioned, Bonnie has been doing 
a thorough job keeping up with all the 
latest developments, talking with those 
who are involved, and sifting through the 
tons of information to give an update in 
her ‘‘Video Gaming Outlook.’’ Although 
she regularly shares her information with 
me, I have to admit that I don’t know a 
fraction of what there really is to know. I 
have learned enough to know that I would 
be trying to find out all I could if I was an 
operator. I would certainly join AMOA if 
I wasn’t already a member. 

Operators supplying amusement games 
may have been a hot commodity, but they 
could be out of business without much 
notice. [| 


Valerie Cognevich 
Editor 
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CD kits 


I have just read your report on CD jukebox 
conversion kits as shown at the recent 
ACME show in Las Vegas. First, let me ex- 
plain that I am both an operator and the 
Southern California distributor for the CD 
Jukebox Kit Co. 

My associates and I feel that it was an ex- 
tremely unfair review of this product. You 
have obviously missed the entire concept of 
what a conversion kit is designed to do. It is 
not transitional; it’s an alternative to giving 
a $5,000 to $6,000 jukebox to a marginal 
location, which would never be economical- 
ly warranted and/or justified. Since 45 rpm 
records are becoming increasingly scarce, it 
provides a low-cost means of placing a CD 
jukebox, keeping all concerned satisfied and 
increasing revenue. My collection reports 
are proof of this, since I am now operating 
several converted jukeboxes for lower in- 
come accounts. 

In my effort to get feedback at the ACME 
show, I found overwhelming approval for 
this idea with very few dissenting opinions. 
In view of this, I feel you certainly could have 
made an effort to present this more fairly. 
The fact that you quoted only negative opi- 


nions biased your report and your inference 
could damage the viability of this concept. 

In the current recession, a wise business 
owner seeks appropriate means of coping 
with a rapidly changing market. He should 
employ every aspect of the ‘‘recycling’’ 
philosophy from aluminum cans to 
jukeboxes. 


David J. Suhy 
Small Change 
Canoga Park, CA 


Wonderful job 
I wanted to let you know what a wonder- 
ful job you did covering the ACME show. 
The articles were timely and the photos 
superb. You can be very proud of your work. 
Joe Kaminkow 
Data East Pinball 
Melrose Park, IL 


Thanks, we needed that! 


Count us out 


Mobile Record Service Co. recently sent 
its customers a letter explaining that it will 


replace defective CDs, but not jukebox- 


damaged ones. Mobile’s policy is certainly 
understandable. But we very much regret 
that it named NSM as a possible source of 
such damage. NSM went to great extremes 
in the design and manufacture of its equip- 
ment to prevent CD damage. In fact, it is our 
major selling point. Our system never 
touches a CD, just the tray it’s cradled in. 
Our system does no damage to CDs of any 
kind in any way. 

NSM did not modify its existing 45 rpm 
system to handle CDs because we were keen- 
ly aware of the certain risk this posed for 
damaging CDs. Instead, NSM chose a path 
that cost years in extra research and millions 
of dollars in additional design and tooling, to 
be able to offer an appropriate, high-disc 
capacity handling system in our jukeboxes. 

I don’t mean to go off the deep end but I do 
feel it imperative that operators understand 
that we should not have been included in this 
listing. I know that Mobile did not intend to 
harm us, but the announcement and verbal 
comments can do us damage. 

Rus Strahan 
NSM-America 
Chicago, IL 


THE CONVENIENCE OF VARIETY — THE QUALITY OF batone 
SELECT ANY COMBINATION OF LOCKS AND KEY PROFILES 
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BATON LOCK AND HARDWARE COMPANY 
11521 SALINAZ DR. * GARDEN GROVE, CA 92643 
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1-800-395-8880 


hen it comes to America’s 
favorite game, Williams 


is in a league by itself! NOW EVIERVION ee : . 

With a theme that has es 

everyone stepping up to & Se tf teat 
bat, SLUGFEST is an out-of-the- . 
park hit for all locations. l Oh 
PLAY BALL! the player 1 
Targets score lit values as players 
swing at fast balls, change-ups, FAVORIME VOUR FUTU aa4 IS 
curves and screwballs in this 1 or 2 

IN THE CARDS! 


player game. Each player gets one 

pinch hitter per credit during which 
SLUGFEST vends baseball cards 
based on the player’s performance as 


out targets are unlit and the ramp is 

up for a shot at the upper deck. 

Stealing bases when the runner he scores points as well as runs! 

flashes challenges both speed and. The card dispenser, ticket dispenser 
friendly, gives players that extra 
incentive to step up to the plate 


coordination just like in the real 
game! With 2 players, the pitcher 

time after time. SLUGFEST comes 
with a supply of baseball cards— 


can even try to throw the runner out 
in a race for the base! With all the 

replacements are available through 
™ authorized dealers. 


excitement and fanfare, players will 
be buying in to continue play as fast 

With our new, sporty-looking cabinet 
and fewer parts for maintenance-easy 


as they can say “Play ball”! 
reliability, Williams once again 


5 EW Gar, = . a feed gives you the best return on 
: EES | em ae ed ey = investment as well as the highest 


Ls ————— resale in the industry. SLUGFEST 
SLUGFEST introduces a T — ee — 7) is a major league hit that’ll take 
brand new technology that URE ee 3 you through the season and 
makes the scoreboard come 
alive! It’s a dot matrix 
system that pulses with a 
spectacular light show 
including special effects, 
fireworks, player stats, 
even a heckler! Williams’ 
new dot matrix system 
makes diagnostics easier 
than ever—game 
adjustments are readily 
available at the push of a 
button. This is as good 
as it gets, sports fans! 


STEALING BASES 
The runner can steal a base when 
the player repeatedly taps the 


Williams Electronics Games, Inc. 


A subsidiary of 


Umn= 


Industries Inc. 


3401 N. California Ave. 
Chicago, IL 60618 
(312) 267-2240 

Fax (312) 267-8435 


Height: 63" minimal 
Width: 25%4" Weight: 245 Ibs. 
Depth: 57" (uncrated) 
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amusement only 
optional bill acceptor 
optional ticket 
dispenser 

optional baseball 
card dispenser 


NOTICE: “SLUGFEST” 
is a trademark of 
Williams Electronics 
Games, Inc. © 1991 
WILLIAMS 
ELECTRONICS 
GAMES, INC. Patent 


PINCH HITTING 

Each player gets 
a pinch hitter 
per credit for 
whom all out 
lamps are off 
and the ramp 
iS up. 


4 Inning = 25¢ Per Player 


9 Innings = $2.00 Per Player 


ee eee Pending. 
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Institute for video lottery formed 


An organization known as the Regulated 
Gaming Institute (RGI) has been created 
to, primarily, ‘‘increase the public’s 
perception of regulated video lottery as a 
stable source of non-tax revenue,’’ ac- 
cording to AMOA president Jim Trucano. 

The following is an explanation by 
Trucano of RGI’s inception and goals. 
Though quotation marks only appear at the 
very beginning and end, everything within 
is his own words. 

‘*With the advent of video lottery— 
specifically the private sector’s potential 
involvement—a group of executives from 
several segments of the coin-op industry 
met recently at the Lottery Expo in New 
Orleans to approve the creation of RGI. A 
single, cohesive industry voice is the 
reason for the Regulated Gaming Institute. 

RGI is the brainchild of industry guru 
Wally Bohrer. As chairman of AMOA’s 
Government Relations Committee, Wal- 
ly has devoted extraordinary effort to the 
issue by traveling the country to assist state 
associations in developing South Dakota- 
style video lottery legislation. He’s seen 
firsthand the often disjointed efforts and 
strongly believes a nationally coordinated 
effort is needed for the coin-op industry. 

The unanimous decision to form RGI— 
based on meetings among Wally, myself, 
AMOA executive vice president John 


Jim Trucano 
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Schumacher, and several leading manu- 
facturers of video lottery equipment— 
resulted in the following mandate: 

¢ RGI will promote video lottery 
systems that include the private sector. 

¢ RGI will focus on the national picture 
and not become actively involved in any 
particular state’s legislative effort to pass 
video lottery. 

¢ RGI will be an institute independent of 
any existing association and will have as its 
members manufacturers, distributors, 
operators, and government regulators. 
(Note: This isn’t an AMOA organization; 
rather, AMOA is a member of RGI.) 

¢ RGI’s prime objective is to increase 
the public’s perception of regulated video 
lottery as a stable source of non-tax 
revenue. 

As president of AMOA, I have had the 
opportunity to visit many state association 
meetings. Most have sessions on video lot- 
tery legislation. Some of this legislation is 
good, with a good chance of passage. 
Other legislation is downright dangerous. 

This legislation discrepancy is one of the 
main reasons for RGI’s formation. The 
consensus of state and local government 
officials is that video lottery is the new 
reality. The question for our industry is 
whether or not they will include the private 
sector. 

The Lottery Expo in New Orleans was 
attended by leading lottery directors from 
across the country. Frank and open discus- 
sions were plentiful. More than one lottery 
director said that if the private sector ap- 
proached them with reasonable proposals, 
video lottery that utilized the traditional 
operator would be a reality in more states 
than just South Dakota or Montana. 

These are not isolated instances. Unfor- 
tunately, our industry has not cohesively 
sold them on the role of the private sector. 
Thus, the advocacy role of RGI. 

As you might expect, many concerns 
were voiced during the first meetings bet- 
ween manufacturers and AMOA 
members who will comprise RGI. But 
there is unanimous agreement that if the 
current trend continues, the window of op- 


portunity for coin operators to participate 
in this lucrative market will close—and 
close forever. 

RGI will accomplish many things. The 
first is to create a public relations cam- 
paign that targets key government 
decision-makers, namely regulators and 
legislators. 

RGI will also disseminate uniform in- 
formation to its core membership. As it 
stands right now, it is almost impossible to 
determine what is going on in any par- 
ticular state. Accurate—and current— 
information is critical in selling legislators 
and regulators on the positive points of 
private sector participation in video 
lottery. 

As a footnote, there were many con- 
cerns as to what RGI should not do. Again, 
RGI will not become actively involved in 
any particular state’s effort. This would be 
dangerous and, should any local attempt 
fail, the finger pointing would start at RGI. 
Additionally, RGI will not dictate market- 
ing practices to any member nor expect 
any member to do anything not in his own 
best interest. 

There exists a real need for coordinated 
information and legislative criteria affec- 
ting video lottery. The Regulated Gaming 
Institute is the most responsible and pro- 
fessional approach.”’ 


Wally Bohrer 
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THE ADVENTURE NEVER ENDS 


The Castaways are knee deep and sink- 


ing fast! Players must help save them 
from Kona, the natives’ island god. 


They scour the island with Gilligan as © 


he gathers 7 ingredients needed 

for The Professor’s Secret Formula 
Lava Seltzer. Lava Seltzer will relieve 
the upset Kona, but can Gilligan run 
through the jungle fast enough to 
pour the antidote into Kona before 

it evaporates? Players can earn an 
amazing 50 Million Points or even 
another 50 Million and another... 


J 
' y= soe : 
oe ee 
W 


. 
rye . 


SON, 4 


Players will be captivated by the 
Jungle Run skill shot. This all new 
rotating playfield means no two shots 
are ever the same with scoring that 
progressively increases to award mil- 
lions upon millions of points. It’s 

a challenge that will keep players 
returning and profits building like 
Kona’s Treasure! 
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MORE POINTS THAN RESCUE ATTEMPTS 
Only on GILLIGAN'S ISLAND will players discover the an 
wonders of a true blue lagoon featuring such high scoring & 
excitement as a possible 3 Million points, 2-ball Multi-Ball” | 
play or a totally new Bonus Ball extra ball. And here, the 

gods must be crazy—Gift of Gods allows all other players 
to collect 1 million points! In short, Bally’s newest pinball 2 
sensation awards players more points than the char- LA 

acters had schemes to get off the island! 


SHIP TO SHORE COMMUNICATIONS WERE 
NEVER LIKE THIS ; | 

Our friends might have been rescued long ago had 
they been able to send an S.O.5. over Bally’s new, 
spectacular 15” x 4” Dot Matrix display that pulses 
messages far more advanced than morse code! As" 
players gather the antidote to Kona’s totaleruption, | 
its graphic images and dazzling effects guide play- > 
ers through all the jungle perils. | 


If you want profits, you want Gilligan. And if yo i 
want Gilligan... you gotta go Bally! poy oe vee 
You'll come into more money than s<bb, [LIKAAYVY = 
Lovey and Thurston Howell III CS ICY, | AV TEES OT, 

ever dreamed of! 


©1991 Turner Entertainment Co. and Candace Silvers-Lee, Catherine Silvers-Burnett, Laury Silvers, Nancy Silvers, Tracey Silvers. All rights reserved. 


Gilligan’s Island™ and S.S. Minnow™ 


©1991 Midway Manufacturing Company ¢ 3401 N. California Ave. Chicago, IL 60618 ¢ (312) 267-2240. 


Chilton takes over 


Randy Chilton (I) of Chilton Vending is the new chairman 
of AMOA’s Jukebox Promotion Committee. He’s pic- 
tured here with Joel Friedman of Rowe International. 


Williams committee 
meets again 


Hoping to build on the success of their 
initial get-together, members of the 
Williams-Bally/Midway Distributor Ad- 
visory Board met recently in Chicago to 
discuss market conditions and business 
opportunities. 

Representing Williams-Bally/Midway 
were Ken Fedesna, vice president and 
general manager, and Joe Dillon, vice 
president of sales. The distributor group 
was comprised of Ira Bettelman, C.A. 
Robinson & Co.; Jon Brady, Brady 
Distributing Co.; Joe Cirillo, Betson 
Enterprises; Marvin Galante, Music- 
Vend; John Gatens, Southgate Amuse- 
ment & Vending; Frank Gumma Jr., 
American Vending Sales; and Hans 
Rosenzweig, Nova Apparate. 

‘*This type of all-day session has already 
proven itself to be invaluable for 
evaluating competitive products and 
forecasting industry trends,’’ Dillon said. 
‘‘In addition, this second meeting afford- 
ed quality time to sneak-preview some of 
our upcoming games and continue in- 
depth conversations about some exciting 
programs we are looking to introduce 
before the end of the year. 

‘*The feedback, to date, has all been ex- 
tremely positive. We look forward to 
holding similar meetings on a regular basis 
in the months to come.’’ 


Getting in position for video lottery 


Coin machine operators in Illinois, like 
their brethren in many others states, are in 
hot pursuit of legalized video lottery. A bill 
is pending in the legislature, and if it 
passes, operators there will have no short- 
age of video lottery terminals to choose 
from—especially since three coin-op 
manufacturers already based in Illinois are 
poised to enter the market. 

Though an official announcement has 
not been made, Williams’ Ken Fedesna 
confirmed that the company ‘‘will be a 
player in the video lottery market’’ as a 
manufacturer of VLTs. More details will 
be forthcoming. 


Electronic dart manufacturer Arachnid 
has been ‘‘exploring the idea’’ of entering 
the VLT market, according to president 
Bill Ward. ‘‘We’ve built a prototype VLT 
named Lucky Touch, but it hasn’t been 
firmly resolved whether we’re going to 
proceed further,’’ he said. 

And as we reported in the May issue, 
pinball manufacturer Premier Technology 
has reached an agreement to acquire SMS 
Mfg.’s video lottery product assets. 
Though it hasn’t been finalized, the deal 
calls for SMS’s manufacturing functions 
to be moved from New Jersey to Premier’s 
facilities in Bensenville, III. 


AAMA names chairmen 


The following AAMA members have 
been selected to serve as chairmen of the 
various association committees: 

e Distributors: Tony Yula Jr. of Mon- 
dial International. ¢ Finance/Legal: Frank 
Gumma Jr. of American Vending Sales. ¢ 
Foreign Business Development: Mark 
Struhs of Dynamo. ® Government Affairs: 
Al Stone of Nintendo and Rick Currie of 
Coin Controls. © Gaming & Lottery Sub- 


committee: Gil Pollock of Premier. ¢ In- 
dustry Promotion: Frank Ballouz of 
Fabtek and Roger Sharpe of Williams/ 
Bally-Midway. ® Industry Standardiza- 
tion: Herb Foss of Williams/Bally- 
Midway and Richard Ditton of Strata 
Group. © Membership: John Blouin of 
James Industries. © Nominating: Rus 
Strahan of NSM-America. ® Technical: 
Howell Ivy of Sega Enterprises. 


AAMA executive committee 


AANA recently elected its new executive committee in Washington. Pictured, (I-r): Frank Gumma Jr., assistant 
treasurer; Rus Strahan, secretary; Bill Rickett, president; Tony Yula Jr., vice president; and Al Stone, treasurer. Rick 


Kirby (not pictured) is the assistant treasurer. 
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Lunching with the reps 


Eleven members of Ohio’s operator delegation took part in AMOA’s Legislative Conference. The group also staged an 
informal luncheon for the entire Ohio congressional delegation while in Washington. Pictured here, (I-r): OCMA ex- 
ecutive director Judith Martin, Rep. Clarence Miller (R-Ohio), Naomi and Harold Laughlin, and Rod and Pam Stebelton. 


T.O.P. to distribute electronic dart game 


T.O.P. Distributing Inc. of Rochester, 
N.Y., has been appointed the exclusive 
North American distributor for Top Dart, 
a coin-op game that utilizes steel-tip darts. 
The game is manufactured by Wellow 
Leisure Products Ltd. of Wiltshire, 
England. 

Top Dart, which will be sold by Top 
Dart Systems, a new division of T.O.P. 
Distributing, is the only steel-tip, 
electronic-scoring dart game in the in- 
dustry. As such, it opens up a host of possi- 
ble new locations. Top Darts has been ap- 
proved by the British Dart Organization 
and is currently being played by world- 
ranked dart players throughout Europe. 

The game, which is currently in produc- 
tion and scheduled for shipment to 
America as we went to press, is wall- 


mounted and features a regulation bristle 
board. It can be played by up to four 
players and has a combination of 14 
games, including Cricket. Nine skill levels 
are offered, allowing a single player to 
compete against the game. Options in- 
clude a dollar bill validator, stand, and 
modem link-up from location to location. 

Many large steel-tip dart leagues have 
expressed interest in having Top Darts in- 
corporated into their leagues and used in 
major tournuments. Top Dart Systems has 
started negotiations with several com- 
panies interested in sponsoring both the 
game and a national tournament. 

For more information, contact Top Dart 
Systems, 739 Linden Ave., Rochester, 
NY 14625; (716) 586-1100; FAX (716) 
248-8777. 


Mondial open house 


Operators from western Pennsylvania and West Virginia attended a recent open house at Mondial Distributing’s Pitt- 
sburgh office. Pictured, (I-r): Nick Arakelian of Mondial-Philadelphia, Al Gossman of Coin Co. in Pittsburgh, and Doug 


Wilson of Mondial-Pittsburgh. 


Konami makes deal 
with Games of Nevada 


Konami has entered into a licensing 
agreement with Games of Nevada, a Las 
Vegas-based manufacturer of electronic 
gaming devices, that gives it Japanese and 
Far East rights (excluding Australia) to 
Games of Nevada’s Lucky Numbers/Slot- 
tery machine. 

Lucky Numbers is a Nevada-approved 
gaming device that combines features of 
video poker and lottery. Plans call for the 
product to be introduced to new video lot- 
tery markets throughout the world. 


Y. Suzuki appointed 
Taito president 


Yoshi Suzuki, formerly executive vice 
president of Taito America, has been ap- 
pointed president of the company. Minoru 
Suzuki, who held the position since May 
1990, will return to Taito Japan as direc- 
tor of Taito Corp. He had been named 
president to coordinate the consolidation 
of Taito America’s coin-op and consumer 
divisions, as well as strengthen the 
business link between Taito America and 
Taito Japan. 

Yoshi Suzuki has been with Taito 
America for over five years. ‘‘His 


knowledge of the American market, 


coupled with his coordination and 
understanding of the sales team and R&D 
in Japan, will once again direct a positive 
move toward strengthening Taito in the 
American market,’’ said a Taito 
spokesman. 


Florida hit with tax 


Effective July 1, the state of Florida will 
impose a Six percent tax on the charges 
‘for the use of coin-operated amusement 
devices.’’ Coupled with a six percent 
(seven in some counties) sales tax, many 
operators will have a difficult time coping, 
said Ed Tolisano of West Coast Music 
Co., president of the Florida Amusement- 
Vending Association (FAVA). 

‘‘It’s sad that the legislature wants to 
take money from an industry that’s strug- 
gling, especially the smaller operators,”’ 
he said. 

This crippling gross receipts tax slipped 
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by as an amendment to a vending-relief 
bill, Tolisano explained. The bill reduced 
taxes for vending equipment, so in order 
to make up for the shortfall in revenue a 
legislator proposed taxing the coin-op 
amusement industry. 

The FAVA board voted last year not to 
employ a full-time lobbyist to monitor 
adverse legislation in Tallahassee, going 
instead with a part-timer. Tolisano 
believes a full-time lobbyist would’ve 
been able to catch the amendment and stir 
up enough opposition to defeat it. But now 
it appears too late to reverse the action 
taken by the legislature. 

‘*Their attitude is, ‘Why are you calling 
us now to complain? We didn’t hear any 
opposition when the bill was going 
through,’ ’’ Tolisano said. “‘I hate to say 
it, but they’re right. It’s a little late to 
abolish the tax now. 

‘*With a sales tax, you can pass the costs 
on to the consumer. But this is a gross 
receipts tax. We’re going to have to eat the 
costs.”’ 


Leland shuts down 
manufacturing 


The Leland Corporation has closed its 
manufacturing division, effective July 1, 
opting to have the work done by an as yet 
undetermined submanufacturing entity. 
However, Leland’s engineering, R&D, 
marketing, customer service, and accoun- 
ting departments will remain intact at the 
El Cajon, Calif., location. 

Leland’s John Rowe says the company 
is putting the final touches on some new 
games, which will be ready for market in 
August. 

‘Our new games will incorporate some 
new and unusual technology, which we 
believe may set a new standard for all coin- 
op manufacturers in the future,’’ he said. 
‘*At this critical time in our industry’s 
history, it’s imperative that our technology 
move forward.”’ 


Indoor amusement 
parks planned 


Paul Burchman and Alexander Kress 
have signed a contract to open a series of 
indoor amusement complexes. Burchman 
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NSM looks out for vinyl operators 


’’We pride ourselves on taking care of 
operator needs.’’ That’s a common line 
from manufacturers, but jukebox giant 
NSM considers it anything but idle 
boasting. 

Over the past several months, NSM- 
Germany, through U.S. subsidiary NSM- 
America, has given operators free 
100-pound boxes of parts for 45 rpm 
jukeboxes. The new parts came with a note 
from NSM-America president Rus 
Strahan. It read as follows: 

‘Thank you for believing in us and our 
product. We recognize that your 45 rpm 
machines can continue to play an impor- 
tant part in your music business. We want 
you to know that we are standing behind 
you with parts and service. This is acom- 
plete set of NSM 45 rpm parts. Please ac- 
cept them with our gratitude for placing 
your trust in us. We can assure you that 
we’ll never knowingly do anything to 
violate that trust.’’ 

Strahan says the gesture was genuine 
and had nothing to do with advertising 
gimmicks. 

‘‘Some of our NSM operators were 
questioning parts availability,’’ he said. **I 
thought, why not pay them back for stan- 
ding behind us and, at the same time, let 
them know in the strongest way that the 
parts will be there for them. So, in making 
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Dave Dugas of Dugas Music Service in Athol, Mass., was 


one of the lucky operators who received free 45 rpm 
jukebox parts from NSM. 


long-term parts plans with my parent com- 
pany in Germany, it was agreed that we’d 
favor our long-time NSM operators with 
a complete set of 45 rpm parts at no 
charge. It was an expensive gesture, but, 
I believe, worthwhile.’’ 

NSM worked with its distributors to 
select the lucky operator recipients, who 
received their packages without any prior 
announcement from the company. 


New pinballs from Williams/Bally-Midway 
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The creative group responsible for Bally’s new Gilligan’s Island pose with Gilligan himself, Bob Denver, who recently 
paid a visit to the factory. That’s Roger Sharpe beside Williams’ Terminator 2, which made its debut in late June. The 
game, a licensed tie-in with the film sequel ‘Terminator 2,” features authentic speech by Arnold Schwarzenegger and 
a video mode via the dot matrix display. A 72 video game will be released later this year. 


ROSETTE: 
WINNERS 


AHEAD 


05070 — 
5%" SPORTY FELLOWS - 
4 DOZ. PACK 


05060 
5y% NOSEY FELLOWS - 
4 DOZ. PACK 


Call for FREE Catalog 
TODAY! 


05050 | 
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ROSETTE, Inc. 


29 BALA AVE., BALA CYNWYD, PA. 19004 (PHILA.) 
215/668-8392 « 800/426-6665 
FAX 215-664-0125 
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was a founder of the original Sportime 
USA complex in Elmsford, N.Y. He and 
Kress .were partners in Sportland 
America, located in Danbury, Conn. Both 
complexes were successful and have since 
been sold. 

Burchman and Kress are now turning 
their attention toward a 30,000-square- 
foot venture on Route 15 in Wharton, N.J. 
Scheduled for a fall opening, the indoor 
amusement complex will feature coin-op 
amusement games, kiddie rides, billiards, 
miniature golf, roller skating, and birthday 
party rooms. 

Contracts have also been signed for ad- 
ditional locations. One is expected to open 
next year in Bronx, N.Y., across from the 
first new shopping center to be built in the 
burough in over 20 years. Other locations 
will include Long Island, N.Y.; 
Washington, D.C.; and cities in Connec- 
ticut, Pennsylvania, and Florida. 


Scribner leaves 
Pioneer 


Paul Scribner, vice president of sales 
for Pioneer Laser Entertainment’s 
jukebox division, has resigned to pursue 
other business interests in the entertain- 
ment industry, according to PLE president 
Ted Karasawa. Scribner had been with the 
company since December 1989. 

Mark Makabe, senior vice president of 
sales and marketing, will assume 
Scribner’s duties. 
~ ‘Paul has been a valuable member of 
our team at PLE,’’ Karasawa said. ‘‘We 
wish him well in his new endeavor.’’ 

PLE will stage a distributor meeting and 
dinner in Las Vegas on Sept. 11. The com- 
pany’s new jukebox model and Karaoke 
system will be introduced there. 


AMOA jukebox promo 
set for July 


AMOA and the VH-1 (Video Hits One) 
cable TV network will conduct a joint pro- 
motion known as ‘‘Jukebox Madness’’ 
from approximately July 20-Aug. 18. Ten 
jukeboxes—five nostalgia and five new 
CD units—will be given away to con- 
sumers via a contest on VH-1. The net- 
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K.W. Systems signs deal with Deith 
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K.W. Systems Ltd.’s Pig Racing, a game distributed in the United States by Coin Concepts. 


K.W. Systems of England, one of the 
manufacturers whose games are handled 
by Coin Concepts Inc. (CCI), has nego- 
tiated a major contract with England’s 
Deith Leisure (a division of Sega Enter- 
prises). Under the agreement, Deith has 
been licensed to sell a combination of 100 
Starburst and Fairground Attraction coin 


Visitors from abroad 


\ DEADLY 
COMBI’ ATION 


so 


pushers. 

The agreement also calls for Deith to 
purchase 100 units of Pig Racing, a game 
that was the brainchild of CCI president 
Art Warner. Additionally, CCI will re- 
main the exclusive distributor of these 
three games to the North American 
market. 


Fifty-five French businesspeople recently toured the facilities of Williams/Bally-Midway in an effort to learn more 
about American manufacturing techniques and procedures. Pictured with part of the French contingent are Joe Dillon 
(I), vice president of sales, and John Straebel (second from left), vice president of manufacturing. 
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work, which has nearly 41 million 
subscribers, will also incorporate special 
jukebox promotion segments into its 
regular programming. 

AMOA operators will display addi- 
tional promotional materials at some 
15,000 jukebox locations nationwide: 
standard posters, easel-backed posters 
with entry forms, and special title strips 
promoting both songs (on 45 rpm boxes) 
and CDs. 

Contest entries can be made by either 
calling a special VH-1 900-number, in 
which the caller answers a jukebox trivia 
question in order to qualify, or by return- 
ing an entry form on display at par- 
ticipating jukebox locations. 

The artists/songs (and videos) tied-in 
with the promotion are: 

e The Eurythmics, “‘When Tomorrow 
Comes’’ from their upcoming ‘‘Greatest 
Hits’’ album. 

e Michael Bolton, ‘‘Time, Love and 
Tenderness’’ from his album of the same 
name. 

e The Texas Tornados, ‘‘Rosa de 
Amor’’ from their album ‘‘The Texas 
Tornados.’ 

e Harry Connick Jr., ‘‘Recipe for 
Love’”’ for the album ‘We Are in Love.”’ 

e Vanessa Williams, ‘‘Running Back to 
You’’ from her upcoming ‘‘Comfort 
Zone’’ album. 

e Rick Astley, ‘‘Move Right Out’’ from 
his album ‘‘Free.’’ 

Operators will purchase the records or 
CDs from their one-stops, who in turn will 
provide them with the display materials at 
no charge. 

Coordinating the ‘‘Jukebox Madness”’ 
promotion with VH-1 and AMOA are 
Pittsburgh-based Sterling Title Strip, 
Schwalb Entertainment Consultants, and 
AMOA label liaison Sam Atchley. 


Brechner has answer 
to problem 


Merchandise supplier Dan Brechner 
and Co. has developed an innovation in 
pricing that solves a long-standing pro- 
blem for redemption center owners: figur- 
ing equivalent values for premiums. Every 
Brechner catalog now features a ticket 


Smart adds to crane line 


Smart Industries has added a new model 
to its line of Clean Sweep cranes—the 
Clean Sweep Double 1/2 and 1/2. This dif- 
ferent concept in Smart double-unit cranes 
was available previously as a special-order 
item, but an increase in demand caused the 
company to add the product to its regular 
assortment of crane models. 

Clean Sweep Double 1/2 and 1/2 
features a regular claw for standard mer- 
chandise on the left side and a jumbo claw 
for jumbo prizes on the right. With this 
choice available to the customer, the 
operator is able to adjust the price per play, 
based on the type and size of the merchan- 
dise in each section. 

Among the standard features are a large 
coin mechanism console; improved ac- 
cessibility to game boards and switching 
power supplies through plywood double- 
doors (containing the dual coins mechs and 
optional dollar bill acceptor); three skill 
game options; skill joystick control; 
microprocessor game boards; one-inch 
square, steel tubing frame; adjustable 
game timer; and fully adjustable regular 
and jumbo claws. 

Options include a $1/$5 bill acceptor 
with stacker, credit/timer LED readout, 
ticket dispenser, photo-eye prize-counting 
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Smart’s Clean Sweep Double 1/2 and 1/2. 


meter, rope lights, pushbutton controls, 
‘‘motion’’ sound system, winner light, 
and bubble gum payout. : 
For more information, contact a Smart 
distributor or the company directly at 1626 
Delaware Ave., Des Moines, IA 50317; 
(800) 553-2442 or (515) 265-3148. 


AMOA Expo ’91 sold out 


All 720 booths for AMOA Expo ‘91, set 
for Sept. 12-14 in Las Vegas, have been 
sold. The association is seeking ways to 
expand the floor at the Las Vegas Conven- 
tion Center to accommodate an anticipated 
exhibitor waiting list. 

As of late May, some 155 companies 
had reserved the available booths. 

Speaking of the expo, AMOA’s 
Nominating Committee will be meeting 
soon to review new candidates for 
AMOA’s board of directors. Ten directors 
will be elected at AMOA Expo ‘91. 

Candidates for board recommendation 
must: 

¢ Be an operator or distributor member 
of AMOA. 


e Be endorsed in writing by five other 
AMOA members. 

¢ Be submitted to the Nominating Com- 
mittee at least 30 days prior to the election. 

Letters of recommendation should in- 
clude a brief summary of a candidate’s in- 
volvement and achievement in state and 
local activities. The candidate’s three-year 
term will begin at Expo ’91 and run 
through the 1994 convention. 

The official deadline for submitting let- 
ters of recommendation to the AMOA 
Nominating Committee for Directors is 
Aug. 9. They should be channeled to April 
Sojka at AMOA’s Chicago headquarters: 
401 N. Michigan Ave., Chicago, IL 
60611-4267; FAX (312) 321-6869. 


PLAY METER 91 ~ JULY1991 


ude' 


eo 


Coin-A-Bunga 


If the Turtles don't get you. .. 


Teenage Mutant Ninja Turtles’is the hottest license 
around—tops at the box office and a merchandising block- 
buster. Now you can put the power of Michaelangelo, 
Donatello, Raphael and Leonardo in all your favorite 


locations. 
... the game sure will. 


Even hotter than the Turtles themselves is Data East’s 
proven pinball wizardry. From our innovative dot-matrix 
display, to the industry's first disappearing, underground 
pinball shot, to a radical spinning playfield pizza, Data East 


again sets 


the standard 
In game 
innovation 
and pinball 
thrills, 


Featuring 

Quality 
Coin Doors 

and Validators 


We've Got It All. 


Data East USA, Inc. 
1850 Little Orchard Dr. 
San Jose, CA 95125 
to hn iba ome (408) 286-7080 


All Rights Reserved. Used with permission. Based on 
characters and comic books created by Kevin Eastman and 
| Peter Laird. Exclusively licensed by Surge Licensing, Inc. 


PN lurtlely Awesome Action 
Saree Means Bodacious Collections. 


Bronco-Bustin’ Turtle... 
Hold onto your hats as Raphael climbs atop the jumping, thumping, pumping 
Bronco Bumper for the ride of his life. 


Beat the Clock and 10-Million Points Are Yours For The Taking... 
Master the million-point Twin Skill Shot Ramps before time runs out and its back 
to the Sewer System for a cool TEN MIL! 


Double Pinball Excitement with First-Ever Twin Skill Shot Ramps... 
Rack up major points on the industry's first Twin Skill Shot Ramps—each worth a 
whopping 250,000 points times the number of the ball in play. 


Under-Cover Turtles—Another Data East First... 

Game action goes subterranean as you watch your pinballs disappear into the 
Underground Sewer System—only to have them wind their way under the playfield 
and come screaching out of Data East's revolutionary Pop-Up Manhole Cover. 


NS via dy as i Ne 5 q Unload On Shredder and Reap Radical Rewards... 
—S, il 1S. Smack the Splinter Captive Ball to help the Turtles’ master take out Shredder and 


cash in on one of a number of pinball bonanzas—including /nstant Three-Ball 


Multiball Play ot lighting up the monster Twin Millions Shot. 
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Round ’N Round She Goes... 
Hop aboard the Turtles’ Spinning Pizza as it whirls out-of-control and takes the 
pinballs for a ride—where she stops, nobody knows. 


Multiball Play Care Of Raphael, Michaelangelo, Donatello and Leonardo... 
Complete the four Turtle Targets and youll activate Data East's exclusive /nstant 
Multiball Turbo Featwre—then head for the Sewer System to launch a flurry of 
playfield action. 


Teenage Mutant Ninja Turtles Pinball. New from Data East. 


Chart-topping collections in all test locations. 


Mega™ Sound Technology delivers actual digitized Turtles’ speech and music. 


Fye-catching playfield art and dynamic silk-screened and mirrored backglass. 
¢ Free parts and maintenance kit inside every machine to extend the life of your pinball investment. 


To order Teenage Mutant Ninja Turtles, contact your distributor or Data East: 


1850 Little Orchard Drive, San Jose, CA 95125 (408) 286-7080 
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value displayed alongside merchandise 
prices. The ticket value, based upon a 
penny-per-ticket cost ratio, virtually 
eliminates the need to calculate cost-per- 
item and ticket equivalents, says Milton 
Brechner. 

‘*Now it’s absolutely impossible to 
make a mistake,’’ he said. ‘‘The ticket 
values are prominently printed right next 
to the merchandise photos in our catalogs 
and advertising. There’s no more need to 
figure out comparable values. It’s all been 
done for you.’’ 

He says the company’s catalogs and ads 
are meant to be guides for the user. Mer- 
chandise can be instantly replenished by 
simply finding the section in the catalog 
with comparably valued items. 

‘“We are responding directly to the 
needs of the redemption center owner,”’ 
Brechner said. ‘*His stock space is limited, 
so re-orders have to be frequent— 
sometimes eight times a month. Our ticket 
value pricing means merchandise can be 
ordered instantly, just by matching 
values.”’ 


Lieberman, Currie 
receive AAMA awards 


Steve Lieberman and Rick Currie have 
been named the 1991 recipients of the 
AAMA Joe Robbins and President’s 
Awards, respectively. Each award was 
presented by outgoing AAMA president 
Gil Pollock at the association’s annual din- 
ner on May 8. 

Lieberman, president of Lieberman 
Music Co. in Minneapolis, Minn., receiv- 
ed the Joe Robbins Award for his 
‘‘outstanding participation, contribution, 
and service to the coin-operated amuse- 
ment industry in the United States.’’ 
Lieberman, an AAMA member since 
1985, has served on the board of directors 
since 1988 and been vice president from 
1989-1991. 

‘It’s an honor to be recognized by my 
peers for making a significant contribution 
to the coin-op industry,’’ he said. ‘‘Work- 
ing in this industry is a long-term invest- 
ment, and to make a difference every 
member must understand that. It is my 
hope that industry members will recognize 
that we each have a responsibility to go 
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NAMA names chairmen for convention 


The National Automatic Merchandis- 
ing Association (NAMA) has chosen three 
chairmen for its 45th Annual National 
Convention, Trade Show and Education 
Sessions, to be held Oct. 3-5 at Chicago’s 
McCormick Place. 

Selected were Mark Pickett of Pickett’s 
Food Service, general chairman; Ken 


Zydek of Triple A Services, program 
chairman; and Suzanne Burch of Burch 
Food Services, spouse program chairman. 

The national convention is expected to 
exceed last year’s total of 247 companies. 

For more information, contact NAMA 
at (312) 346-0370; the FAX is (312) 
704-4140. 


Paying a visit 


Michaelangelo, he of Teenage Mutant Ninja Turtle fame, 
and Nintendo’s Mario surprised these and other kids by 
visiting Children’s Hospital in Washington, D.C. It was 
one of the activities held in conjunction with AAMA’s 
Legislative Conference. 


Learning about WPC 


Over 100 servicemen from 38 operating companies 
recently attended a service school for Williams pinballs 
at Eastern Distributors of Philadelphia. Williams’ Tom 
Cahill conducted the class, which focused on the com- 
pany’s new WPC (Williams Pinball Controller) system. 
WPC will make it much easier to service all future 
Williams and Bally pins. 


Strike out child abuse 


Future Hall of Fame pitcher Nolan Ryan is the latest celebrity to appear on an AAMA anti-child abuse poster. A 
mounted version of the poster was presented to Ryan before a recent Texas Rangers game. Pictured with Ryan, (I-r): 
Matthew Struhs, Dynamo vice president Mark Struhs, Dynamo and AAMA president Bill Rickett, and AAMA executive 


vice president Bob Fay. 


beyond the day-to-day activities and do 
what works for the overall good of the in- 
dustry.’’ 

Others who’ve received the award in- 
clude Steve Koenigsberg, Frank Ballouz, 
Bill Cravens, John Blouin, Norman 
Goldstein, Don Osborne, and Joe 


Robbins. 
Currie, president of Coin Controls in 


Elk Grove Village, IIl., was given the 
President’s Award in recognition of his 
willingness to ‘‘go the extra mile in the 
best interest of the association and the in- 
dustry.’’ Gil Pollock and the AAMA staff 
selected Currie for the honor. 

He has been an AAMA member since 
1982 and currently serves on the Govern- 
ment Affairs and Industry Standardization 
Committees, holding the chairmanship of 
the latter. 

‘Rick has been a tireless supporter of 
the association’s efforts,’’ said AAMA ex- 
ecutive vice president Bob Fay. ‘He has 
never failed to lend his expertise and 1s 
always willing to do whatever is necessary 
to ensure the success of the association’s 
programs. ’’ 

Jon Brady of Brady Distributing won 
last year’s President’s Award. 
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Gil Pollock (I) presents the AAMA Joe Robbins Award to 
Steve Lieberman of Lieberman Music Co. 


Tekbilt moves 


Tekbilt Inc. has moved to a larger, more 
modern facility two buildings down the 
street from its former location. The new 
site has 24,000 square feet, allowing 
Tekbilt to better accommodate its growing 
line of machines, parts, and supplies, says 
president Buzz Bruner. 

The new address is Huntingdon Valley 
Industrial Center, 3983 Mann Road, Hun- 
tingdon Valley, PA 19006. 


Fromm arcade school hits East Coast 


A group of Frank Zappa/Randy Fromm look-alikes. 


A score of East Coast operators and 
technicians recently attended a six-day 
session of Randy Fromm’s Arcade School 
at Tony Razzano’s Casino Arcade in 
Seaside Heights, N.J. 

‘*They were all a bunch of really funny 
people; we had a great time learning 
together,’’ said Fromm, well-known for 
his humorous and easy-going style of 
teaching game repair. 

The comic highlight of the class occur- 
red when the entire class showed up spor- 
ting glued-on versions of Fromm’s 
trademark *‘Frank Zappa’’ beard, affixed 
beneath their lower lips. 

‘‘T was on the floor, I was laughing so 
hard,’’ Fromm said. 

Additional classes are scheduled for Las 
Vegas, Chicago, and Columbus, Ohio. 
Weekend classes are planned for Pitt- 


sburgh, Philadelphia, Seattle, and 
Louisville. 

‘*The weekend program is designed to 
fill the needs of working operators and ser- 
vice personnel who can’t take the time 
away from their routes to attend the full 
six-day Arcade School,’’ Fromm explain- 
ed. “‘Of course, we can’t cover quite as 
much in the weekend class and there isn’t 
as much hands-on work.’’ 

During the weekend class, students 
learn the three most important aspects of 
video game repair: using the digital 
multimeter, repairing power supplies, and 
repairing monitors. 

For a free information package, contact 
Randy Fromm’s Arcade School, 1944 
Falmouth Drive, El Cajon, CA 
92020-2827; (619) 593-6131; FAX (619) 
593-6132. 


Leagues increase pinball revenue 


Doug Young, executive director of the 
AMOA-International Flipper Pinball 
Association (IFPA), reminds league 
operators that running pinball leagues is a 
great way to boost revenue during the slow 
summer season. He cited the success be- 
ing enjoyed by charter member Jim 
Stansfield Vending in LaCrosse, Wis. 

‘* Although it is still relatively small, the 
number of participants in this year’s sum- 
mer league is double the number that par- 
ticipated last fall,’’ said Mike Jensen, 


league manager for Jim Stansfield 
Vending. 

Young reports that others utilizing the 
IFPA league program have doubled or 
even tripled their prior machine revenues. 
The leagues can help prevent vaileys in 
revenue that may occur with a soft 
economy, he adds. 

For more information on the league pro- 
gram, contact the AMOA-IFPA, 141 W. 
Vine St., Milwaukee, WI 53212; (414) 
263-0233. 
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Fun Expo seminar 
program set 


Fun Expo, a new trade show that will 
focus on family entertainment centers and 
miniature golf, has a comprehensive slate 
of seminars in place for attendees. The 
event will be held in Atlanta’s Market 
Center on Oct. 24-26. 

‘*The attendee response has proven 
even more diverse than expected, pro- 
mpting the expansion of Fun Expo’s 
seminar schedule,’’ said show manager 
Bailey Beeken. ‘‘Our seminar sponsors 
have readied us for the challenge by 
enlisting experts to share their insight on 
vital issues of the 90s and beyond.’’ 


Among the featured seminars are 
‘Developing a Family Fun Center: The 
Fundamentals of Success’’; ‘‘Advertising, 
Promotion, and P.R.: How to Get Big Ex- 
posure on a Small Budget’’; ‘“‘Strategic 
Planning for the Fun Center: Re- 
evaluating Your Game Plan’’; ‘‘From 
Mini-Golf to Fun Center: Rethinking 
Your Course for Year-round Profits’’; 
‘*The Evolution of the Arcade: Cashing in 
on Family Fun’’; ‘‘Transforming Your 
Tavern into a Profitable Sports Bar’’; and 
‘‘Amusement in the Shopping Center: 
How Much Fun Can One Mall Have?’’ 

AAMA and other groups will offer 
seminars directed at operators and location 
owners. Other programs will address such 
topics as insurance, long-term planning, 
maintenance, personnel, concessions, and 
security. 

A highlight of Fun Expo will be an on- 
site, hands-on tour of American Adven- 
ture, a state-of-the-art family entertain- 
ment center comprising 40,000 square feet 
of indoor space and nine acres of outdoor 
space. Said American Adventure general 
manager Joey Herd, ‘“We’re excited by 
Fun Expo because it so specifically meets 
our needs. We look forward to sharing our 
experiences with others looking to succeed 
in this kind of venture.’’ 

Among the coin-op amusement com- 
panies exhibiting at the show are Ace 
Novelty, Acme Premium, American 


Simulators, Amusement Equipment Ex- 
change, Betson Enterprises, Bob’s Space 
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Racers, Bonita Marie, Dan Brechner & 
Co., Cleveland Coin Machine Exchange, 
Coin Concepts, Fabtek, GaMCO, ICE, 
Kiddie Rides USA, Laramie Interests, 
Nancy Sales, Nadel & Sons, Pop-A-Shot, 
Standard Change Makers, Theisen Ven- 
ding Co., and Zamperla. 

For more information on Fun Expo, 
contact Bailey Beeken, Bellwether Ex- 
positions Co., 23 Hamilton Ave., P.O. 
Box 646, Ossining, NY 10562; (914) 
923-0129; FAX (914) 762-8751. 


Industry veteran dies 


Ivo Gardellini, a veteran of the interna- 
tional coin-op industry, passed away on 
April 15 at the age of 67. 

Born in Italy, Gardellini serviced 
jukeboxes and refurbished cigarette and 
vending machines there before coming to 
America in 1960. While in the United 
States, he was involved in servicing and 
designing vending and gaming equipment. 

Gardellini is survived by his wife Marie, 
his son Nino, two grandchildren, and two 
great-grandchildren. (1 


Give us our dollar coin! 


NAMA chairman Stephen Stoltz of Polyvend Inc. delivers the keynote address at the association’s 1991 Western Con- 
vention. He stressed the need for a dollar coin in the vending industry. Also pictured is Tom Spiegel of Cooperative 
Vend, the convention’s general chairman. 


’’Project Prom”’ 


In order to give high school students a place to go after their prom, operating companies Just For Fun and Suncoast 
Amusement Services of Bradenton, Fla., set up a 15-piece game room. Over 400 students attended the event known 
as “‘Project Prom,’’ which provides students a drug- and alcohol-free environment. Pictured are Just For Fun owner 


John Crestani (I) and service manager Matt Daniel. 
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Shoot down the enemies 
"Air Bikes" and the 
"Flying Platforms’ 


Save hostages to keep 
points high. 


Your super gun destroys Stop the terrorist’s 
missiles and grenades. ultimate super weapon. 
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STEEL GUNNER WILL SAVE YOU. 


The terrorist organization "STURM" has taken over the GAME FEATURES: 

International Airport and kidnapped top scientists. The © Two player interactive. Players can join in at any time. 
special police force "STEEL GUNNER’ is assigned to save 
the hostages, defeat the evil terrorists and destroy their 
super weapon. 


e Game continuation buy-in feature. 


e Each player controls fully automatic machine-gun with 
unlimited 10mm size special explosive bullets, plus a 
limited number of homing missiles. 


rm — | m Cc Co NAMCO-AMERICA, Inc. 


The Game Creator 3255-1 Scott Blvd. Suite 102 
©1991 N Santa Clara, CA 95054-3013 
amco Ltd. All rights reserved 


(408) 496-6371 
Fax: (408) 496-6399 
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f you’re among the number of avid 

workers seeking legislation in your 
state to legalize video poker games (com- 
monly referred to as video lottery ter- 
minals), it’s not news that a long and bum- 
py road lies ahead. You may have already 
hit a few potholes in the early stages. The 
going never gets easy, and you don’t 
know until the last heart-stopping minute 
if you’re a ‘‘go’’ or a “‘no go.’”’ The 
outlook varies daily; the process takes 
years. 

The two most common avenues being 
pursued are 1) through the complex 
legislative route of introducing a bill to be 
passed into law by the state’s House and 
Senate, then on to the governor’s desk, or 
2) through the existing Lottery Commis- 
sion, which may be a state agency or a 
private corporation. 

Legislators are often worried about 
their image and future ‘‘electability’’ as 
much as answers to the budget crunch. 
They don’t want to be perceived as ad- 
vocating controversial issues or en- 
couraging increased gambling activities. 
I say increased, because most states 
already have some form of approved 
gambling, whether it be dog or horse race 
tracks, pari-mutuel betting, or a Lottery 
(after all, you do take a chance on winn- 
ing more money than you put up front at 
the ticket machine). 

Attending the Lottery Expo in early 
May was a sobering experience. I began 
to understand problems on this end, such 
as dealing with sliced advertising budgets 
and having to increase revenue in the face 
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of these recession-laden times. Most lot- 
teries seem content at present to add more 
numbers-based games to their product of- 
ferings instead of jumping into what ap- 
pears to be a golden opportunity to garner 
funds through video lottery terminals. 

It doesn’t take a rocket scientist to 
figure out that states and Lottery Com- 
missions don’t have to form any partner- 
ship with the private sector in order to 
start a video lottery program. They don’t 
need us to start a program or run one. 
Yes, it would be prudent all the way 
around to include the small businessman, 
but it’s not necessary. It’s nota God-given 
right to place the games in locations, for 
either side. But if God had street locations 
we hope he would choose amusement 
game operators as partners because of 
their experience. 

Operators can unknowingly factor in 
provisions that ultimately become *‘deal 
busters,’’ such as an unyielding position 
on the issue of percentage of profits (pro- 
ceeds after payouts) to the state. The go- 
ing rate appears to be somewhere between 
22 and 27 percent for the state. An even 
one-third for state, operator, and location 
also seems fair, but some operators want 
to keep it as low as 15 percent for the state. 

One savvy operator said he would glad- 
ly give the state a bigger chunk of the pro- 
fits to ensure passage of a law that would 
spell solvency to his company, now strug- 
gling with a route of street locations. A 
smaller percentage of a going program is 
far better than holding out for a lion’s 
share of nothing. 


- -% Uphill battles face 
video lottery folks 


So what’s the conclusion? Be fair, 
knowledgeable, and professional in ap- 
pearance and demeanor. Support your 
legislators, embark on an extensive 
statewide program of gathering support 
(if you haven’t already), know the “‘ins”’ 
and ‘‘outs’’ of your bill, and don’t go 
home after the state association hires a 
good lobbyist. Keep plugging, negotiate 
in good faith, think about the issue from 
more than one viewpoint, and be able to 
bend. 

Remember, the state or Lottery Com- 
mission can find willing participants ina 
‘*single-source’’ situation where one 
company provides a central computer 
system and all the games needed, without 
factoring in any portion of funds for local 
operators or distributors of amusement 
games. Lottery Commissions consider 
their scratch-off tickets and pull-tabs to be 
forms of entertainment for the public. We 
in coin-op haven’t cornered the market on 
entertainment value. 

I’m as guilty as the next guy of think- 
ing, ‘‘How could they not include 
operators?’’ That’s because I’m looking 
at the issue from the operator’s perspec- 
tive. Ours is not the only side of the story. 
To make it from ‘‘Once upon a time’’ to 
‘*happily ever after’’ covers a lot of 
territory. 


Bonnie Theard 
Managing Editor 


Introducing - 


B.C. Bash 

Features include: 

®@ Coin operated 

@ Ticket dispenser 

® Digital sound with 
verbal instructions 
and jungle sound 
effects 

® [lluminating winner 
verification lights 

® Approximate Size: 


48” W x 48” Dx 96” H 


a 


Pen 8 


ao 


VARI-TECH S 
INTERNATIONAL 


4520 Spartan Industrial Dr., S.W. 
Grandville, M| 49418 
FAX 616-538-1281 
Phone 616-538-4088 


RI-TEC 


Vari-Tech International 


engineered and is the contract 
manufacturer for the Fire 
Fighter Water Race. : 
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The best is yet to come 


Minoru Arakawa, president of Nintendo of America. 


he name Nintendo has become a 

household word in the last few years, 
outranking ‘‘ma-ma’’ and ‘‘da-da’’ as a 
child’s coveted first word. Nintendo’s 
trademark is splashed across cereal boxes, 
towels, lunch boxes, watches, TV cartoon 
shows, and clothes. The impact of the 
Nintendo phenomenon on the home video 
market has been unequaled. 

Nintendo’s impact on the coin-operated 
entertainment industry has also been spec- 
tacular. Donkey Kong, the VS and Play 
Choice systems, Mario Bros.—need we 
say more? In this case, there is a lot more 
to say. 
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Vice president/general counsel Howard Lincoln. 


Before Nintendo became a sensation in 
the United States it already had nine 
decades of experience in Japan, providing 
toys and games to the leisure-time enter- 
tainment industry. Nintendo had its hum- 
ble beginnings with a simple, yet popular 
product—Hanafuda, or playing cards. 
Nintendo has remained under the control 
of the founding family. Mr. Hiroshi 
Yamauchi, Nintendo’s current chairman 
of the board, is the great grandson of the 
company’s founder, Fusajiro Yamauchi. 

The company expanded from playing 
cards and toys to large arcade, attraction- 
type games utilizing image projection. 


Nintendo began exporting them to the 
United States in the early 1970s. You can 
still find some of these games, like the 
Shooting Trainer and a baseball game, in 
use today. 

Evolving into video games, both for 
home and coin-op, was a natural progres- 
sion within the entertainment industry, 
where Nintendo has always considered 
itself a major player. 

Coming to America 

At the same time Nintendo was looking 
for a representative in the United States, 
two partners in a trucking firm were look- 
ing for a sideline to help finance their other 


STORY 


From left: Linda Weber, Al Stone, and Kris Holley. 


projects. Al Stone and Ron Judy set up Far 
East Video and became the official Ninten- 
do representatives in the United States for 
coin-operated video games. 

In 1980 Mr. Yamauchi appointed Mr. 
Minora Arakawa, a skilled civil engineer 
with experience at several of Japan’s 
largest companies, as president of Ninten- 
do of America. Thinking that New York 
would be the ideal location, NOA settled 
in the Big Apple. A short time later they 
relocated the offices and found their home 
in Seattle, a city with ideal proximity to 
Japan and spacious grounds to expand, 
which the company has been doing ever 
since. The present offices are located in 
Redmond, Wash. 

Howard Lincoln, the attorney who in- 
corporated Far East Video for Stone and 
Judy, began working very closely with 
Mr. Arakawa on copyright issues among 
other things. It wasn’t long before Lincoln 
and his assistant, Linda Weber, were ask- 
ed to join the Nintendo team. The Ninten- 
do family now includes 1,400 employees 


Dan Soda and Barb Corl of the purchasing and manufacturing department. 


in six buildings covering a million square 
feet of space. 

The first coin-op game that Nintendo of 
America exhibited at a trade show was 
Radarscope. ‘‘It wasn’t quite as popular as 
we would have liked,’’ Stone 
diplomatically says of the game. With 
many left over, Nintendo looked to 
salvage the hardware. They did it with 
Donkey Kong, a game that would become 
a legend in coin-op history. It took the in- 
dustry by storm, chalking up sales figures 
hovering near the 100,000 mark in its two- 
year run, being outsold only by Pac-Man. 

Looking back, Stone says that Donkey 
Kong fit the mold of Nintendo products 
today—consistent earning power and 
longevity. 

‘*No one was overwhelmed by initial 
collection reports,’’ he said. “‘However, 
the consistency was soon evident week 
after week, month after month. We sold 
Donkey Kong for nearly two years. We 
broke the rules with Donkey Kong. Two 
years after its introduction, operators were 


still buying it.’’ 

Nintendo strengthened its position in the 
coin-op industry with the VS system, in- 
troduced in 1984. With VS Nintendo 
once again proved that longevity and con- 
sistent earning power were the keys to a 
successful game. Operators, who at the 
time were struggling through the video 
bust, unable to continue buying new 
cabinets at inflated prices, were thrilled 
with the new system. 

Nintendo regularly introduced software 
to update the system, offering Dr. Mario 
last year, eight years after VS was in- 
troduced. Nintendo prided itself on being 
known as “‘the system company,’’ and 
followed up with Play Choice, which has 
been the major product for several years. 
International 

Nintendo has a powerful international 
business that has grown from five coun- 
tries in the early ’80s to nearly 50 today. 
‘*We saw the potential in the international 
market, and we are continuing to develop 
our position around the world,”’ said Kris 


The engineering department, (I-r): Ross Titus, Rich Ford, and C.J. Halverson. 


Jim Henderson (I) and Duane Retel of the parts department. 
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Commercial product analyst Matt Davison. 


Holley, Nintendo’s international division 
manager. 

The international market has con- 
tributed significantly to Nintendo’s good 
fortune. ‘‘The firm has gone beyond what 
most companies look to as the norm in in- 
ternational markets,’’ Holley explained. 
‘‘In markets that are not as mature as the 
United States or major European coun- 
tries, our product is enthusiastically ac- 
cepted as a new concept in video games. 
We are working toward expanding our in- 
ternational market even further.”’ 

Just how expansive is Nintendo’s inter- 
national exposure? Let’s just say that even 
Saddam Hussein could be enjoying 
Nintendo’s Play Choice games amid all of 
his turmoil. It seems that the prince of 
Kuwait had arranged to place some Play 
Choice uprights in Kuwaiti educational 
summer camps. When Iraq invaded 
Kuwait, the games disappeared from the 


Western regional manager Jerry Monday. 


dock. Saddam may be holed up 
somewhere in Baghdad, trying his luck 
with Dr. Mario! 
Successful and beyond 

But how does being successful interna- 
tionally affect operators in the United 
States? ‘‘The more successful we are, the 
more profit we have to put back into the in- 
dustry,’’ Stone said. ‘“The same is true for 
our consumer division. I am excited that 
we are so successful in that division. Coin- 
op is going to benefit from the fact that our 
sister division is the largest software buyer 
in the world. The majority of games of- 
fered by developers will be presented to 
Nintendo first. Although coin-op and con- 


sumer are two separate divisions, we work: 


hand in hand.”’ 

Stone also hinted at something new and 
could hardly contain his excitement. ‘‘We 
are getting something out of R&D that is 
so unique and has capabilities that no one 


Southern regional manager Pete Walton. 


else has,’’ he said. ‘‘Several people have 
witnessed this new development, and 
we ve heard that it’s better than anything 
seen lately. Nintendo’s philosophy has 
always been to offer operators games that 
will allow them to extend their original in- 
vestment. This new product will do that 
and more. I wish I could say more, but it’s 
under wraps right now.’”’ 

How does Nintendo compare itself with 
other video game manufacturers? It 
doesn’t, as Stone explained. 

‘‘We don’t spend a lot of time compar- 
ing ourselves to other companies,’’ he 
concluded. ‘‘We look for market needs 
and then we supply it. Nintendo didn’t 
compete with other manufacturers for 
simulator games and the like. We let others 
vie for that segment of the market, choos- 
ing to stick with Play Choice to fill a vital 
need within the industry. We will continue 
to take our own path.’’ LJ 


Midwestern regional manager Mike Minor. 
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Central regional manager Art Gallagher. 


Eastern regional manager Chuck Arnold. 
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Team Dart Six 


There were 25 teams from Canada. 


or the third consecutive year, the 

AMOA-National Dart Association 
staged its Team Dart Tournament series 
in the Sahara Hotel in Las Vegas. Held 
in early May, the event drew over 
2,000 players. There were 25 teams from 
Canada, as well as ones from 32 states, 
Spain, France, and Germany. Over 100 
operators sent teams to this event. 

The prize money escalated in proportion 
to the continuing growth; $58,700 was 
dispersed in cash awards. This is nearly 
$20,000 more than last year. In addition, 
all players received commemorative 
medallions. Winning teams earned 
trophies and plaques. 

All team entries are from sanctioned 
league programs administrated by 
AMOA-NDA charter holders. The tour- 
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nament is governed by the official rules as 
developed by the tournament committee. 
Director of tournament operations at this 
year’s event was Gary Benson of High 
Country Games in Ft. Collins, Colo. Gary 
said, ‘‘For this year’s event we focused on 
standardization of league entry stats, so 
that competition could be more evenly 
distributed. We call this classified 
bracketing. This year’s tournament even 
had more skill levels than any previous 
event.’’ 

Gary added that staging this event is a 
mammoth undertaking and its success is 
dependent upon player and operator in- 
volvement. ‘* Without these efforts there 
could not be a program. It also could not 
happen without the support of sponsors 


, Arachnid, Merit, and Valley. They do this 


a success in Las Vegas 


to show their total commitment to the 
sport.”’ 

The winners and their sponsoring 
operators include Evil Roy Slades (K&D 
Enterprises, Wis.), Good Question (Red’s 
Novelty, Wis.), Merkur #1 (Dart-Tronic, 
Germany), Roy’s Young Guns (Green 
Amusement, Ky.), Alexander’s I (TKT, 
Ariz.), Chubbies (TKT, Ariz.), Mint Pub 
#55 (Just Darts, Ind.), Gil’s Angels (So 
Cal Darts, Calif.), D&R Star I (C&N 
Sales, Minn.), TNT Darts (TNT Darts, 
Ill.), Bad Boys #1 (TKT, Ariz.), J.T.’s 
(Just Darts, Ind.), and Alexander’s #1 
(TKT, Ariz.). 

There were also winners for ‘‘Best 
Dressed Team.’’ They were Team Indy of 
Indiana, Stein Lager Dragons of Spain, 
and Krazy L #2 of Wisconsin. L) 
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Here are a few of the excited winners. 
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Arachnid president Bill Ward presents the championship 
trophy to Tony Payne. 


Sandy Frantz, winner of the Women’s MVP award, with 
Sam Zammuto, Arachnid’s vice president of marketing. 


Tournament director Dave Schultz (r) with Mixed 
Doubles champs Tom Pace and Dianne Queijsen. 


Bill Ward with Joe Beecroft (I) and Jim Damore, winners 
of the Men’s Doubles event. 
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BullShooter 


layers from 36 states and seven 
foreign countries—4 ,992 of them, to 
be exact—converged in Chicago over the 
Memorial Day weekend to compete in 
Arachnid’s BullShooter World Challenge 
of Champions. This year’s event, which 
attracted 818 more entries than in 1990, 
featured matches on 180 English Mark 
Darts games. 

The BullShooter is sponsored by 
Arachnid and co-sponsored by Coors 
Light and Arachnid’s BullShooter 
magazine. The finals boasted over 
$50,000 in cash and prizes for the 
combatants. 

There were no entry fees for players in 
the eight main events. They had already 
earned their way by finishing first, second, 
or third at one of the 16 qualifying 
regionals held across the country, through 
one of the international tournaments, or 
through the player’s dart league. 

Canada, Japan, Spain, England, Ger- 
many, Belgium, and France were 
represented at the BullShooter. Two inter- 
national team competitions took place: the 
Pacific Cup and the European Cup. The 
Pacific Cup pitted teams from America, 
Canada, Japan, and Spain against each 
other, with the U.S. team winning for the 
third straight year. The squad was com- 
prised of Steve Johnson, Brad Burke, Tom 
Pace, Bill Hayden, Carol Payne, and Anne 
Bressler. 


final draws 
nearly 5,000 


The American team of Wayne Roewer, 
Terry Mutton, Joe Beecroft, Jerry 
Pavlick, Carol Johnson, and Judy Roewer 
captured the European Cup, which also 
featured teams from Canada, Germany, 
and England. It was the sixth consecutive 
victory for the U.S. squad. 

The eight main events, which began on 
Saturday and ran through Monday, includ- 
ed Pro Singles, Cricket Singles, Men’s 
Singles, Women’s Singles, Men’s 
Doubles, Women’s Doubles, Mixed 
Doubles, and Mixed Cricket. Players 
were allowed to shoot in three events. 

Most Valuable Player awards were 
presented to Sandy Frantz of Orange, 
Calif., and Tony Payne of Cincinnati, 
Ohio. She placed first in Women’s 
Singles, seventh in Mixed Doubles, and 
thirteenth in Women’s Doubles. He finish- 
ed first in Pro and Cricket Singles and 
fourth in Men’s Doubles. Both were 
presented with gold rings in recognition of 
their accomplishments. 

Winners of other events included: 

Men’s Singles: Juan Sanchez of 
Alhaurin El Grande, Spain. 

Men’s Doubles: Jim Damore of Crystal 
Lake, Ill., and Joe Beecroft of Algonquin, 
Ill. 

Mixed Doubles: Tom Pace of 
Nashville, Tenn. , and Dianne Queijsen of 
Pensacola, Fla. () 


SELECT CHALLENGER FROMLIST OR 
NEW PLAYER. THEN PRESS ENTER. 


1. BILL WARD 
2. SAMZOOM 

3. MARCIOB. 

4. DEBBIE LAM. 
5. KEVIN JONES 
6. JEFF WHITE 
7. LARRY GRN. 
8. BRIAN SMIT 
9. TIM TADMN 
10. BARRY REI. 


NEW PLAYER 
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03 03 
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02 28 
02 25 
03 05 
03 05 
03 07 
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Tracking new technology 


at 91 Summer CES 


Happ Controls, which makes product for both the coin-op and consumer markets, has 
been exhibiting at the CES for the past 10 years. Pictured at its booth, (I-r): Saleem 
Khan of Cana Imports, Mike Happ, Sue Happ, and president Frank Happ. 


Fabtek’s Frank Ballouz (I) with R.E. Lenik (c) and E.D. Gill of Ireland’s Montague- 
Weston Ltd. The firm has developed the “Nintendo Work Boy Personal Organizer,” an 
addition to the Nintendo Game Boy hand-held game system. Fabtek has the worldwide 
licensing rights to the product. 


At the Romstar booth, (I-r): Romstar’s Rene Lopez and Joyce Kaehler, Mike Needleman 
and Randy Harris of Tartan Sales, and Romstar’s Helen Ota, Heh-Kyu Lee, and Tim 
Jackson. 


Stick 


———— nl 


Vid 


The ‘‘Father of Coin-Op,”’ Nolan Bushnell, at the Commodore International booth. The 
company’s ““CDTV” unit allows you to play existing CDs as well as special, interactive 
CDTV discs. 


he event’s official name was the 1991 

International Summer Consumer 
Electronics Show, but those among the ap- 
proximate 55,000 in attendance could be 
excused for thinking they had mistakenly 
entered a coin-op show. 
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Sure, the heavyweight electronics ex- 
hibitors were in Chicago on June 1-4, 
showing off their latest big-screen TVs, 
FAX machines, home and car audio com- 
ponents, cameras, CD _ players, 
calculators, VCRs, telephones, portable 


computers, radar detectors...you get the 
point. 

But located in the North Hall of the 
massive McCormick Place were countless 
consumer game companies, such as Ac- 
claim Entertainment, Hudson Soft USA, 
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By Kaneko USA’s Air Buster and Berlin Wall games, (I-r): the company’s Marty Glaz- 


man, Shirley Vega, and Jim Belt. 


These CES attendees battle it out on Magician Lord, one of the many games offered on 


SNK’s Neo-Geo system. 


and Tengen, a subsidiary of Atari Games. 
What’s that? Those software companies 
aren’t familiar to you, the coin-op reader? 
How about these firms: American Sam- 
my, Capcom, Data East, Irem, Jaleco, 
Kaneko, Konami, MicroProse, Namco, 
Nintendo, Romstar, SNK, Sega, Taito, 
and Tecmo. All of them had booths at the 
CES. 

While attendees ‘‘oohed’’ at SNK’s 
Neo-Geo home entertainment system and 
‘‘aahed’’ at Sega’s 16-bit Genesis, the big 
stir came from Nintendo, which joined 
Sega in the 16-bit marketplace with the in- 
troduction of the Super Nintendo Enter- 
tainment System (NES). It is expected to be 
on retail shelves by September and cost 
$200. 

The Nintendo booth was the hub of 
activity—assuming, of course, that one 
could call an area encompassing nearly 
63,000 square feet a ‘‘booth.’’ Visitors 


= —_ 
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yi 


lrem. 


the AMOA ’91 show floor. 


lined up to be filmed live with Super Mario 
in Super Mario World, joining the lovable 
character as he leaped and dodged through 
game play. The participants’ images ap- 
peared on monitors throughout the booth. 

Elsewhere, players were allowed to 
sample the new Super NES games on a 
large projection screen, manning the con- 
trols while sitting in a chair. The re- 
mainder of Nintendo’s vast expanse was 
devoted to games and accessories for the 
NES and Game Boy systems, shown there 
by the company’s army of licensees. 

The question, of course, is whether 
parents will give in to their kids’ begging 
for a new Super NES, knowing that the 
16-bit games won’t play on an eight-bit 
NES. For that matter, will Nintendo con- 
tinue to supply its NES with fresh games? 
Not to worry, said a company spokesper- 
son at the CES. 

‘*The introduction of Super NES simp- 


At the Irem America booth, (I-r): Todd Erickson of Summit Amusements, Darlene 
Kindler and Drew Maniscalco of lrem, Mark Gavett of Summit, and Steve Blattspieler of 


MicroProse president ‘‘Wild Bill’ Stealey beside the company’s B.0.7.S.S. (Battle of 
the Solar System). It isn’t quite ready for the arcade and will make its coin-op debut on 


e 


ly makes Nintendo a ‘three-product com- 
pany,’’’ she said. ‘‘The 16-bit technology 
is what the advanced players have been 
looking for. It offers enhanced graphics 
and digital stereo sound, among other 
things. 

‘*But in no way are we abandoning our 
eight-bit players. Those with the NES will 
still be provided with plenty of new titles 
from our software licensees.’”’ 

Peter Main, Nintendo of America’s vice 
president of marketing, added, ‘‘With 
more than 93 percent of all Nintendo video 
games still in active use, we are projecting 
a long and healthy life for all three of our 
product lines. In fact, current Super NES 
fever aside, the NES and Game Boy will 
both individually outsell the Super NES 
more than two-to-one in 1991.”’ 

That’s music to the ears of Nintendo’s 
software licensees, no doubt. LL! 
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VNEA: the largest amateur 
pool event in the world 


he Riviera Hotel in Las Vegas was 
again the setting for the annual 
Valley National 8-Ball Championships, 
held the last week of May. The event drew 
a record 4,100 players from 32 states and 
seven foreign countries. Players competed 
on 128 Valley tables in 15 events, in- 


v cluding a new Senior’s Division, a special 
f, —+~ request from previous years. It is without 
fe. a doubt the largest amateur pool event in 
ke the world. 
be The number of charter holders par- 
>». ‘ Ke ticipating in the championships has grown 
¥. “= » hg from 80 in 1989 to 123 this year. The total 
“ 7 | number of charter holders in VNEA is 2 : 
Uli Kunnecke of Germany, who is VNEA’s new Interna- now 193. The new board of directors in- Well-known and respected pool expert Red Jones (I) with 
tional Committee chairman, welcomes Billy Whicher cludes Dick Hawkins (president), Gene — Gunter Schmid of Sportveranstaltungen of Germany. 
over from England for the first time. Urso, Cheryl McGow, Emil Marcet, Paul 


Huebler, and Rich Van Dyke. VNEA is 
also organizing an International Commit- 
tee to focus on international participation. 
This year England and Australia were par- 
ticipating for the first time. There were 
also teams from Germany, Canada, Ber- 
muda, Austria, and France. 

Uli Kunnecke of NSM-Germany will 
head up that committee with a goal of stan- 
dardizing rules. ‘‘We hope to standardize 
so everyone is playing by the same rules. 
We will set up referee schools and instruc- 
tion to accomplish this goal,’’ explained 
Kunnecke. 


Billy Whicher of Pot Black in England 
expressed his joy to be a part of the tour- 
nament for the first time. He also said, “‘I 

eZ) see an upsurge in the next few years, being 
Clair Baird of Salmon, Idaho. firmly established in the next five.’’ He __ Dick Spitzer of Rapid City, S.D. 
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was referring to the fact that in England the 
games are quite different than in the United 
States. Snooker is the game there and with 
promotions and hard work, more and 
more American pool tables should make 
their way into the United Kingdom. 

Two new sponsors, Meussi Originals 
and McDermott Cues, joined other show 
sponsors Leani Slates, NSM-Germany, 
Huebler Industries, Mali, and Valley. 
VNEA director Greg Elliott thanked them 
all for their support of the event. 

Do players take their pool seriously? 
You bet they do! Consider Maggie Laske, 
who will always remember her honey- 
moon. While in Las Vegas for the tourna- 
ment, Maggie and her boyfriend decided 
to tie the knot. After a romantic wedding, 
instead of a similarly romantic wedding 
night, Maggie played Scotch Doubles until 
the wee hours of the morning! Maggie 
went on to place second in the Women’s 
Single 9-Ball event. 

Singling out one or two players par- 
ticipating in this event would seem a 
monumental task, but that’s just what we 
did. We talked with two gentlemen who 
have been playing in the VNEA for many 
years. They represent the spirit and en- 
thusiasm the players exhibit each year. 


Chuck Milhem, president of Valley, 
calls Clair Baird an inspiration. *‘He’s 
dedicated and enjoys life. He is truly an in- 
spiration to his contemporaries, like me,”’ 
Milhem explained. 

Clair retired from his government job in 
1981. After living and working in various 
states, including 12 years in Alaska, he 
chose Salmon, Idaho, to retire. Salmon is 
a small, cozy town on the famous Salmon 
River. It’s the kind of town where no one 
locks their doors at night and everyone 
knows their neighbors. 

Clair started going to the Lantern Bar in 
the heart of town and because he does not 
drink found playing pool a relaxing 
pastime. Bill Nemgar, who has been in- 
strumental in the success of VNEA, hails 
from Salmon and was sponsoring leagues 
at the Lantern. Clair soon became a 
regular and went to the championships the 
first year. 

‘*T can remember the old adage that said 
if you were a good pool player it was the 
sign of a wasted childhood,’’ he quips. 
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Vivi Stedt and her husband Erik of Biljardexperten Norge were over from Norway to study the event. We hope to see 
them participating next year. Here they are with International liaison James Griffiths (I). 
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From left: Incoming VNEA president Dick Hawkins (I), outgoing president Roger Rasmussen, and Mr. and Mrs. Gene 
Urso (a vice president of VNEA and incoming president of AMOA). 


Gabriele Grassler and Danny Kollross of Germany are flanked by Valley’s Chuck Milhem (I) and Bill Nemgar of Salmon 
River Amusements. 
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He's the NOID--the pizza chomping prankster 


from the Domino's Pizza* commercials. But now he's on a new mission. And that means lots 
of fun for your players! 

Yo!NOID' is an adventure that takes you skipping, skating and «( 
skyscraper scaling through the streets of New York City. 
Your players will need every gimmick imaginable to 
out-prank the group of slippery scalawags who 
are disrupting the Big Apple with assorted 
monkeyshines and shenanigans. A 
mysterious NOID look-alike is the brains 
behind the bad guys. But if Yo!NOID 
can prevail, the reward is a lifetime 
supply of pizzas. Players of all ages 
will enjoy romping through the 14 levels 
of fun. And the good times don't stop there. 

The PlayChoice™ software library 
has the games to keep your PlayChoice 
systems humming. Including more hot new AN 
releases: TMNT II, the Arcade Game’, 
NintendoWorld Cup’ ’, Dr. Mario , 

Rad Racer II’, SolarJetman”’, Mega Man III’ 
Don't miss your chance at a "piz-za" the action. 
Order now! Contact your authorized Nintendo 
Distributor or Nintendo of America Inc, ~2 
\ 


at 206/882-2040. NS 
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Players look over negatives to choose photos offered during the tournament. 


; 


Emil Marcet is officially retired from Valley after 23 years out is still active in VNEA. He is with his lovely wife. 


Sl a 
Chuck Milhem welcomes pool professional Mike Massey (c) and Mike’s wife. Mike was in Las Vegas playing in BCA’s 
9-Ball tournament held next door at the Sahara. 


‘‘Since I’ve been involved in this associa- 
tion, I’ve seen a much more professional 
attitude among the players over the years. 
I’ve also been quite impressed with the 
quality of shooting.’’ 


Clair is now performing duties as a 
referee at the championships, a job he 
can’t remember volunteering for! ‘‘Bill 
Nemgar thought I’d be a good referee, so 
that’s when it happened. I’ve been doing 
it eight years and love every minute of it.”’ 

As a player, Clair looks at the VNEA 
leagues as a place to go several times a 
week. ‘*‘My wife is on a bowling team, so 
she can understand my love for my 
sport—pool. Going into the Lantern and 
socializing with my teammates (where 
there is one other original member) and 
those there to cheer us on is truly the bot- 
tom line of the VNEA. Anyone who has an 
opportunity to join one of the leagues 
should give it a try. The only problem is 
they won’t want to ever quit!’’ 

Dick Spitzer is from Rapid City, S.D., 
and plays in a league sponsored by 
Rushmore Amusement, a charter holder 
which had several teams that placed in this 
year’s event. 

Dick was no stranger to pool tour- 
naments when the VNEA was introduced 
in his city, because for several years he had 
been playing in tournaments sponsored by 
the Billiard Congress of America (BCA). 

Dick has been playing in the VNEA 
since 1981 and is still amazed at the 
growth. ‘“There has been a steady increase 
in participation. This year there were over 
4,000 players. I think it’s unbelievable.’’ 


He is so gung-ho on the league program, 
he wonders aloud why all bars do not have 
the leagues going. Of course, he answers 
his own question by saying that it’s hard to 
convince a bar to let an operator put ina 
table (a requirement for VNEA is 
operator-owned pool tables only) when he 
is used to getting 100 percent of the profits. 

Dick has been in the finals four times, 
has won twice, and been runner-up once. 
He is looking forward to next year with all 
the enthusiasm he has had for the past 10 
years. L] 
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Lottery Expo ’91 
reviews products 
and marketing 


ttendance at the 20th Anniversary 

Lottery Expo revealed an industry 
facing problems similar to those in the 
coin-op world: correct product selection, 
product pricing, and product marketing to 
the playing public. Such concerns oc- 
cupied the major portion of the business 
meetings during the four-day event, held 
May 8-12 at the Hyatt Regency in New 
Orleans. 

Lottery directors and staff members 
eagerly exchanged information during an 
intense schedule that followed three direc- 
tions: Track 1—Lottery Expo of the 
Americas, Track 2—New Lottery States, 
and Track 3—Retailers and Marketing. 

Each day’s program started with a 
general session, followed by back-to-back 
meetings on such subjects as ““Tightening 
the Lottery Belt Without Cutting Off Cir- 
culation,’’ ‘‘Mining the Gold of Good 
Retailer Relations,’’ ‘‘Survival of the 
Fittest—Selection of New Games,’’ and 
‘‘Video Lottery—the Electronic Explo- 
sion.”’ 

The most important session from the 
standpoint of the coin-op amusement in- 
dustry was the one on video lottery, which 
featured a panel that included Butch Bryan 
and Robert Wilhelm of the West Virginia 
Lottery, Jerry Young of International 


Game Technology (IGT), Curt Everson of 
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the South Dakota Lottery, and Larry Lip- 
pon of Video Lottery Consultants (VLC). 

Bryan and Wilhelm explained the 
testing of video lottery machines at Moun- 
taineer Park, a horse race track in the nor- 
thernmost part of the state close to Ohio 
and Pennsylvania. ‘‘We designed this 
system because the track was in deep trou- 
ble,’’ said Bryan. ‘‘It would have closed 
without this program.”’ 

The games (133) were introduced to the 
track in June 1990 and have been a huge 
success. All are geared around the theme 
of Mountaineer Magic: Magic Numbers, 
Magic Symbols, and Magic Draw (a draw 
poker game new on the scene). The games 
allow a maximum bet of $1.25 and a top 
win of $1,000; security is tight. In 10 
months the games have grossed approx- 
imately $6.8 million, translating to over 
$800,000 to the lottery for senior citizen 
programs and tourism. 

Ninety-five percent of the patrons com- 
ing to the park are from out of state. Twen- 
ty percent of the machines are located in 
the lodge and restaurant area adjacent to 
the track’s clubhouse and are doing 40 per- 
cent of the business. Machines pay out 88 
percent plus. Plans are afoot to expand this 
program to another track in the eastern 
part of the state near Maryland and 
Washington, D.C. 


Horst Wedner of Foxtronix with a South Dakota- 
approved video lottery poker game. 


Jerry Young (I) of IGT and Curt Everson of the South 
Dakota Lottery. 


Hal Smith (I) of Scientific Games demonstrates the Moun- 
taineer Magic Magic Numbers to Henry Huckaby of the 
Georgia Office of Planning and Budget. 


Jim Trucano of AMOA (r) and Jean-Guy Laramee of 
Laniel Canada in the AMOA booth. 
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Young expressed his feeling that video 
lottery is an important new product in the 
marketplace and meets the needs of lot- 
teries in all stages of their lives: three 
years—when new niche markets must be 
developed, six to ten years—when sales 
flatten out in a mature lottery, and 
general—it provides a new product for the 
"90s. 


66 


He referred to video lottery as ‘‘a 
natural progression of the instant product 
games we have today. It should be looked 


Bob Manz (I) of Sigma Games and Chris Kanellakis of LAMOA by the new Joker’s Wild 


2000. 


wm, 


Hastings Distributing, past president of AMOA. 


Bill Rickett (I) of Dynamo, newly elected president of AAMA, chats with Wally Bohrer of 


upon as a vehicle to introduce lotteries to 
new niche markets.’’ Young pointed to 
player profiles, indicating that each pro- 
duct has its own player base. He also 
reminded the audience that tavern loca- 
tions have not traditionally been good 
locations for standard lottery products. 
Young admitted, ‘“There will be a can- 
nibalization factor (losing players to anew 
game), as with any new product. But the 
impact on the overall net revenue of the 
state lottery is the issue. The pressure to in- 


Ca 


From left: Bill Treger of Betson Enterprises, Sgt. Frank Brown of the Louisiana State 


crease revenue in all the states is real. 
While there is a cry for more revenue, 
there is a reluctance on the part of 
legislators to introduce more taxes.’’ 
Everson’s figures from South Dakota’s 
18-month experience with a video lottery 
program were quite impressive, especially 
the $3.50 a week net revenue per capita, 
when most lotteries are looking at 20 to 30 
cents a week per capita for on-line games. 
Said Everson, ‘‘On-line lottery games 
are usually in grocery stores; at best we’re 


Police (Gaming Enforcement Section), and Bob Nims of AMA Distributing. 


ae 


From left: Bob Wilhelm, West Virginia Lottery; John Wellever, Hoosier Lottery; Butch 
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Bryan, West Virginia Lottery; and Mike Morris, Missouri Lottery. 
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Put your pedal to the metal 
for a fast start at the Die 
Golden Gate Bridge. SS 
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No time for a fast food break 
at Fisherman’s Wharf. 
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Rev down for a safe ride through 
the streets of Chinatown. 
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It’s life...or death...in the fast 
lane along Bush Street. 


THE FASTEST GAME ON FOUR WHEELS! 


It's hot! It’s fast! It’s the wildest way yet to see 
San Francisco — flying over hills, screeching 
around corners, dodging cable cars and pedestri- 
ans, at speeds only the most powerful police cars 
can reach. 

‘Cisco Heat brings your customers death- 
defying action they can’t get from any other driving 
game as they race in the nation’s first “National 
Championship Police Car Steeplechase” at breath- 
taking speeds. 

Digitized graphics and thundering stereo sound 
combine with ultra-realistic controls — including 
vibrating steering wheel, gear shift, brake and gas 
pedals — to take them for a ride they'll never forget. 


‘CISCO HEAT... DRIVES 'EM WILD! 


’Cisco Heat features: 
¢ Skilled Realistic Driving ¢ Variable Coinage 


e Continue Play Feature ¢ Vibrating Steering 
Wheel e Attracting Flashing Lights 
e Stereo Sound 

Once your customers get their hands on the 
wheel of Cisco Heat, they won't want to let go! 


Take a test run today 

Call Jaleco at 708-480-1811 for a ’Cisco Heat test 
drive. Production will be limited, so make sure you 
get your hands on one while it’s hot. 


€ JALECO. 


Call us for the Distributor 
in your area—(708) 480-1811. 


Jaleco™ and Cisco Heat™ are 
trademarks of Jaleco USA Inc. 
©) 1991 Jaleco USA Inc. 


Put your pedal to the 
metal for a fast start at 
the Golden Gate Bridge. 
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Watch out for slow- 
moving pedestrians as 
you approach downtown. 


Dizzying graphics! Thundering stereo sound! 
A vibrating steering wheel that threatens to shake 
your teeth right out of your mouth! 

It’s Cisco Heat — the wildest ride your custom- 
ers have ever taken. A tire-screeching, heart- 
pounding, sweat-inducing race through the streets 
of San Francisco-—flying over hills, squealing 
around corners, dodging cable cars and pedestrians, 
at death-defying speeds only the most powerful 
police cars can reach. 


‘Cisco Heat combines ever-changing digitized 
graphics, exciting sound effects and ultra-realistic 
controls — including vibrating steering wheel, gear 
shift, brake and gas pedals — as players race in the first 
“National Championship Police Car Steeplechase’ 

‘Cisco Heat is two games in one. Two players 


Jaleco™ and Cisco Heat™ are trademarks of Jaleco USA Inc. © 1991 Jaleco USA Inc. 
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It’s life...or death... 
in the fast lane along 
Bush Street. 


IT’S WHITE KNUCKLE TIME! 
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Rev down for a safe 
ride thro the streets 


of Chinatown. Wharf. 


can play against the computer at the same time, or 
play against each other in head-to-head competition. 
’Cisco Heat features: 
- Dual Individual Play or 2 Player Competition 
- Variable Coinage - Continue Play Feature - Two 
25” Monitors - Vibrating Steering Wheel - Stereo 
Sound - Unique Cabinet Design - Attracting 
Flashing Lights 

This is one ride people will pay to be taken for... 
again and again and again. 
Take a test run today 
Call Jaleco at 708-480-1811 for a ’Cisco Heat test 
drive. Production will be limited, so make sure you 
get your hands on one while it’s hot. 


€) JALECO.. 


Call us for the Distributor 
in your area—(708) 480-1811. 
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No time for a fast food 
break at Fisherman’s 
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trying to extract $1 from players in pass- 
ing. With video lottery terminals, patrons 
go to the location with the express objec- 
tive of playing the games and staying for 
longer periods of time. 

**It requires a large commitment on the 
part of the private sector to make the pro- 
gram work; it provides a profit incentive 
for the amusement game operators who 
place the equipment in locations. ”’ 

Everson reported that terminals are be- 
ing added every week. As of May, the state 
had 5,400 games on location and continues 
to report steady growth of net revenues. 
And who plays the games? According to 
Everson, mostly males 21-34 years old 
with one to three years of college and an in- 
come of $15,000-$35,000. Poker games 
receive 88 percent of the play; Keno, nine 
percent; Blackjack, two percent; and 
Bingo, one percent. 

Lippon discussed social and political ac- 
ceptability of video lottery terminals, say- 
ing, ‘‘States and lotteries wonder how the 
introduction of this ‘racy’ product could 
affect their integrity.’’ 

His response to these concerns: ‘‘We’re 
promoting an entertainment product. No 
compulsive gambling problems have been 
created as a result of the programs in Mon- 
tana and South Dakota. With these 
systems, both the public and private sec- 
tor are happy. By limiting wagering and 
prizes we eliminate the chance of abuse. 
Video lottery terminals remain the best 
product today in terms of generating 
revenue.’’ 


Another session focused on the intrigu- 
ing idea of a nationally televised, live lot- 
tery game show. A non-profit group of 22 
lottery states have joined together to form 
the Lottery Innovations Corp.; they’ve 
chosen Buena Vista Productions to design 
the game for prime-time viewing. Such a 
program would allow big jackpots as well 
as timely inserts on a local level for smaller 
prizes. 

The Amusement and Music Operators 
Association (AMOA) hosted a booth and 
distributed a packet of materials on the 
benefits of an operator-involved video lot- 
tery program. Manning the booth were 
Jim Trucano, president; Wally Bohrer, 
past president; and Bill Treger of Betson 
Enterprises. 
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At the Kramer booth by the new video lottery game designed for West Virginia: Mort Ansky of Kramer, John Conley of 


Dow Jones Service, and Bernard Lange of U.S. Games. 


After an early morning meeting, (I-r): Bill Flynn, Wisconsin Lottery; Paula Otto and Ken Thorson, Virginia Lottery; and 
Duane Burke, Public Gaming Research Institute. 


Video lottery terminals were displayed 
by Kramer Manufacturing, Foxtronix, 
U.S. Games, IGT, Sigma Games, Scien- 
tific Games, and Big Ten Electronics. 

The event was organized and sponsored 
by Public Gaming Research Institute of 
Rockville, Maryland. 

At one session a speaker noted that lot- 


teries ‘‘have to work smarter. When in- 
troducing new products, keep them simple 
and do database research to find out who 
the customers are, who they aren’t, and 
how to appeal to them.’’ Those of us in the 
coin-op amusement industry hope that will 
include video lottery programs with 
operator involvement. [| 


ONE ONE ONE ONE 
TIeKETE e Ticker] © Ticker | TICKET o 


Brechner’s Got The Ticket 
To Instant Redemption Ordering 


Here's the newest idea yet, from the industry's Simple! Each ticket value is equivalent to a 
oldest company - 75 years young! Now everything —_ penny, your cost. Choose the item with the value 
we sell has a price plus an individual ticket value. you need - and you'll also know its unit price. 
So for the first time, you can actually order Another Brechner breakthrough: smaller lots to 
redemption merchandise instantly. And re-order accommodate your space restrictions. Get your 
without calculators or computations! The scoop on __ copy of the industry's most prized catalog today, 
our coupon? for ordering in an instant. That’s the ticket! 


No. 252-90 Assorted circus 4.32 Gr. No. 352-9 Assorted memo 1.08 Dz. No. 352- 6 Assorted ee 1.32 Dz. 


stickers in display box. | ticbats | pads in display box. planes in display box. 
Min. 1 gross MIGKEES] = Min. 6 dozen MIGREES] = Min. 4 dozen Tickets 


No. 924. 38 Scented pene in 2.04Dz. No.452-250 Whoopie cushions 3.60Dz. No. 552-329 Wooden paddle 4.20 Dz. 
cylinder. in display box. balls in display box. 
Min. 12 dozen MIGKEES] = Min. 2 dozen MIGKStS} = Min. 3 dozen Tickets 


No. 751-3 Neon jump ropes 7.20 Dz. No. 928- 9 9 Fie up epemesy in - 9.60 No. 920-1 Assorted velcro —_ 15.00 Dz. 


Min. 3 dozen. Min. 1 dozen Min.2 dozen 
YOUR TICKET TO REDEMPTIONS WITHOUT HEADACHES 


CALL TOLL FREE 800-645-8142 EXT. P9 


DAN BRECHNER & COMPANY, INC. ¢ 31 STEWART ST. ¢ FLORAL PARK, NY 11001 © (516) 437-8400 
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David Snook 


Trade was brisk in Japan 


he curse of recession and the after- 

math of the Gulf War, which 
decimated the rest of the world’s coin 
machine business during the first quarter 
of the year, had little visible effect on 
Japan. 

The Japanese spring show, the Amuse- 
ment Operators’ Union (AOU) exhibition 
held in the Tokyo suburbs, attracted 
around 12,000 visitors. 

Trade was brisk, presumably because 
the Japanese industry is lately pretty live- 
ly. The latest trend is capitalizing on the 
burst of shopping mall developments tak- 
ing place all over the country. It has taken 
: its time getting to Japan, but the American 
Australian visitors Michael Solomon, Sam Summers, and Peter Hankin of Amusement Games Importers in New South tendency to move shopping complexes out 
Wales. of city centers and into the suburbs, where 
land costs less and everyone can get there 
because they have cars, is positively ex- 
ploding in Japan. 

All of the ‘‘biggies,’’ led by Taito and 
Namco, are opening games rooms in 
malls. They are signing deals so early that 
it seems the ink has barely dried on the land 
sale contract before the game room rights 
are assigned. 

Add to that the fact that redemption is 
gaining strength in the form of ‘‘medal 
games,’’ as the Japanese call redemption 
with a twist, and the Japanese coin 
machine business had little to complain 
about this year. 

International activity has been slower 
because the industry abroad has been in 
recession and the Gulf War has inhibited 
movement between countries. However, 
the non-involvement of the Japanese in the 
Middle East has not interfered with the 


Paul Jacobs (I) and John Barone of SNK America. Japanese perception of business. 
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KONAMIINC. + 900 Deerfield Parkway + Buffalo Grove, IL 60089-4510 
Phone: (708) 215-5100 * FAX: (708) 215-5144 « Telex: 6871385 KONAM UW 


e Dedicated Upright e Player's Controls Are: 
e 4-Player Interactive 1. 8-way Joystick 
e Buy-In & Continuation Features 2. Buttons: 


¢ Horizontal Monitor hein 


Aye Carumba! Clear a space in your location ‘cause The Simpsons are moving in. America’s 
favorite animated family is now a favorite arcade game! 


While innocently wandering through beautiful downtown Springfield, the Simpsons 
encounter a robbery in progress. As Homer bumps into the thieves, a large diamond pops 
out of their hands and into Maggie's mouth. Unwilling to part with the treasure, the thieves 
take Maggie with them. Now Homer, Marge, Lisa, and the infamous Bart join together in 
a mission to rescue Maggie. 


Each family member has his own special attack technique. Bart uses his trusty skateboard, 
Lisa whips the enemies with her jumprope, Marge cleans up the hooligans with her 
vacuum, and Homer’s arms & legs are his lethal weapons. Also, two family members can 
join together for a team attack. All through the game, the Simpsons fearlessly battle the 
evil hoods. Many of the enemies are in disguise, so expect the unexpected! 


The fun never stops in The Simpsons. The game takes the family through different areas 
of their home town, including Downtown Springfield, Krustyland, the ghoulish Springfield 
Discount Cemetary, Moe’s Tavern, scenic Springfield Butte, Dreamland, Channel 6, and 
Homer's place of employment, the Nuclear Power Plant. ; 


The Simpsons packs all the action and humor of the TV. show into a game that Is sure to 
be a hit with players of all ages. Can our heroes rescue Maggie and reunite the family? Stay 
tuned to The Simpsons! 


KONAMI" 


THE SIMPSONS™ & © 1991 Twentieth Century Fox Film Corporation. All rights reserved. 
Licensed to Konami Industry Co., Ltd. KONAMI™ is a trademark of Konami Industry Co., Ltd. 
©1991 Konami Inc. All rights reserved. 


—————— 


pennant NEWS 


The AOU is the operators’ trade 
association; the JAMMA show in the fall 
is sponsored by the manufacturers’ 
organization. It’s the opposite in the 
United States where the operators hold 
their show in the fall, the manufacturers in 
the spring. AOU is less well-known than 
JAMMaA and is intended as an operator’s 
show. Nevertheless it had a smattering of 
visitors from overseas, principally the 
main distributors in Europe and the United 
States. 

The show was clearly designed as a 
business affair rather than a spectacle. All 
of the booths were in clinical lines and built 
with standard slot-together sections rather 
than the more usual custom-built construc- 
tions seen at JAMMA. It was a pity that the 
show was a $75 taxi ride out of the center 
of Tokyo, or alternatively a two-hour trek 
by different trains, so that the use of the 
New Otani Hotel or the Okura Hotel, 
where most of the overseas trade tradi- 
tionally meet, was made difficult. Having 
said that, of course, we have already 
acknowledged that AOU is more of a 
domestic event than an international one. 

Most of the games given a first showing 
at AOU were seen at ACME in March, but 
for the record, Capcom’s Street Fighter II 
was undoubtedly the best of the new kit 
games. Taito’s excellent soccer game, 


Super Champ (probably to be called dif- 
ferent names in different areas of the 
world) ran a close second. 

At the top end of the market, Sega show- 
ed another gargantuan simulator— 
AS-1—bigger and more innovative than its 
R360. However, having seen how many 
R360s found their way into arcades around 
the world, it is reasonable for Sega to 
figure it only has to sell a few to make it a 
very good business decision. 

But the bread and butter lines for the in- 
dustry came in games like Irem’s Gun- 
force and SNK’s new Neo-Geo games like 
King of the Monsters. The dedicated offer- 
ings included Mad Dog McCree, which is 
built by Capcom in Japan, and Taito’s 
Racing Beat, which made its debut. 

There were around 50 companies ex- 
hibiting at the show, many of them involv- 
ing themselves strongly in ‘‘medal’’ 
games (offering more game plays as 
prizes). The medals are, in fact, tokens. It. 
opens the door to all kinds of new games, 
right up to what appears to be slots, but ac- 
tivated by tokens with the prizes in the 
form of tokens. Most of the companies, in- 
cluding the majors, had them in their 
booths. 

Redemption in the more familiar guise 
was there too. But rather than the U.S. 
system of gathering tickets to redeem a 


An international Konami group, (I-r): Richard Dunn and Steve Bierrum of Konami in London with Steve Kaufman and 
Frank Pellegrini of Konami USA. 


prize, the trend at the moment is im- 
mediate ‘‘payout’’ of a small prize 
delivered directly by the machine. 

The objective, said one Japanese in- 
dustry pundit, is to give a little more varie- 
ty to Japan’s 7,000 amusement arcades. 
According to a survey published earlier 
this year by the European trade magazine 
Euroslot, Japan has around 450,000 video 
games in operation, of which about 80 per- 
cent are of the PCB variety. 

There are perhaps 300,000 other games 
in the form of novelties and kiddie rides, 
13,000 pinball games, 200,000 pachinko 
games in 6,000 parlors, and 500,000 
karaoke machines (many of them in 
private homes), which renders jukeboxes 
almost non-existent. 

The industry’s income totals $2 billion 
(1989 figures), and there is a consumer 
games business reckoned to be worth $2.5 
billion. The 7,000 amusement arcades had 
15 million customers in 1989 and addi- 
tionally there are about 40,000 street 
locations. 


Most of the leading Japanese companies 
now have either offices opened in Europe 
or permanent representatives based there 
as they cast a wary eye at what might hap- 
pen with the creation of the single market 
in the European Community (the Common 
Market) on Jan. 1, 1993. Similarly, the 
opening up of Eastern Europe to 
democracy promises much in the long- 
term. This was reflected at AOU by a 
greater awareness of Europe as the second 
largest games market outside of the United 
States (even bigger, apparently, than 
Japan itself). 

The few European visitors who braved 
the intense security measure at airports 
saw as many as 30 new video games 
among the booths, 20 of which were kit 
games. There was the usual cry of ‘‘there’s 
nothing really new,”’’ but in reality there 
was as much that was new as at any other 
recent trade show, and the good games 
were very, very good. 

It added up to a reflection of a market— 
which was not soft at all by world 
standards—gearing itself up for business 
as usual in 1991. (J 
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David Snook 


Freddie Milner 


David Snook, editor and 
publisher of Coin Slot 
magazine in England 
and Play Meter’s inter- 
national reporter, 
originally interviewed 
Freddie Milner for his 
magazine. However, he 
realized that the inter- 
view revolved so much 
around the American 
market, he asked us if 
we were interested in 
printing it. 


hile the parallel issue has been 
decided—parallels will be legal 
after Dec. 1, 1991—and little space has 
been devoted to the subject since its resolu- 
tion, it is interesting to hear the views from 
someone outside of the country. Freddie 
Milner is a partner in the Hong Kong- 
based Bondeal Ltd. The company 
specializes in selling genuine boards to vir- 
tually every country in the world. 

A colorful, entrepreneurial character, 
Milner describes himself as “‘Fat Fred- 
die.’’ He is a popular personality at vir- 


W 
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tually all overseas coin machine exhibi- 
tions and looks forward to the opening up 
of the U.S. market to fair competition. 


What are your feelings on what is 
happening in the U.S. coin machine 
market in anticipation of Dec- 
ember? 

Manufacturers and distributors have 
started offering more kits because they ’ve 
seen the handwriting on the wall. They are 
preparing the U.S. market for the in- 
evitable changes. 


This represents a fascinating situation, 
since genuine boards from anywhere will 
be able to be sold in the U.S. marketplace 
again. The subject is given even greater 
significance and interest by the inclusion 
of the ‘‘sundown’’ clause in the legisla- 
tion. After five years, the legislation will 
self-destruct, so to speak, and everything 
will be re-examined again by Congress. At 
that point the coin machine industry may 
take up the right to say that the effect of the 
legislation has been to destroy the in- 
dustry, lose American jobs, etc. 
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LOSING HAND 


HOLD & RE-SPIN 


THE BEST 
JUST GOT 
BETTER! oe 


YAMATE ADDS A MONEY-MAKING HOLD AND RE-SPIN FEATURE TO 
LUCKY 8-LINES — AND INTRODUCES DRAW 8-LINES:! 


If you thought Lucky 8-Line was a profit-puller wait until you offer your 
Customers the first 8-line machine that has “Lucky's” advantages plus 
a Hold and Re-Spin feature too. 


CAPE i}: 
* 253 RPI LT IT 


Draw 8-Line offers Skill Stops, great sound effects, eye-catching 
graphics, a design for customer convenience and a reasonable price tag. 


SO WHY NOT EXTEND YOUR “LUCKY” STREAK BY 
PHONING US FOR DETAILS ON DRAW 8-LINE! 


YAMATE USA CORP °°" 
ea Cicro. 


anufacturi 
185 WEST MAIN STREET Gwinn 
DUDLEY, MA 01570 MICRO MANUFACTURING 
508-949-3595 e Fax: 508-943-1394 Oe eERNe ee 
MEMBER AAMA 615-793-5510 e FAX: 615-793-5512 


For amusement only. Not intended for sale or use in states or municipalities where such games are prohibited by law. 


eR: 


e Same day shipment 
on stock orders. 

@ Receive custom 
orders in 3 weeks. 

e FREE design service. 

e Buy direct from the 
Mint and save. 


Check Our Quality. 
Request Free Sample Pack. 


Roger 


Willams 
° ™ 
Mint 
79 Walton Street, PO. Box 1038 


Attleboro, MA 02703-0890 
In Massachusetts, call (508) 226-3310 
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Do you think that this will be an 
eventuality? 

This legislation will certainly not 
destroy the industry; in fact, it may give it 
a breath of new life. About the only 
Americans to lose jobs will be a few 
carpenters that the Japanese manufac- 
turers indirectly employ to slap together a 
never-ending supply of redundant 
cabinets. Whether the Japanese—through 
their wholly owned, U.S.-based 
distributing companies—decide to fight 
this legislation in five years, I don’t real- 
ly know. 

It was a master stroke of public relations 
that after the Japanese had used the 
Americans’ own law to beat down Bill 
Beckham and protect their profitable 
distribution business, they had a vast 
percentage of American operators con- 
vinced that ‘‘parallel’’ was a dirty word. 
To this day some American operators are 
unaware that there is any difference bet- 
ween a parallel anda copy. The American 
market is weak right now, soI suspect that 
they will settle for just the one profit and 
not drag this issue out any further. 


to force operators to buy dedicated games 
at higher prices. It has all been a short- 
sighted attitude toward profits. They have 
not pursued this policy anywhere else. 
Why have they threatened American oper- 
ators with a court case over the use of 
parallels when they have not used the same 
policy elsewhere? 


The laws in other countries may not 
seem so explicit as in the United 
States. 

Perhaps. But whatever the motive, over 
a long period of time they have succeeded 
in damaging the American industry. 
Where are all the greats of yesteryear? To 
this extent the industry has severely 
damaged itself. The indigenous American 
industry, except for pinballs and a few 
scattered manufacturers, seems dead. 

Our industry used to be called the 
‘novelty machine business.’’ Diversity is 
the hand maiden of novelty. The more 
people and fresh ideas in the marketplace, 
the greater the likelihood of having in- 
teresting new games. In some respects the 
Americans dominate the film business as 


‘Why did the manufacturers threaten Americans 
with a court case over the use of parallels when 
they haven’t used the same policy anywhere 


else?”’ 


Why is the U.S. market weak? 

To be fair, it is not just the United States; 
the whole international market is weak. 
Recession is hitting our industry all around 
the world to one extent or another. We are 
also going through something ofa dry spell 
with regard to new games. 

We must move up to another level of 
game. It has all been done before; 
everything seems to be a variation on the 
same theme over and over again. The 
market is only as strong as its games, and 
the games are not consistently strong 
enough. 


You seem to be blaming the 
manufacturers. 

I am, and it’s not just for a failure to 
come up with better games. They have us- 
ed an ambiguous law to keep boards out, 


the Japanese dominate video games. I sup- 
pose in the future the Americans will be 
shooting ‘‘Rocky XXVI’’ and the 
Japanese will be releasing Double Dragon 
XXIV. 


You seem to be very down on the in- 
dustry in general. 

Not at all. I just feel that things need to 
be stirred up every once in a while so we 
don’t become too complacent. True 
originality isn’t easy; repeating your last 
success is! There is an invisible link be- 
tween the PCB and cash box. Don’t get me 
wrong. Good management, nice dec- 
oration, pretty cabinets—these are all im- 
portant, but ultimately you can’t take more 
out of the cash box than you put into the 
game, and for the game I mean a fresh, in- 
teresting PCB. 
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Where do you see new ideas com- 
ing from? 

I don’t know, and in some respects I 
don’t care! The Russians developed Tetris, 
which was a wonderful game in Hong 
Kong. If we had a game idea from an Alba- 
nian or an Ethiopian, I would look at it. A 
whole new perspective is what is needed. 

The development of game ideas is real- 

ly an art form; it absolutely transcends the 
language barrier. The Americans get a 
game idea from the Russians, who license 
the Japanese to make the PCB, who ship it 
to Hong Kong to ‘‘Fat Freddie,’’ who sells 
it in SO countries around the world. That is 
my idea of heaven! 
So you see this change in U.S. legis- 
lation as sort of bringing America 
back into the mainstream of our 
industry? 

Absolutely! The Americans pride 
themselves on their ‘‘free trade’’ 
philosophy, and now they will have it in 
the coin machine business. 

Is there any place else in the world 
that has protectionist laws like the 
Americans are overturning? 

Many countries have protectionist laws, 
but none have or are likely to have a law 
like the Americans. Most countries protect 
their own industries, jobs, profits, etc. The 
American law was used to protect foreign 
domination in its domestic market, 
although to be fair, I must say that the 
Australians have what seems to be similar 
legislation. The only difference is that the 
market is too small to interest the 
Japanese, so the mantle of domination has 
fallen to a few local importers who’ve 
managed to strangle the supply of new 
game boards and reap windfall profits in 
the process. Anybody interested in 
operating ‘‘down under’’ should get alaw 
degree first. 


Frankly, I cannot understand why 
Japanese manufacturers support exclusive 
licensees in a situation like this. I stress that 
I am in no way against the distributor 
system. I’m only against people who ex- 
ploit the laws of a country for their own 
benefit and at the expense of the small 
operators, who are the backbone of our 
industry. 

Is it not reasonable that if a person 
becomes an appointed agent and is 


prepared to order up front, in bulk, 
and provide a service, that he 
should have some level of 
protection? 

I agree with that 100 percent, but the 
operative word is ‘‘reasonable’’— 
reasonable protection, reasonable risk, 
reasonable profit. As I said before, Iam in 
no way against agents/distributors; more 
power to them. But let the marketplace 
rule, not price-fixing cartels. 

Don’t you have an ax to grind, then? 

Sometimes I do, just a bit, but the fact 
remains that as acompany, sitting here in 
Hong Kong, we could sell 300 pieces to 
Australia, for example, at a fraction of the 
price charged by the big distributors. But 
we are restricted by this protectionist law. 
Do you feel that the role the U.S. 
distributors play in the market will 
be diminished come Dec. 1? 

Not at all; in fact, it may be the reverse. 
The distributor plays a very real role in our 
industry. This is the man who sells the 
game or PCB. He probably delivers it and 
may even install it and put the marquee up 
for some operators. The operators rely on 
the distributor for a lot of advice and 


Freddie Milner with Strata Group’s John Cassiday. 


maybe a little credit (or perhaps vice ver- 
sa). Dec. 1 will in no way eliminate the 
need for these services, and since more 
PCBs will be entering the market as oppos- 
ed to complete games, the distributor had 
better be prepared to expand these 
Services. 

The distributors deserve a reasonable 
mark-up for this, but then again, these 
mark-ups have always been reasonable. If 
an operator didn’t like the product, price, 
delivery, or service provided by his local 
distributor, he simply picked up the phone 
and called one a few miles down the road. 
The rules of free enterprise and competi- 
tion have always been in effect in the 
American marketplace; they were only 
suspended at the border. 

Currently and until Dec. 1, any 
distributor who wants a new game is re- 
quired by law to buy this game from only 
one source, namely the U.S. licensee— 
read ‘‘wholly owned subsidiary of the 
Japanese game manufacturer.’’ The PCB 
for this game might be trading in Hong 
Kong for $600, but if the licensee says 
there are no kits available, only complete 
games for $4,995, that’s it, end of discus- 
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sion. You either take it or leave it. If some 
poor operator does import an original 
PCB, he might conceivably have the FBI 
on his doorstep the next morning, claim- 
ing he had committed a treasonable of- 
fense against the U.S. Constitution. 

That is all going to change on Dec. 1, 
because after that date Bondeal will be able 
to offer an original board in the United 
States at $600. We may not doa great deal 
of direct sales to the small operators, as we 
are not in a position to supply all of the ser- 
vices that local distributors can. But simp- 
ly because we are involved, the price 
levels will be affected to the ultimate 
benefit of the entire market. 


Earlier you mentioned new board 
prices of $1,000. Will that still be 
realistic after November? 

It will vary. The price may remain that 
high or even higher for certain top-quality 
games. But over the past two years there 
have been perhaps 20 good games in the 
international market that we could have 
sold into the United States for between 
$600 and $800 each. As a board trader, 
Bondeal, unlike the manufacturers, can 
sell the same PCB more than once—and 
not, contrary to popular opinion, to dif- 
ferent people on the same day. 

We can sell it first in Hong Kong, buy it 
back a few months later at the local market 
price, and then export it. As the board ages 
and gets cheaper, we can actually keep 
trading it until it’s finally sold into China 
for $25. Some of our PCBs have been in 
and out of Hong Kong so often that they ’re 
getting free bonus mileage! 


How big is the U.S. market, and 
what share of it do you see your 
company taking immediately? 

The figure of one million games is too 
readily bandied about. I don’t think the 
U.S. video game market is that large, but 
I have no idea what the accurate figure is. 
Since 1992 will be the first full year under 
‘‘deregulation,’’ I would prefer to wait 
and see. 


When the average operator finally 
realizes that he can buy a board in January 
for $800 and sell it in April for maybe 
$600, I’m sure economic logic will 
prevail. We should ultimately see a very 
exciting market. 


But how big do you think the U.S. 
market for kits or PCBs will 
become? 

I have three questions. First, are there 

really one million cabinets out there? Se- 
cond, how many of those games are in a 
competitive market? Frankly, a seaside 
operator with a couple of black and white 
Space Invaders that earn $5 on every sum- 
mer day it doesn’t rain isn’t likely to care 
who’s selling what to whom at what price. 
Third, are we going to get, from 
somebody, a continuous supply of good 
games? 
Will the PCBs entering the United 
States in the fall come from Japan, 
Taiwan, or South Korea? Or will 
they be from Hong Kong? 

They will come from anywhere that has 
an active, efficient video game industry. 
They will not come from either Korea or 
Taiwan, since both countries have a lot of 
copy board manufacturers. It’s not just a 
question of a buyer being frightened of get- 
ting a copy instead of an original. It’s the 
fact that if a market is principally a copy 
market, a large quantity of originals were 
never sold in that country in the first place. 
Therefore, it won’t be a good source of us- 
ed originals. 

Of course, Japan, as the principal coun- 
try of manufacture, should be a good 
source. But the Japanese operators are 
usually unwilling to accept the real world 
price when it’s offered. Furthermore, 
many of the games distributed in Japan are 
in the Japanese language. 

There is no board-manufacturing 
capability in Hong Kong, but because of 
our very high retail rent costs and a 
relatively high amount of disposable in- 
come, we have an extremely active tur- 
nover of PCBs. A game has to be excep- 
tional to be able to stay in a Hong Kong ar- 
cade for more than a few months. Hong 
Kong has about 30,000 games that con- 
sume over 75,000 PCBs per year. 

Europe can also be a good source of pro- 
duct, but this varies on a game-by-game 
basis. Play appeal can vary greatly from 
country to country, and Bondeal’s real 
forte is knowing what the games are worth 
in the various countries. Recently, we 
were actually buying a certain board in the 
United States and selling it in Southeast 
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Asia, but this is the exception and not the 
rule. 

How do you see Bondeal par- 
ticipating in the U.S. market? 

There was a brief period during Bill 
Beckham’s roller coaster ride with the 
U.S. courts when parallels were legal im- 
ports in America. We made a lot of 
American friends during this period, 
simply through word-of-mouth advertis- 
ing. These people were essentially a 
fledgling group of board traders like Bill 
Beckham, plus a few large operators. 
Frankly, when Bill started this one-man 
crusade three years ago, I don’t think he 
had the slightest idea that he was heading 
for a second career as a board trader. I 
firmly believe he took this on as a matter 
of principle. 

In 1989, when parallels were marginally 
legal, large U.S. distributors were reluc- 
tant to take our product. Though the court 
rulings were unclear, they were fearful 
that the Japanese-owned licensees would 


hold back supplying future games if they 
handled parallels. Of course, now that the 
U.S. Congress has spoken, any future in- 
timidation like this would constitute an ac- 
tionable restraint of trade. 

Do you see yourself supplying 
direct to U.S. operators, and how 
can you handle problems such as 
faulty PCBs? 

Japanese manufacturers make very 
reliable product. It’s a rare event to have 
a board go bad, although a few can be 
harmed during shipment. For minor pro- 
blems I understand that a number of in- 
dependent board repair shops are opening 
in the States. 

Frankly, I don’t see us doing that much 
with small operators. Even medium-sized 
operators might not be interested in the 
hassle of going through the importing pro- 
cedures. However, as I said before, the 
simple fact that we can now ship into this 
market will have the ripple effect of keep- 
ing prices honest. 


How will the coin machine industry 
come out of this after all the dust 
settles? 

Basically the same as any other business 
that gets deregulated. The good guys will 
get better and the bad guys will get lost. 
The operators will probably be spending a 
bit more money on kits and a lot less 
money on woodwork. The players should 
start seeing a lot of new games, which will 
have a positive effect on incomes. 

The Japanese manufacturers, much to 
their own amazement, will probably also 
do better! Aside from an expected increase 
in kit sales, I suspect that some of the 
operators’ savings will be pumped into 
these big, beautiful simulators that will be 
coming into the market. 

I can only say this: welcome to the real 
world of coin machines. [1] 


WATCH THIS SPACE 
BONDEAL IS COMING SOON 
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Legislative update 
dominates WAMO event 


he emphasis was clearly on current- 

ly pending video gaming legislation 
as coin machine operators gathered for this 
year’s Wisconsin Amusement and Music 
Operators (WAMO) Spring Convention 
and Trade Show, held at the Country Inn 
in Pewaukee on May 17-19. 

Informative sessions filled the agenda, 
starting with one featuring Tom Coenen, 
WAMO’s legislative counsel. He provid- 
ed attendees with an update and analysis of 
the association’s video poker bill, 
AB-361. 

The keynote speaker was Rep. Richard 
Grobschmidt, who gave his views on the 
bill and his assessment of what happens to 
the bill as it moves through the legislature. 

Other business sessions included an ad- 
dress by Jim Trucano, president of the 
Amusement and Music Operators 
Association (AMOA). Trucano offered 
insight into the coin-op industry, based on 
his past experience and his travels 
throughout the country during his tenure. 

Another session presented the 
regulator’s perspective, given by John 
Willems of the Minnesota Department of 
Safety, Gaming Enforcement Division. 
Willems is an active member of the North 
American Gaming Regulators Association 
(NAGRA). He was on the video gaming 
panel at AMOA °90 in New Orleans and 
penned a Guest Commentary in the 
February issue of Play Meter. Willems is 


a frequently requested speaker on this im- 
portant subject. Rosalie Jacomet won this Dizzy Devil plush pal at the annual auction. Ace Novelty Co. donated the item. 
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Rick Fronberry of the Farmers and 
Merchants Bank of Milwaukee was on 
hand to discuss financing needs, which 
will become vital if the video poker bill is 
passed. Finally, a panel of operators 
covered the subject of promotions. 

Operators also had the opportunity to 
view the latest in equipment, including 


| 
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Gene Urso (c) of Madison Coin and fellow show attendees. 


International Game Technology 


We Make The Games People Pray 
And Play. And Play 


Kerry Reppert (I) of IGT talks with Fred Kluever of Badger Music. 
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pool tables, redemption games, videos, 
pinball, and darts on the exhibit floor. 

WAMO’s annual auction came at the 
close of the show and raised nearly 
$19,000 for the association’s lobbying ef- 
fort. 

The annual WAMO Open Golf Tourna- 
ment is always well attended; this year 


ee ES 


_ 


players enjoyed the greens at Nagawaukee 
Golf Course. 

As always, WAMO executive director 
Joe Phillips and his staff earn a well- 
deserved ‘‘thank-you’’ for organizing and 
presiding over another successful event. 
Next year the convention will be held in 
Oshkosh. L]) 
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Mike Bohrer (I) of Hastings Distributing and Jim Groeschel of Viking Vending. 


An. 


At the banquet, (I-r): Rosalie Jacomet of Red’s Novelty, Pat and Coleen Pawlowski 
(honorary member), Richard Jacomet of Red’s Novelty, and Dave Gabrielli of Lieber- 
man Music. 
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Northeast Regional 
honors ‘‘The Crank’’ 


rank Seninsky of Alpha-Omega 

Amusements in Edison, N.J., was 
named ‘‘1991 Man of the Year’’ at the 
Northeast Regional Amusement Machine 
Convention and Trade Show, held May 
3-5 at Donald Trump’s Regency Hotel in 
Atlantic City, N.J. 

Hundreds of operators from New Jersey 
and New York gathered for the event. It 
was an opportunity to view new product 
and attend a seminar on one of the most im- 
portant issues facing our industry today— 
video lottery. 

Video lottery 

The seminar was organized by Bill 
Treger of Betson Enterprises and includ- 
ed speakers James Maida of Gaming 
Laboratories International, Sal Mirando of 
SMS Mfg., Dave Rubenstein of Merit In- 
dustries, Kerry Reppert of IGT, and Sen. 
Tom Foy, sponsor of New Jersey’s video 
lottery bill, S. 3268. Treger also par- 
ticipated in the program, which was inter- 
rupted by a surprise visit from Gov. Jim 
Florio, who spoke for 20 minutes. 

Sen. Foy is a top political figure in New 
Jersey; his support has been instrumental 
in the progress of the bill. In addition to his 
participation in the seminar, Foy delivered 
an address at the banquet regarding the 
positive nature of video lottery in New 
Jersey. 


Video lottery is a hot topic at many state 
association meetings this year, one that 
garners a big audience and top panelists 
discussing the subject. 


New Jersey Gov. Jim Florio (at podium) paid a surprise visit. At left are, (!-r): Frank Seninsky, Bill Treger, and Sen. Tom 
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Frank Seninsky 

Frank, affectionately known as ‘“The 
Crank,’’ began writing technical articles 
for Play Meter 10 years ago. Since that 
time, he has become nationally famous in 
the coin-op amusement industry and now 
pens articles for seven trade journals, im- 
parting his experience and insight to fellow 
operators. 

During the banquet ceremonies, Bill 
Cravens of Leprechaun listed Frank’s ac- 
complishments and noted that the industry 
owes a large debt of gratitude to Frank for 
his standardization push, which began as 
far back as 1979. Tony Yula Sr. of Mon- 
dial, last year’s recipient of the ‘*Man of 
the Year’’ award, presented a plaque to 
Frank. 

Even though he does not have tavern or 
cigarette machine locations, Frank has 
campaigned for video lottery and fought 
against cigarette machine bans. Among 
Frank’s many accomplishments are serv- 


Ready to sample a row of videos, (I-r): Comet Amusement’s Mark Alenion, Harry 


Leonard, and James Newton. 


ing on the board of AMOA as well as the 
board of trustees of AMOA New Jersey, 
conceiving and organizing the Congres- 
sional Pinball/Basketball/Dart Tour- 
naments on Capitol Hill, and being one of 
the most requested speakers at industry 
conventions. 

Exhibits 

A total of 25 booths displayed the latest 
in coin-op games, including the much- 
discussed video lottery machines. Among 
the pinballs on exhibit were Williams’ The 
Machine, Bally’s Gilligan’s Island, Data 
East’s Checkpoint and Teenage Mutant 
Ninja Turtles, and Premier’s Cactus 
Jack’s. Williams also showed Slugfest, a 
baseball-themed game that can vend 
tickets or Topp’s baseball cards. 

Video was represented by Namco’s 
Steel Gunner, Sega’s Clutch Hitter, 
Atari’s Batman, Leland’s Indy Heat, 
Irem’s Gun Force, Jaleco’s Cisco Heat, 
SNK’s Neo-Geo system, and Data East’s 


Consultants. 


Desert Assault. 
Awards and thanks 

In addition to honoring Frank Seninsky , 
two other awards were presented to Bill 
Treger and Bill Englehart (Bill’s Vending 
Service) for their outstanding work on the 
Video Lottery Committee. 

Special thanks were given to Bob Boals 
of Betson Enterprises and Tony Yula Jr. of 
Mondial Distributing for soliciting dona- 
tions from manufacturers for the occasion, 
and to Curtiss and Sue Matterson of Mat- 
terson Associates for managing the event 
and assembling the special 92-page jour- 
nal honoring Frank. 

The Northeast Regional is a combina- 
tion of three AMOA associations: AMOA 
New Jersey, AMOA New York City, and 
the New York State Coin Machine 
Association. It was Frank’s idea to pool 
the resources of all three associations for 
one large industry event, which celebrated 
its third successful year. L] 


SNK’s Rachel Davies welcomes Ron Getlan (I) and Dan Schiff of Amusement 


Robert and Joel Friedman of Rowe International by the Laser Star Gold CD 100-A. 
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Three presidents, (|-r): Bob Herman, AMOA New York City; Jim Trucano, AMOA na- 
tional; and Frank Seninsky, AMOA New Jersey. 
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THE NEW DEDICATED 
VIDEO GAME THAT 
PUNCHES PHYSICAL 
INTERACTION TO 
SMASHING NEW 
HEIGHTS. 


THE 4-PLAYER 
HORIZONTAL KIT THAT 
PROVES THAT ADOLESCENT 
REPTILES AREN’T THE ONLY 

NINJAS IN TOWN... 
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AUP TO 4 PLAYERS CAN 
COMPETE 
© THE ULTIMATE COMPETITIVE 
SOCCER GAME - AVAILABLE 
AS A HORIZONTAL KIT 
le REALISTIC ACTION INCLUDES 
| PASSING, KICKING, SLIDING, 
. PUNCHING AND ADVANCED 
SKILL SHOTS 


5 
\ 


-“TAITO. AMERICA 


Ineeling, iL 60090 


Sy 
ab: a” 
@ J 


AMA LEGISLATIVE CONFERENCE 
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Air Hockey was a hit at the 
Congressional Family 
Reception. 


AAMA up o 


Congressman Jack 
Brooks (c) of Texas chats 
with, (I-r): Dynamo’s Bill 
Rickett, John Blouin of 
James Industries, and 
Steve Lieberman of 
Lieberman Music. 
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Congressman James 
Quillen of Tennessee (c) is 
welcomed by AAMA 
members, (I-r): Vince 
Divencenzo of James In- 
dustries, Steve Lieberman 
of Lieberman Music, Rus 
Strahan of NSM, Bob Fay 
of AAMA, and Steve 
Kindler of Mars 
Electronics. 


AAMA members Rick 
Cume (I) and Bob Fay flank 
Sen. Joseph Lieberman 
(D-Conn.) and his 
beautiful daughter Hanna. 
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Newly elected AAMA president Bill Rickett (r) welcomes 
Louisiana Rep. Billy Tauzin and son Tom. 
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Albert Gore Ill (son of Sen. Al Gore of Tennessee) and a 
friend (r) with Michaelangelo of the Teenage Mutant 
Ninja Turtles. 
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From left: Rus Strahan of NSM-America, Dave Patterson of SunBelt Amusement & Vending, and Jim Newlander of 


Atari Games at a barbecue held at the FBI Training Academy. 
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“‘Go ahead, make my day!’’ New AAMA president Bill Rickett of Dynamo fires away while at the FBI Training Academy 
in Quantico, Va., one of the outings held in conjunction with the Legislative Conference. 


n May 7, members of the American 

Amusement Machine Association 
(AAMA) met with more than 75 con- 
gressmen, senators, and congressional 
aides to lobby for support of the dollar coin 
during the association’s 1991 Legislative 
Conference and Annual Meeting. 

Proving a powerful force on Capitol 
Hill, AAMA’s efforts resulted in the addi- 
tion of five House and four Senate co- 
sponsors of the bill, bringing the total to 78 
in the House and 20 in the Senate. AAMA 
members are optimistic that several more 
legislators will sign on as co-sponsors due 
to the recent meeting. 

However, with 218 votes in the House 
and 51 in the Senate needed, all are aware 
of the struggle still ahead. Congressman 
Jim Hayes of Louisiana reminded AAMA 
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members that the public is very fond of the 
dollar bill and it’s going to be hard to sway 
public opinion. He went so far as to sug- 
gest dropping a provision that would 
eliminate dollar bills. The Coin Coalition, 
made up of dollar coin advocates, believes 
that one reason the Susan B. Anthony 
dollar coin was a dismal failure is because 
the familiar dollar bill was still available. 
All feel that it is vital to take the dollar bill 
out of circulation for any hope of success 
with a new dollar coin. 

AAMA followed up the serious 
business with its Congressional Family 
Reception. Invited congressmen, sen- 
ators, their aides, and families joined 
AAMA members for an evening of light- 
hearted fun, attended by over 1,400. More 
than 210 congressional offices were 


represented at the event, which offered 
something for everyone. Though aimed at 
the children, adults were just as thrilled 
with the appearance of ‘‘Michaelangelo”’ 
of the Teenage Mutant Ninja Turtles and 
Nintendo’s ‘‘Mario,’’ who mingled with 
the crowd. 

Besides enjoying a myriad of games set 
on free play, attendees got autographed 
photos from Redskins quarterback Mark 
Rypien and center Jeff Bostic. 

AAMA executive vice president Bob 
Fay stated, ‘‘We couldn’t be more pleas- 
ed with the overwhelming success of the 
congressional meetings and the Congres- 
sional Family Reception. Our members 
and staff worked hard on this lobbying ef- 
fort, and to see it come together so well is 
very rewarding.”’ [| 


2, 3 OR 4 PLAYER OPERATOR SELECTABLE 
TODAY’S HOTTEST WRESTLERS 
N AND CONTINUATION FEATURE 


| ; oil TECHNOS 


aMERICAN TECHNOS Inc.™ = _«* 
e 19200 Stevens Creek Blvd. ¢ Suite 120 * Cupertino, CA 95014 « Tel: (408) 996-1877 Fax: (408) 996- 8736 


ae a= : J 


©1991 Technos Japan Corporation. ©1991 Titan Sports, Inc. Hulk Hogan™ is a trademark of the Marvel Gaiive Group, licensed exclusively to 
Titan Sports, Inc. WWFo, and World Wrestling Federation® are registered trademarks of Titan Sports, Inc. 


e*” 7, 4 ° 
e* - 
& ; ; 
_.. 5 ce iis ie * mtn Ss bet es gee ta oe Le 


| A LEGISLATIVE CONFERENCE 


ob Hy 


tf ; wry ye} r bi ira ee . | ~ AN SAY i 
hy 7 OLA . s KUL SY wes 
Ie p> Zz ey ; shay vt 
se ad LEARY Oe Se 


ot Bs | 3 Bie 

i \4 \y 2m N 's ee ; % © 

te ae. Se 4 Ms 
PL Ae ae SS 


Namco’s Stee/ Gunner was just one of many games legislators and their families Senator Orrin Hatch (R-Utah) gives AAMA members an overview of key issues facing 
enjoyed. the Senate. 


HOT NEW SUMMER FUN KITS NOW SHIPPING: 
BONITA MARIE INT’L & THEIR ARMS DIVISION 


YOUR FULL-LINE SUPPLIER FOR ALL OF YOUR 
REDEMPTION, CRANE AND ROTARY NEEDS... 


Call TOLL-FREE for the HOTTEST NEW ITEMS ranging from 2¢ to $100! 


* Jewelry * Assorted Slum * The latest & hottest in new 
* Watches * Black and Decker merchandise! 


* Electronics * G.E. Electronics * Money Tracking System 
* Appliances * Redemption Tools * Redemption Management 
* Name Brands * Counting Scales software 

* Novelties * Ticket Shredders * CALL US NOW! 


BONITA MARIE INTERNATIONAL INC. 


1540 Route 37 West, Suite 2 « Toms River, New Jersey 08755 


1-800-272-6375 


LOCAL: (908) 349-1994 FAX: 908-341-4056 
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Practicing the power of 


(L-r): Pioneer’s Tony Maniscalco, Tim Whipple of BMI, 
and AMOA past president Jack Kerner. 


Dock Ringo is flanked by Rep. Joe Barton (R-Texas) and 
Rep. Charles Stenholm (D-Texas). 


hey polished off that last forkful of 
eggs and downed a swallow of cof- 
fee. Fortified with a hearty breakfast on 
this Tuesday, May 21, some 175 AMOA 
members from 32 states made their final 
preparations before walking a few blocks 
to Capitol Hill. 


Their lobbying efforts would focus on 
securing House and/or Senate co-sponsors 
for dollar coin legislation. AMOA govern- 
ment relations liaison Bob Wilbur and Jim 
Benfield of the Coin Coalition gave 
operators parting pointers on what to say 
to woo their congressmen and senators. 


Then came The Advice. It sent a mur- 
mur through the crowd—and probably a 
chill up a few spines. 


Operator Bill Stone of Stone Amuse- 
ment Co. in Tullahoma, Tenn., said his 
congressman, Rep. Jim Cooper, had a 
short message to deliver to the group. 


‘“Ladies and gentlemen, I'll be very 
blunt,’’ Cooper said. ‘‘If I were you, I’d 
look to get out of the coin-op amusement 
business. Don’t wait until there’s a rush 
for the door.’”’ 


He got your attention too, didn’t he? 

The issue that vaulted to the forefront of 
attention is the cable television/telephone 
company (or “‘telco,’’ as it was common- 
ly referred to) issue. Cooper bore such bad 
tidings because he fears that when it’s 
finally resolved, operators will be among 
those taking a fatal hit. 


ersuasion in Washington 


Wally Bohrer (r) with Mike Remington, chief counsel to 
the House Judiciary Committee. Remington has worked 
on the jukebox licensing and parallel board issues. 


Rowe’s Joel Friedman (I) with Karen Nagel and Frank 
‘The Crank’’ Seninsky of Alpha-Omega Amusements. 
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Tennessee Rep. Jim Cooper says rocky days lie ahead for the coin-op industry. 
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Reaves 
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At a seminar on cigarette vending legislation, (I-r): Gene Winstead, Don Hesch, and 


H.R. Crawford, a Washington, D.C., city councilman. 


If you’re scratching your head in 
bewilderment, wondering how the coin- 
op amusement industry would be affected, 
here’s a brief explanation: 

Congress is intent on imposing strict 
regulations upon the cable TV industry, 
which, Congress feels, is gouging con- 
sumers with exorbitant rates. The regional 
Bell operating |§companies—or 
‘‘REBOCs’’ for short—are lobbying Con- 
gress for the right to enter home broad- 
casting (an activity that is presently pro- 
hibited), so as to provide cable TV with 
some programming competition. 

It has been estimated that by 1993, 
millions of miles of fiber-optic cable will 
be laid and in place across America. 
AMOA fears that the REBOCs, if allow- 
ed to create programming and transmit 
music, video games, TV programs, etc., 
would then become ‘‘an unregulated 
monopoly of information services.’’ A 
location could then, potentially, obtain its 
music and video games via the telephone 
company—and say ‘‘goodbye’’ to the 
operator. 


Does AT&T really wish to enter the pro- 
gramming arena? Consider this: it recently 
paid $7.4 billion to buy home computer 
giant NCR, and it’s quietly been lobbying 
Congress on this issue for five years. 


Getting back to our operators at 
breakfast, upon being startled by Rep. 
Cooper, they had to decide whether to 
mention the issue to their elected represen- 
tative (or, more commonly, a member of 
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the staff). Some state delegations decided 
that they had not had enough time to 
prepare an effective presentation, focusing 
instead on the dollar coin issue and, toa 
lesser extent, cigarette vending. Others 
discussed the telco issue briefly and 
presented AMOA’s position paper on it. 


‘‘Tf abuses like that occur, come back 
here and we’ll do something about it,”’ 
Neel said. 

‘*Roy, by then they may have put me 
and a lot of other people out of business, ”’ 
Stone countered. 

Neel said the coin-op amusement in- 


‘‘Let lawmakers know that a bill or ordinance 
they’re proposing is going to hurt your industry. If 
they’re smart politicians, they will listen. ”’ 


While many operators were caught off- 
guard by the telco issue, Bill Stone certain- 
ly was not. He’s been keeping abreast of it 
since it first surfaced, so when he met with 
Roy Neel, aide to Tennessee Sen. Albert 
Gore, Stone was more than ready. 

Gore is the author of a Senate bill that 
would allow telco entry into the cable TV 
market, ‘‘but with some substantial 
safeguards and limits,’’ Neel said. The 
‘*number one goal’’ of the bill would be to 
give cable companies ‘‘much-needed 
competition,’’ he added. 

Stone said it wouldn’t be fair to let an en- 
tity with monopoly powers and guaranteed 
profits compete against private enterprise. 
He cited the danger of cross-subsidizing, 
pointing out that AT&T could take 
millions of dollars earmarked for improv- 
ing its fiber-optic network and spend it on 
anti-competitive activities. 


dustry should be more concerned about 
competition from the cable TV industry, 
which is presently unregulated. Besides, 
‘‘the cable companies aren’t prohibited 
from competing with music and game 
operators, so why should the REBOCs 
be?’’ he asked. 

‘*Because the REBOCs are a monopo- 
ly with a guaranteed profit,’’ Stone 
reiterated. ‘‘ All we’re asking for is a level 
playing field, and it wouldn’t be level with 
the REBOCs involved in original pro- 
gramming. Our industry is all for improv- 
ing technology with fiber-optics. Let 
AT&T lay the fiber-optic cable and lease 
the lines to other parties. That’s the only 
fair way.’’ 

Neel says a cable/telco bill won’t pass 
this year. ‘‘The cable lobby fought hard 
and killed it for this session of Congress, ”’ 
he said. ‘‘They have plenty of clout on this 
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issue—more than the telephone lobby, in 
fact.”’ 

As their meeting ended, Stone asked, 
‘Tf you let the telephone companies have 
information content control, will you ex- 
clude them from the music and games 
business?”’ 

Neel concluded, ‘‘We can’t do that to 
them.’’ 


Other views 

One operator at the Legislative Con- 
ference said jukeboxes will be history if 
AT&T gets its way. Rowe International’s 
Joel Friedman, for one, isn’t worried. He 
thinks the REBOCs wouldn’t bother hor- 
ning in on video game and jukebox turf. 
Rather, they would look to an area with 
greater potential revenue: video lottery. 
‘*That’s a bigger fish for them to fry,’’ 
Friedman said. 

Most operators said they were concern- 
ed but not panic-stricken. The words 
‘*cautious’’ and ‘‘wait-and-see’’ were in- 
cluded in many responses. Jim Stansfield 
of Jim Stansfield Vending in LaCrosse, 
Wis., seemed to sum up the common 
sentiment. 

‘*Sure, we should monitor this issue and 
be concerned about it, but it will never put 
us out of business,’’ he said. ‘‘Our in- 
dustry has survived from generation to 
generation because of the service and 
tender loving care we give to our loca- 
tions. Other large outfits have tried to 
move in on us before, but they always fail. 
Their approach is too impersonal. When 
it’s all said and done, locations want to do 
business with operators. 

‘‘As for what Rep. Cooper told the 
group, I'll put it to you this way: would 
you trade in your car because your doctor 
told you to? That’s analogous to a con- 
gressman telling me, an operator, what I 
should do with my business. I’m certain- 
ly not getting out of this industry.’’ 


Record attendance 

Despite the telco issue, AMOA had 
much to be happy about. The operators 
who converged in Washington, D.C., 
represented the largest turnout ever. The 
Congressional Reception and Pin- 
ball/Basketball/Electronic Dart Tourna- 
ment, a public relations bonanza for 
AMOA, drew approximately 1,200 peo- 


The Ohio delegation, (I-r): Pam Stebelton, Bill Beckham, Rob Stebelton, Jim Hayes, Chris Harvie (aide to Sen. Howard 


Metzenbaum), Evan Brown, Michael Zappa, and Ron Rentz with daughter Sara. 


North Carolina operators J.B. Reaves (I) and Garland Garrett Jr. (r) with Rep. Charlie Rose. 
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ple, including 43 congressmen, one 
senator, and their staffs and families. 
(Note:, Look for more coverage of the 
event in this month’s ‘‘Frank’s Cranks.’’) 
The dollar coin 

The lobbying done by AMOA members 
showed tangible results: 103 congressmen 
and 20 senators signed-on as co-sponsors 
of dollar coin legislation (others are ex- 
pected to be added in the near future). The 
North Carolina delegation, second only to 
Ohio in terms of representation at the con- 
ference, secured eight co-sponsors, accor- 
ding to Fred Britt of Britt Music in 
Albemarle, N.C. 

Jim Benfield told operators he was op- 
timistic about passage of a dollar coin bill 
because of the following factors: 

e The new chairman of the House Sub- 
committee on Consumer Affairs and 
Coinage, Rep. Esteban Edward Torres 
(D-Calif.), has promised a hearing on 
H.R. 1245. Benfield expects this bill and 


the less-desired Senate version—S. 


844—to get out of their Banking Commit- 


tees favorably. 


over $318 million a year if it replaces the 


dollar bill. It is hoped that such savings will 
make legislators look at the dollar coin 


“If were you, I'd look to get out of this business. 
Don't wait until there’s a rush for the door. ”’ 


e U.S. war veterans groups like the 
American Legion support H.R. 1245, 
which calls for a design recognizing 
America’s veterans. The Senate dollar 
coin bill, Benfield says, isn’t preferred 
because it keeps Christopher Columbus on 
the coin, and it doesn’t take the dollar bill 
out of circulation. 

e The U.S. Mint is getting a new direc- 
tor, one Benfield hopes is more receptive 
toa dollar coin. The previous director was 
opposed to the idea. 

e The dollar coin would save taxpayers 


more closely. 

¢ Mass transit systems would love to see 
a dollar coin. It would save them millions 
of dollars in processing dollar bills and 
refitting buses with new fare machines. 
Chicago and Los Angeles are actively lob- 
bying for the coin. 

¢ The Sierra Club supports a dollar coin 
because it’s ‘‘environmentally correct,”’ 
so to speak. 

e Major newspapers like the New York 
Times have written editorials in favor of 
the dollar coin. 


The Minnesota delegation at Sen. Dave Durenberger’s office, (I-r): Hy Sandler, Durenberger aide Lew Olson, Gene 


Winstead, Betty Sandler, Al Eggermont, and Dick Hawkins. 


The New York delegation, (I-r): Lydia Ruggieri, Lorelei Herman, Robert Herman and daughter Lindsay, Sen. Alfonse 
D’Amato (R-N.Y.), Ralph Ceraldi, and Aaron Herman. 
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Representing the state of Pennsylvania, (I-r): Kramer 
Mfg.’s Mort Ansky, Rep. Peter Kostmayer (D-Pa.), and 
Sharon Harris. . 
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Jim Hayes (I) and OCMA executive vice president Paul 
Corey flank Rep. Tony Hall (D-Ohio). 
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‘All of this is great, but you, the voters 
in a congressman’s or senator’s district, 
are what he cares about,’’ Benfield said. 
‘Let your representative hear from you, 
the voter. Tell him you don’t ask for much, 
but that you really need him as a dollar coin 
co-sponsor to help your industry. Your 
voice can make a difference.’ 
Cigarette vending 

There haven’t been any bills introduc- 
ed during this session of Congress that 
would ban or severely curtail the place- 
ment of cigarette vending machines. 
However, as Bob Wilbur pointed out, the 
battleground has shifted recently, with in- 
dividual states leading the crusade. 

Operators Gene Winstead (Minnesota), 
Don Hesch (Illinois), Gene Urso (Wiscon- 
sin), Jack Kerner (Massachusetts) and 
Robert Herman (New York City) talked 
about the problems in their areas. They 
agreed that the best thing to do is monitor 
anti-cigarette vending efforts on a local 
level and nip them in the bud. Once a city 
council passes a resolution against the 
machines, it’s tough to get them to rescind 
their actions. By the time a state legislature 
joins the fray, you’re pretty much dead. 

With the exception of Urso, nobody 
who spoke of the Tobacco Institute had 
kind words to say. The TI apparently has 
offered little help in fighting negative 
legislation, giving the impression that it 
isn’t concerned about losing the vending 
portion of tobacco sales. However, in- 
dividual tobacco companies like Philip 
Morris and RJR were praised for their 
support. 

H.R. Crawford, a Washington, D.C., 
city councilman, recommended the 
following at a seminar on cigarette ven- 
ding legislation: 

¢ Don’t rely on the tobacco companies 
for help, and don’t send their represen- 
tatives to meetings with lawmakers. The 
operator, coming as a concerned small 
businessman, would be more effective. 

¢ Get to know your local lawmakers, as 
well as the local ‘‘hell-raisers,’’ i.e., anti- 
smoking forces. 

¢ Lobby federal lawmakers that have a 
reputation for being fair to business 
people. 

¢ Focus on the upside of vending 
machines: the taxes derived from them and 


A few AAMA members attended AMOA’s Congressional Reception. Pictured, (I-r): 


: YY 
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new AAMA president Bill Rickett; 


Fabtek’s Frank Ballouz; Rick Kelley, press secretary to Missouri Rep. Harold Volkmer; and AAMA executive vice presi- 


dent Bob Fay. 


the jobs they create for the community. 
‘*T stress that you keep a constant 
dialogue between yourselves and the 
lawmakers,’’ Crawford said. ‘‘Let them 
know that a bill or ordinance they’ re pro- 
posing is going to hurt your industry. If 
they’re smart politicians, they will listen.”’ 


Lobbying workshop 

In a workshop on how to lobby effec- 
tively, Wayne Valis of Valis Associates, 
who worked in the Nixon, Ford, and 
Reagan administrations, gave a humorous 
presentation. Lobbying, he says, isn’t a 
mystery. The key is to break down a com- 
plex problem into simple, easily 
understood pieces. 

‘*Also, make coalitions and build 
allies,’’ Valis said. ‘‘ You have to under- 
stand that government either works for 
you or against you. If you don’t lobby 
them to get your point across, the other 
side will, believe me!’”’ 

Also speaking at the workshop were 
Gary Lee, a lobbyist who used to be a state 
legislator and congressman from New 
York, and Hal Bozarth, executive director 
of the Chemical Industry Council of New 
Jersey. L] 


Super Shifter ™ 


Head-to-head competition will 
attract players of all ages. Our Super 
Shifter is a perfect addition to your 
operation. Call us! 


We can help with all your redemption 
needs. 


Bob’s Space Racers, Inc. 
427 15th Street 

Daytona Beach, Florida 32117 
Telephone: 904-677-0761 
FAX 904-677-0794 

Telex 249-238 RACER 


Since 1970 ©Bob's Space Racers, 1990 
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Call for 
Nominations! 


..For the AMOA Board of Directors 


It’s your chance to become involved and play a leadership 
role in the industry’s leading trade organization 
representing some 1,500 owners/operators, Gistributors and 
manufacturers in the coin-operated 
amusement, music & vending industry! 


Criteria: 
»Be an operator or distributor member of AMOA 
»Be endorsed in writing by five (5) other AMOA members 


>» Your name must be submitted to AMOA’s nominating 
committee by August 9, 1991 


> Three-year term; ten (10) new directors to be named at 
AMOA Expo ’91, September 12-14 in Las Vegas 


Get Involved! 
Be a Leader in Your State...and at the National Level! 


Applications and/or more information can be obtained 
by contacting AMOA headquarters: 


Amusement & Music Operators Association 


401 N. Michigan Avenue 
Chicago, IL 60611 
312/245-1021 
FAX: 312/321-6869 


OINMAN INTERVIEW 


Most states seeking the 
video lottery prize have 
been advised to model 
their legislation after 
South Dakota. But 
Michael Mims, president 
of the South Carolina 
Coin Operators Associa- 
tion, says his state has a 
system that’s superior. 


Christopher Caire 


Michael Mims 


: s Mims right? Even if you don’t think 
so, don’t expect to win an argument 
with him: he’s also a lawyer and former 
lower court judge. 

Let’s start with some background. 
How long have you been in the in- 
dustry, and how did you get 
started? 

I’ve been in the coin-op industry all of 
my life; I’m a second-generation operator. 
My dad founded Mims Amusement Co. 
46 years ago. I graduated from college and 
then went to law school, finishing in 1977. 
From there I went to a law firm and prac- 
ticed law for about four years. I even serv- 
ed as a lower court judge for a while. 

My CPA and I decided to get into the 
video business during the Pac-Man days, 
when things were going so well in the in- 
dustry. We formed a little company and 
got the contract for quite a few K-Marts in 
North Carolina and Virginia. Then the 
video boom went downhill, so I said to 
heck with this and joined my father at 
Mims Amusement Co. and Palmetto State 
Distributing. We have offices in North 
Charleston and Columbia, S.C. 
Everyone is being told to model 
their video lottery legislation after 
South Dakota, yet South Carolina’s 
operation doesn’t resemble South 
Dakota at all—in fact, you guys use 
the term ‘‘video poker.’’ Explain 
how things work in your state. 

What happened in South Dakota was 
extraordinary; I take my hat off to them. 
They got the entire state—every agency 
and everybody along the way—to say, 
‘OK, we’re going to have legalized 
gambling. Here’s the package.’’ By going 


with a central computer system, the state 
itself became a part of things. What South 
Dakota passed is extremely difficult to ac- 
complish in most states. 

In South Carolina, we simply decided to 
decriminalize paying off on video poker 
machines, as opposed to legalizing the ac- 
tivity. We passed a statute in 1975 that ex- 
empted coin-operated machines with a 
non-payout feature—it can’t have a slot 
with a hopper on it—from the gambling 
statutes. We’re totally exempt; it’s been 
that way for 16 years now. The beauty of 
it is that things were done quietly, without 
a lot of hoopla or fanfare. 

Right now we have 20,000 licensed 
games in 7,000 locations around the state. 
Everybody has them. They’re in bars, 
taverns, convenience stores, bowling 
centers, hotels, motels, gas stations, and 
so on. The machines have become such a 
big part of South Carolina’s economy that 
when people tried to threaten us this year, 
everyone came to our defense. (Note: The 
state Supreme Court affirmed the 1976 
statute in late April.) 

Our political and economic base is ex- 
tremely broad. Our coalition includes the 
Bowling Center Association, the Conve- 
nience Store Association, the Oil Jobbers 
Association—they own half the conve- 
nience stores—and lately the South 
Carolina Chamber of Commerce. They 
endorse our plan because they realize if 
you get rid of us and our $30 to $60 million 
impact on state taxes, then taxes are going 
to be raised somewhere else. 

Our approach has been to quietly get the 
machines out there, get the public used to 


them, operate in a low-key manner, and 
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make our economic and political base as 
broad as possible. It sure has worked. 
What’s your license fee? 

It’s $1,500 a year. Multiplied by 20,000 
machines, that’s $30 million annually for 
the state. 
| understand operators had, or still 
have, some sort of voucher system 
in place regarding the video 
pokers? What’s that all about? 

It’s kind of silly, or I should say it wasn’t 
silly then but it is now. Let me back up and 
explain. People think you can only pass a 
law by running it through a general 
assembly, having the House and Senate 
adopt it. But laws are made every single 
day through court decisions. 

Gambling is defined by the courts in 
most states as placing a wager for the 
chance to win back more than you 
wagered—for example, betting a dollar 
and getting your dollar plus another dollar 
back. But if you can only get back what 
you put into the machine, and not a penny 
more, that’s not gambling. 

Some operators in South Carolina had a 
fall-back position in case 16-1960, our 
statute, wasn’t upheld by the state 
Supreme Court. They were going to revert 
toa voucher system, with the players sign- 
ing a voucher certifying that they weren’t 
receiving more money than was put into 
the machines. But with the Supreme Court 
ruling in our favor, it’s by the wayside 
now. 


steps that must be taken, 12 ‘‘choke 
points’’ that you must go through. If you 
lose any of the 12, right up to the gover- 
nor’s veto, you’re dead. A master plan for 
passing a bill can be derailed by the 
smallest of groups. 

In our case, it became important to get 
the law on the books. It’s there, and now 
we're playing defense. The other side 
wants to change the law, so it’s their turn 
to jump through the 12 hoops. They’re 
having a hard time, because we’re there 
waiting for them after each hoop. 
You’ve made reference to an op- 
posing group a few times. Who’s 
trying to have the statute overturn- 
ed? | thought the state Supreme 
Court recently ruled in your favor? 

When the Supreme Court ruled 
unanimously on April 22 that the law is 
clear and unambiguous, that gambling is 
legal on these games in South Carolina, the 
front page headlines of course read 
‘*Gambling Ruled Legal In South 
Carolina.’’ There’s a part of the state 
around Greenville that’s very conser- 
vative, very fundamentalist. Those people 
went absolutely bonkers when they read 
the papers. 

‘*Close the loophole!’’ became their 
rallying cry. They’ve been putting up 
several bills in the general assembly that 
would repeal our statute. So far we’ve 
knocked down their efforts. They ’ve got- 
ten bills through the House twice, and 


‘‘This business is hard work, but I'd rather do it 
than practice law or be a judge. ”’ 


So there’s never really been a gray 
area situation in South Carolina 
since 1976. It’s all been above- 
board. 

Exactly. It’s funny that everyone talks 
about Montana and South Dakota being 
the first. Heck, they were both way behind 
us! (laughs) Like I said, my hat’s off to 
South Dakota. It’s extraordinary what they 
accomplished there. 

I’m a political animal by nature. I’ve 
been involved in numerous political cam- 
paigns, though I’ve never wanted to be a 
candidate. I know if you want to pass a bill 
through our general assembly—and it’s 


probably true in most states—there are 12 
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twice the Senate has rejected them. They 
plan to try one more time. The way the 
budget is now, if the general assembly 
repeals our statute, the state would lose 
$30 million. 

Here’s why we’ re so newsworthy today 
(Note: this interview took place on May 
31). Our licenses are due at midnight 
tonight—that’s $30 million in license fees 
to the state. State government’s fiscal year 
ends in 30 days. They’re counting on that 
money to arrive tonight, because it’s 
already been budgeted. If it doesn’t arrive, 
they’re going to have to start shutting 
down government services. 

Yesterday, the South Carolina Coin 


Operators Association voted to unplug 
every video poker machine in the state, 
and we have not paid our license fees. 
You guys mean business! 

We sure do. This has been a front page 
headline across the state. At midnight 
tonight, state government is going to have 
a budget that’s $30 million out of balance. 
We're going to leave the machines 
unplugged and not pay one dime in license 
fees until they agree to leave us alone by 
either defeating S.B. 417 or adjourning. 
Has it been a struggle to unite 
operators on this drastic action? 

You cannot believe how much work this 
association has done in the past year. I’m 
extremely proud of these people. I’m bias- 
ed, but we’ve got to be the most organiz- 
ed group in America. We have four of the 
best lobbyists you can get. Our public rela- 
tions firm managed one presidential cam- 
paign, dozens of congressional cam- 
paigns, and four gubernatorial campaigns. 
The presidential race is the only one the 
firm has lost. 

They’ve not only organized the 
operators but also every single location 
that has a machine in it. We held 120 
workshops back in January and February, 
where we sat down with the locations and 
explained what the law is and what the bills 
do. We lined them up with the names and 
addresses of their House and Senate 
members. Also, we signed up all of the 
people employed by the locations and put 
their names into our computers. 

Now, if a particular senator is a little 
shaky on how he’s going to vote, we can 
punch his name into a computer and pull 
up the names of, say, 700 or 800 people in 
his district. We telephone them and ask 
that they write the senator a personal let- 
ter. When we began our first letter-writing 
campaign about four weeks ago, the 
average amount of mail received by each 
senator has been 5,000 hand-written 
letters—not form letters or petitions. 
That’s a pretty strong message from con- 
stituents voting in their districts. 

The best thing we have going for us 1s 
the money. In South Carolina, there’s a 
constitutional requirement that the general 
assembly must pass a balanced budget. 
They can’t leave here before adjourning 
and say they’re going to borrow money. 
South Carolina has a Triple-A credit 


RIDE WITH THE WINNERS! 


FEATURES FOUR EXCITING RACE COURSE DURABLE PLYWOOD CABINET CONSTRUCTION 


SELECTIONS Diamond-plated aluminum floorboard 

Monaco U.S.A. 

Italy Japan EYE CATCHING BACK-LIT HEADER 
NAMCO-AMERICA, Inc. mr a mt © ° 
aad ree The Game Creator 


(408) 496-6371 Fax: (408) 496-6399 © 1991 Namco Ltd. All rights reserved. 


SUMMER 
JUST GOT 
HOTTER! 


Introducing FIREBALL by Alter. 
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Just when you thought things were cooling off, Alter turns up 
the heat with Fireball. 


The excitement of firing a roaring stream of balls and the chal- 
lenge of redemptive play captivate players. And you know what 
constant activity does for your profits! 


Call today for details, and let Alter heat up your summer. 
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201) 616-1111 


FAX (201) 616-1415 


Westpark Business Center i 210 West Parkway lf Pompton Plains, NJ 07444 


PLAY METER 80 JULY 199] 


7 — 


rating. The state doesn’t borrow money; it 
spends what it has. If something goes 
wrong at the last minute and the state loses 
that Triple-A bond rating, it could mean a 
loss of billions of dollars in interest on road 
projects and things of that nature. 

It sounds like you’ve got the state 
over a barrel. 

For a while, anyway. We’ re not trying 
to hurt the state, but we sure would be 
foolish to pay $30 million in license fees, 
only to have the state outlaw us next week. 

As I said before, the operators have 

done a wonderful job of working together. 
Nobody looks at it like it’s the big operator 
vs. the small operator, or the country 
operators vs. the city operators. We all 
hear the same information and sing from 
the same sheet of music. There are about 
190 real operators in South Carolina. As 
of the meeting yesterday afternoon, our 
membership in the association is about 
180. 
At the meeting of state association 
heads in Chicago, | remember they 
went to great pains to label legisla- 
tion ‘‘video lottery’’ legislation. But 
in South Carolina, you don’t worry 
about calling the machines ‘‘video 
pokers.’’ Do you think it makes that 
much difference? 

You would probably get more support 
using the term ‘‘video lottery’’ instead of 
‘‘video poker.’’ From the different polls 
that I’ve seen, there may be a legitimate 
reason to use the word “‘lottery.’’ In South 
Carolina, people have known about us and 
accepted us for a while now, so we’re 
sticking with the term ‘‘video poker.’’ 
Would you advise other states to 
bypass South Dakota as a model 
and look to South Carolina instead? 

I think you’ve got a much better chance 
of passing a South Carolina plan than you 
do a South Dakota plan, from a political 
standpoint. Trying to get the state to buy 
into acomputer system that costs millions 
isn’t easy. 

Let me tell you something about state 
bureaucrats: they don’t like any extra 
work. In South Carolina, they don’t have 
to do anything! The operators do all the 
work. We provide the jobs and pay the 
money; that’s all they care about. The last 
thing bureaucrats want to worry about is a 
computer system, who to call when it 
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needs service, etc. 

Furthermore, politically it’s hard to get 
a senator or House member in Mississip- 
pi, Wisconsin, or wherever it may be to 
say, “‘I’m for gambling.’’ If you can ex- 
empt yourself and go about it quietly—and 
legally, of course—without requiring the 
state Tax Commission or others to check 
off on it, you’ve got a much better chance 
at passing a bill. We made ourselves legal 
with two simple sentences in the statute. 

Even after you’re legal, as we’ve been, 
there aren’t any guarantees that groups 
won’t come after you. Look what’s been 
happening here recently! But we’ve been 
able to show the state Senate how impor- 
tant we are to the economy. 

The Convenience Store Association 
testified in front of the state Senate that 
after taking a revenue survey, they would 
close about 500 stores without the video 
poker machines. Other testimony showed 
that of 24 bowling centers in South 
Carolina, with an average investment of 
$1.8 million per center, six would collapse 
overnight without the games. The re- 
mainder would cut back dramatically on 
their employees and overhead. So when 
you add it all up, suddenly you’re a $100 
or $200 million impact on the state. It then 
becomes very hard to get rid of you. 

I’dsum it up this way: get your exemp- 
tion; get into the economy, be a part of it; 
and gain public acceptance. If you do that 
you'll be OK. 

Did you find your attendance at the 
meeting of state association heads 
to be useful, in terms of the informa- 
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tion and ideas exchanged? 

Yes, it was. But I wasa little frustrated 
because it seemed the AMOA hierarchy 
didn’t want to hear about the South 
Carolina plan. They bought one plan: 
South Dakota’s. As a lawyer, you’re 
taught right off the bat to argue every point 
you've got when you go to court. What 
you think your best point is might not win 
the case, because you never know which 
point the judge is going to hang his hat on. 

I remember they showed us that film on 
video lottery using the Montana ex- 
perience, and then decided that Montana 
should be removed because its system isn’t 
the same as South Dakota’s. That’s the ex- 
act opposite of what should’ve been done. 
My goodness, why buy into one plan, one 
strategy only? AMOA seems to have lock- 
ed themselves into the South Dakota plan. 
I don’t understand it. 

But it’s certainly helpful to have a 
meeting of the different state associations, 
to talk and hear about experiences in other 
areas. It’s a great thing to do annually. 
What’s the economic climate like in 
South Carolina? 

It’s the same as everywhere else: things 
are tough. Production starts and durable 
goods sales are down. Jobs are slow. 
Because of the recession, the state has a 
real serious financial problem. 

On the other hand, people aren’t going 
off to the Bahamas for vacation. They’re 
staying home and going to the neighbor- 
hood bars and bowling centers, where 
they’ve been playing our games. So 
ironically, while times are bad for the rest 


a 
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of the country, the coin machine industry 
in South Carolina is doing well. 

How is the video game market in 
South Carolina? 

Poor. I have a difficult time making a 
profit off of video games. They’re very ex- 
pensive and their popularity doesn’t last 
long enough to support the cost. Quite 
frankly, most operators in this state buy 
video games only to accommodate their 
good poker machine locations. 

Is their anything you'd like to tell the 
manufacturers? 

They’ ve already heard it from everyone 
else, so I’m kind of embarrassed to say it, 
but the games have to become more 
economical. I’ve tried to come up with 
some new game ideas while lying in bed at 
night, but I can’t do it, Pll admit. 

The graphics and all of the latest features 

are great; the kids love them. But the cost 
is high, and you have to give half the 
money to a location, only to watch the 
popularity die after six to nine months— 
for a good game. There just isn’t much 
future in video games. 
In conclusion, if a relative or friend 
asked you if the coin-op amuse- 
ment industry was a good one to get 
into today, what would you say? 

I'd say it is in South Carolina. It’s pro- 
fitable, it’s accepted, it’s fun—but you’re 
going to work a lot. I absolutely love this 
business. I’d rather do this than practice 
law or be a judge. I guess it’s in my 
blood. LI 
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Impulse Machines are Hot! 
And we have the best with the 
biggest selection. You can 
maximize your profits in any 


location with our eleven models. 
Check Mayoni’s unique features: 


@ Digital Voice—Sounds Like the 
Original 

@ Very Attractive Graphics 

@ Many Lights for Added 
Attraction 

@ One Year Factory Warranty on 
Parts and Labor 

@ Heavy Duty Steel Construction 

@ Trouble Free Solid State 
Electronics 


Call or write today for a full 
brochure. 


1 (800) 345-1183 


MAYONI ENTERPRISES 10340 Glenoaks Blvd. 


All Grades and Colors 


Wiealla 


ORDER DEPT: 


TOLL FREE — 800-223-6468 
NEW YORK— 212-475-4960 


FAX — 212-533-8169 


The Henry W.T. Mali & Co., Inc. 
257 Park Ave, South ¢ New York, N.Y. 10010 
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(818) 899-2488 1 (800) 345-1183 Fax: (818) 899-0152 
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VEST COMMENTARY 


Joe Robbins 


Management consulting 


for coin-op 


Ithough prevalent in many 
industries, management 
consultants are rarely used in 
the coin-op industry. This holds 
true in manufacturing, distri- 
buting, and operating. 

The decision to hire a 
management consultant instead 
of using existing staff to deal 
with an issue can be difficult. 
However, there are clear 
guidelines for knowing when 
and when not to hire a manage- 
ment consultant and how to go 
about choosing one. 

Simply put, management 
consulting is the business of 
managing change. Manage- 
ment consultants are skilled, 
knowledgeable agents of 
change. The ultimate purpose 
of any consulting engagement 
is to make something happen in 
the client organization that will 
improve its performance. 
When a problem exists there 
are steps necessary to define the 
problem: properly analyze the 
problem and identify what 
caused and what is sustaining 
the problem. 

After defining the problem, 
you must decide whether or not 
your present staff can effective- 
ly handle the problem. If you 
decide to hire a management 
consultant, he must be fully 
supported. 

A management consultant 
cannot run your business in- 
definitely. He has the respon- 
sibility to recommend remedies 
and to see that the recommen- 
dations are carried out. 
However, the implementation 
remains the responsibility of 
management. 

The services of management 
consultants can be advan- 
tageous when you need inten- 
sive experience and/or ability 
on a temporary basis or to com- 
plete an important job. 

Management consultants, 


either full or part time, operate 
unhindered by day-to-day oper- 
ating responsibilities. They 
bring special skills and ex- 
perience not available in the 
organization. They can bring 
an independent, objective 
viewpoint, with no personal in- 
terest or preconceived loyalties 
or ideas. 

They can also expertly 
analyze the problem and the 
solutions necessary and fre- 
quently introduce new concepts 
and techniques. There are other 
questions that management 
must answer. One, of course, is 
economics. Can the consultant 
save money? Will the organiza- 
tion become more effective? If 
your answer is ‘‘yes,’’ then you 
may be in need of a consultant. 
If you decide to hire one, there 
are a few steps that are 
advisable. 

Be sure to outline the scope 
and purpose of the consulting 
assignment. Select a consultant 
based upon previous skills, ex- 
perience, references, and 
general qualifications for your 
particular needs. Finally, be 
sure that the schedule of fees, 
which can vary greatly, is 
agreed upon in advance. A 
management consultant is rare- 
ly a “‘cure-all,’’ but he can be of 
enormous help in specific cases 
and specific areas. LJ 

Joe Robbins is the former 
president of Empire Distri- 
buting and The Bally Group, 
chairman of Bally’s Executive 
Committee, president of Atari, 
president of Sun Corp. , and the 
first president and founder of 
the American Amusement Ma- 
chine Association and its 
Charitable Foundation. He is 
currently president of the Rob- 
bins Management Corp., con- 
sultants to the coin-op and con- 
sumer industries. 


EN YEARS AGO 


: t hardly seems like a mere 10 years ago 

that our industry was becoming a na- 
tional obsession. The news media featured 
video games in Newsweek, TV Guide, 
Fortune, and Forbes magazines and hun- 
dreds of newspapers. Ralph Lally, in an 
editorial in July 1981, said, ‘‘Positive ex- 
posure in the national media is one of the 
best things that has ever happened to this 
industry.’’ 

One short-lived controversy arose when 
a Milwaukee newspaper and radio and TV 
stations thought they had a major expose. 
They revealed that high school students 
were spending over $1,000 a month on 
pinball and electronic games. It turned out 
the school was providing the games, which 
officials were convinced cut down on 
truancy and vandalism. It also was shown 
that actual weekly expenditures amounted 
to less than a dollar a week. 

Play Meter’s Coinman Interview was 
with Jim Mullins, billed as ‘‘the man who 
would be president.’’ Jim had come up 
through the ranks of AMOA and was 
scheduled to accept the presidency. Just 
before the meeting, where he would have 
been officially elected, he was informed 
that he was being passed over. It was the 
first and last time that’s happened. 

Gray area games were the focus in at 
least two states. In Minnesota the state at- 
torney general issued an opinion warning 
that locations with electronic ‘‘draw 
poker’’ and other games of chance, in the 
form of video machines, jeopardized those 
locations’ alcohol sales licenses and/or 
made them liable for prosecution. 

The Ohio association attracted national 
attention with its stand against the gray 
area games. It felt that the games would be 
perceived as gambling machines and be a 


threat to pure amusement equipment. The 
association filed a friend of the court brief, 
which sided with the state attorney general 
when the games were called into question. 

Universal Co. was phasing out video 
games in Japan while focusing on the slot 
machine business. The company was beef- 
ing up production of video games in the 
United States because as Universal 
U.S.A. president Paul Jacobs stated, 
‘*The video game industry in the United 
States is sound.”’ 

In other industry news, U.S. Billiards 
entered the video game market on the heels 
of the industry’s greatest boom in years, 
unveiling Quasar; a judge of the U.S. 
District Court ruled that Cinematronics 
held valid copyrights to Star Castle (for the 
first time, a penalty was specified for the 
infringer); Midway filed over 35 com- 


Press was still positive 


plaints concerning copyright infringement 
on its games Pac-Man and Rally-X; and 
Bill Kraft of Shaffer was promoted to vice 
president of marketing. 

Play Meter’s Equipment Poll listed the 
top 10 video games: Pac-Man, Defender, 
Asteroids, Berzerk, Gorf, Galaxian, 
Asteroids Deluxe, Scramble, Phoenix, and 
Missile Command. The top pins: Black 
Knight, Firepower, Xenon, Flash Gordon, 
Flight 2000, 8-Ball Deluxe, Blackout, 
Space Invaders, Gorgor, and Mars. 

New product introductions included 
Game Plan’s Shark Attack, Atari’s Red 
Baron, Game Plan’s Killer Comet, Taito’s 
Zarzon, Centuri’s Route 16, Atari’s 
Warlords, Data East’s Astro Fantasia, 
Bally’s Fireball II, and Cinematronics’ 
Armor Attack. (J 


ROLL WITH OUR TICKETS 


Keep your machines and your profits 
rolling with redemption tickets from 
National Ticket Company. Our tickets 
fit all skeeball machines and ensure 


jam-proof dispensing every time. 
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TICKET 


Ticket Avenue PO. Box 547 
Shamokin, PA 17872-0547 
Telephone: 717-648-6803 

Toll free fax: 800-326-9320 
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OPERATORS: This column is devoted to you. It is your chance to have 
your voice heard on the state of the industry. We welcome all complaints, 
compliments, and comments. We will print your letters as received, when 
possible. We would appreciate it if you would refrain from sending a 
scathing letter about a specific manufacturer. Instead, we would like your 
general observations on the industry. Your name will not be used if you 
prefer. Take a few moments to share your thoughts with the rest of the 
coin-operated entertainment industry. There is a self-addressed sheet 
waiting for you to fill out and return to us. 


Believe it or not 

Would you like to hear something 
ridiculous? We lost one of our jukebox 
licenses. Thinking that I could call the 
Jukebox Licensing Office and report the 
lost number, pay a small fee, and get a 
replacement, I proceeded to call. 

Well, much to my surprise the lady on 
the other end of the toll-free number ask- 


ed me at what level I was paying and said 
I had to purchase another license at full 
price! 

I think that this whole licensing issue is 
a scam anyway, serving no useful pur- 
pose other than to line the pockets of the 
licensing agencies. I would guess that 
very little of our fee actually gets back to 
the artist or songwriter. 


By playing a song in a jukebox we are 
helping promote record sales. Why must 
we pay a fee for that? We should get the 
music free! Back to the point, however. 
To pay full price for a lost license shows 
you the greed at work here. 

Paul Trombetta 
Pacific Amusement/Gametime 
San Diego, CA 


Coin Concepts Powerful 
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EXCLUSIVE DISTRIBUTOR 
IN NORTH AMERICA for... 


* STARBURST 
* FAIRGROUND 
* PIG RACING 
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AND NOW... 
A WORD FROM OUR READERS!!! 


An operator challenged us to provide space and invite everyone in the coin 
machine business to write about what is right, wrong, or can be corrected within 


the industry. OK, here’s the space. Now it’s up to all of you to fill it with com- 
ments on the industry. We will not print your name if you so request, but we will 
print your comments just as you have them. The operator suggested running 
the page for three issues, but we will leave it indefinitely if you continue to send 
your opinions. 


PLEASE FOLD HERE 


PLAY FETTER 


P.O. Box 24970 
New Orleans, LA 70184 


Players of all ages will pop their tops with Hop-A-Tic-Tac-Toe™. Its a fun 
new way to play the classic game of X’s and O's. And just like the high- 
earning hits Wacky Gator" and Cosmogang™, Hop-A- Tic Tac. Toe" will 
deliver record collections and is perfectly suited to all your redemption 
locations. 


* Popular and easy-to-understand theme with universal 
appeal—fun play with plenty of enjoyment value for the 
whole family. 

¢ Attention-commanding marquee and side-panel graphics. 


* Computer-controlled attraction-lights and digitized sound. 


¢ Wild, bouncing-balls in an encased, high-profile playfield. 


* Operator-adjustable ticket-award levels and completely 
programmable return percentages. 

* Deltronic™ ticket despensing is multiplied—again, operator- 
controlled—with increased coin-drop per play. 

¢ Fully metered LED test-function, “Low-Ticket” indicator 
light, and double-stack ticket holder make managing the 
unit a snap. 

¢ “Bonus-Play” detection mechanism senses different-colored 
balls and their positions to ensure accurate ticket-dispensing, 


Featuring 


Coin Dovrs Data East USA, Inc. 
ao 1850 Little Orchard Dr. 
An NN San Jose, CA 95125 


Tele: (408) 286-7080 
Fax: (408) 286-2071 


© and ™ 1991 Data East USA, Inc. Designed by Lazer-Tron. 
Wacky Gator and Cosmogang are trademarks of Namco Ltd., designed and developed by 
Namco and distributed by Data East USA, Inc., exclusive distributor for North and South America. 


IDEO GAMING OUTLOOK 


ideo lottery figured prominently in 

the slate of educational sessions at the 
first InterGam, an international gaming 
conference held May 28-31 at the Trump 
Taj Mahal in Atlantic City, N.J. The event 
was sponsored by Public Gaming 
Research Institute, which quoted atten- 
dance at 650. 

InterGam was a consortium of six 
specialized areas: casino operations, 
regulators and investigators, gaming and 
resort investments, gaming resorts, Indian 
gaming, and opportunities in amusement 
gaming. 

The coin-operated amusement industry 
was represented by game manufacturers 
Kramer Mfg., Amusement World, U.S. 
Games, Big Ten Electronics, and Ram 
Star, and token manufacturer Hoffman & 
Hoffman. 

Clearly, the educational sessions were 
the biggest drawing card and covered a 
mix of subjects related to gaming, from 
‘“Current and Long-Term Prospects for 
the Gaming Industry’’ to ‘‘The Future of 
Indian Gaming and Joint Ventures with 
Corporate America.’’ 

One of the largest crowds attended the 
session ‘‘Indian Compact Negotiations— 
Skills and Strategies.’’ The growing 
number of such compacts may have an ef- 
fect on efforts to legalize various forms of 
video gaming in some states; develop- 
ments on this front bear watching. 
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Dennis Reilly explains features of the New Jersey video 
lottery bill. 


Two sessions focused attention on legal 
video gaming (video lottery): ‘‘How Stan- 
dards Affect the Amusement Industry”’ 
and *‘Legislative Trends, Private/Public 
Partnership and How to Get Video Gam- 
ing Legalized.’’ 

Standardization 

The sessiou on standards was 
moderated by John Willems of the Min- 
nesota Department of Public Safety, Gam- 
ing Enforcement Division. Speakers in- 
cluded Bill Treger of Betson Enterprises, 
Gary Bennett of Video Lottery Con- 


Bonnie Theard 


Video lottery topic 
at gaming conference 


sultants, and James Maida of Gaming 
Laboratories International (also a colum- 
nist for Play Meter). 

Treger stated that the amusement in- 
dustry never wanted to ‘‘fight city hall’’ 
and preferred to keep a low profile. 
Because the industry came under attack 
locally in the form of added taxes and bans 
on cigarette vending equipment in par- 
ticular, it is ‘‘now learning political action. 
For the most part, amusement operators 
are ‘mom and pop’ operations trying to 
make a living. Since the amusement 
business is run on a cash basis, it has been 
suspect in the past.”’ 

Regarding the need for standardization 
in video lottery, he offered: ‘‘There has to 
be a standardized license format and the 
elimination of gray area equipment. 
Operators must be involved in video lot- 
tery; without them there will be gray area 
games. 

“The operator can be government’s 
best ally (as a service team) or its worst 
enemy. Only operators are ready to go out 
at midnight on a Saturday to fix a machine. 
The states need the support of the 
operator.’”’ 

Bennett outlined the economic impact of 
video lottery in Montana and South 
Dakota. According to Bennett, there are 
11,000 video lottery machines in Mon- 
tana, which has a population of 800,000 
citizens; per capita spending there (cash 


—— GAMING OUTLOOK 


going in minus prizes) is $3.13 per week. 
South Dakota’s per capita has surpassed 
that of Montana, running from $3.39 to as 
much as $3.50 at times. And South Dakota 
has only 5,000 machines for a population 
of 700,000. 

‘‘Only recently have these comparisons 
come to light,’’ said Bennett, who credits 
the South Dakota numbers to its central 
computer system—’’a clean, neat opera- 
tion with good security and accountabil1- 
ty.” 

‘‘States are running out of ways to levy 
taxes,’’ observed Bennett. ‘Political at- 
tention has been directed to South Dakota 
because of the video lottery revenues.’’ He 
expressed his hope that states adopting 
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video lottery in the future choose a central 
computer system instead of the stand alone 
system of Montana. 

He outlined minimum standards needed 
to increase the social and political accep- 
tability of video lottery: 1) Machine place- 
ment only in age-controlled establish- 
ments with a license to sell liquor for con- 
sumption on the premises, 2) Machine 
limitation to five per location to avoid the 
look of mini-casinos, 3) Reasonable top 
prize (he suggests $500), and 4) A central 
computer system that assures a fair deal for 
all parties. 

Bennett called for studies on compulsive 
gambling behavior, saying, ‘“We ought to 
find out what’s really going on. Is legal 


James Maida (I) of Gaming Laboratories International and Gary Jackson of Royal Dia- 


mond Casino in British Columbia. 


gambling aggravating compulsive gambl- 
ing, or is it illegal activity that creates a 
significant problem?’ ’ 

He cautioned video lottery proponents 
to be aware that anti-gambling foes work 
on an emotional level, and warned that the 
short-term, greedy approach won’t work. 
Minimal standards are a requirement. 

Maida expressed his belief that “‘as 
technology changes we see that without a 
measuring device you can’t keep things 
fair.”’ 

His company presently oversees gambl- 
ing equipment in 26 jurisdictions, in- 
cluding on-line, dial-up, and casino 
systems. His clients range from video lot- 
tery states (in the United States and 


Minnesota’s John Willems (I) with Rhode Island’s Len Favorite. 
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Canada) to riverboats and Indian reserva- 
tions to cruise ships. 


“Clients do their own background 
checks,’’ stated Maida. ‘‘When a manu- 
facturer is approved, the machines come 
to us for testing to see if the equipment 
meets that state’s requirements.’ He said 
that most games arriving in his lab for final 
testing are not ready; an extensive de- 
bugging process is often necessary. 

And how does the jurisdiction handle 
player tracking? ‘‘In the last two years,”’ 
Maida noted, ‘‘accounting systems have 
become more prevalent. You cannot run 
around to physically read the meters on 
every machine. South Dakota’s system is 
the first dial-up system—every activity is 
recorded. At Gaming Labs we believe in 
a level playing field for all.’’ 


me det 


After the standardization session, (I-r): Herman Fox of Cleveland Coin, Gary Bennett of VLC, and Bill Treger of Betson. 


Willems presented the view of the 
regulator, saying, ‘‘With standards the ac- 
tivity is legitimized; regulation restores 
public confidence. ”’ 

He expressed his fervent wish that 
uniform standards be devised for use 
across the country. ‘‘There is a potential of 
hundreds of jurisdictions with their own 
standards; manufacturers cannot provide 
different games for everyone. The in- 
dustry in the long term will be well serv- 
ed by standardization. Devices have to 
meet certain parameters.’’ 


Sgt. James Mitchell (I) of the La. State Police and Roger Hirsch of the Nebraska Department of Revenue, also president 
of the North American Gaming Regulators Association (NAGRA). 


Legislative trends 

The session on legislative trends was 
moderated by James Maida and listed this 
panel: Dennis Reilly, former New Jersey 
congressman, now attorney and lobbyist 
for the AMOA/NJ; Bonnie Theard of Play 
Meter; Sal Mirando of SMS Mfg.; and Bill 
Treger of Betson Enterprises. 

Reilly updated the audience on the main 


Mike Pace of U.S. Games explains the features of the new Pot-O-Gold multiple game unit available with a debit/credit points of the New Jersey video lottery bill, 
system. . S.B. 3268. ‘‘We have the most com- 
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prehensive bill in the country,’’ opined 
Reilly, ‘‘and we hope our bill will become 
reality by fall. We have a problem with 
gray area machines and are turning this in- 
to a positive point in favor of video lottery. 
Our primary purpose is to get rid of gray 
area machines.’ 

New Jersey has strict regulatory pro- 
cesses in place for the gaming activities 
already approved. ‘‘Our bill means the 
state will not have to dip into its pockets, ”’ 
said Reilly. ‘‘All fees will be paid by those 
companies asking to be licensed. The state 
Lottery Commission will oversee the pro- 
gram.’’ 

The whole video lottery issue is rooted 
in an economic base. Said Reilly, 
‘‘There’s an economic crisis in New 
Jersey; other states have shortfalls even 
after taxes are raised. Our state needs 
something other than taxation and we feel 
we have the answer.’ 

Video lottery is expected to have a 
positive impact on New Jersey’s tavern 
and restaurant businesses, as well as pro- 
vide a boost to tourism, already an impor- 
tant element in the economy ofa state with 
shoreline communities. Members of the 
state amusement industry and service 
organizations and clubs will all benefit 
from video lottery. 


Reilly summed up the idea behind the 
bill as VENT—Video Extension, Not 
Taxation. 

(Note: New Jersey’s bill has anticipated 
the objections of anti-gambling groups and 
met the problem head-on. S.B. 3268 pro- 
vides that a portion of the proceeds from 
the games be directed to the Council on 
Compulsive Gambling, an association for 
which funds have been difficult to raise. ) 

When it comes to passing legislation, 
Mirando feels the best bill in existence is 
that of South Dakota, because it was sign- 
ed into law. ‘‘We want good legislation, ’’ 
he advised, ‘‘not loosely structured bills. 
One of the biggest pitfalls is protection 
clauses built into some of the bills.’ 

He added, ‘‘Revenue is not the only 
thing that concerns the state. When 
operators are involved in a program, it’s 
the first time the state government is in 
partnership with private enterprise. It’s a 
new situation. The last thing a state needs 
is any embarrassment. Government 1s 


concerned with game security and integri- 
ty; we must provide it.”’ 

Mirando asked for reasonable lead 
times to meet supply and demand. Speak- 
ing from experience, he explained that 
when a state passes video lottery, 50 per- 
cent of the marketplace will be secured 
during the first four months of operation. 
Manufacturers need more than 60 or 90 
days for the approval process and testing 
process before equipment can be on the 
street. 


iation to educate legislators and other state 
officials on the benefits of video lottery 
with private sector inolvement. Even 
though the going has been rough at times 
they persevere, knowing their experience 
and history of service are valuable 
elements in the final equation. ”’ 

Treger listed reasons why some video 
lottery bills fail, saying, ‘* Almost every 
bill introduced that ultimately failed was 
done without research. Some jurisdictions 
wanted to draft something, anything.’’ 


“Only operators are ready to go out at midnight on 
a Saturday to fix a machine. The states need the 


support of the operator.” 


He reminded the audience to consider 
all the entities that could be affected by 
video lottery legislation: coin machine 
operators, tavern owners, hotels and 
motels, race tracks, casinos (if they exist 
already), private lodges and clubs, and 
charitable gaming. 

‘‘Compromises are needed to satisfy 
these groups,’’ cautioned Mirando. 
‘‘They all vote and have lobbyists. They 
can influence the chance of bill passage. 

‘Keep in mind, we’re dealing with low- 
stakes gaming here. No one is playing to 
get rich. They are playing for reward and 
entertainment. We must assure that the 
program be fair, competent, funded, and 
handled in a professional manner.”’ 

Theard chronicled the recent efforts in 
Oregon, Louisiana, and Wisconsin, which 
are among the ‘‘hopefuls”’ this year, along 
with Illinois, Maine, Michigan, New 
Jersey, Pennsylvania, and West Virginia. 

She listed in the ‘‘lost’’ column for 1991 
bills in Wyoming, Minnesota, Kansas, 
Missouri, Tennessee, and Vermont. 

The timing is right, she thinks, since 
‘‘egislators feeling the budget crunch 
have been more ‘elastic’ of late on gaming- 
related issues, including video lottery, no 
doubt the result of seeking alternative 
means of raising revenue. ’’ 

Her ending comments: **Amusement 
game operators are working with their 
state associations, lobbyists, and the 
Amusement and Music Operators Assoc- 


Some of his recommendations are: 1) 
Visit South Dakota to see the simplicity of 
the system firsthand, 2) Have the right lob- 
byist, someone who understands gaming 
and can open the right doors, and 3) Find 
out what government needs or wants. 

‘‘Bills have been generally operator- 
only generated,’’ said Treger. ‘“Involve 
other benefiting parties in the effort. It can 
be a combination of the Lottery and 
operators, as in South Dakota, or the 
tavern owners and operators as in New 
Jersey. Don’t underestimate what these 
entities can do for you.’ 

He also added, ‘‘Distributors are the 
warehouses and banks of the amusement 
industry. They deliver the equipment and 
repair it; try to be their best friend going. ”’ 

Maida concluded the session by remin- 
ding that most states have a short period in 
which to pass legislation. ‘‘Don’t waste 
time,’’ he advises. ‘‘Show that your pro- 
posed system is secure. Establish that 
point first and get an expert witness on 
your side. 

‘‘Public trust is number one! Set your 
regulations from the start.’’ U1 


TELL ’EM YOU 
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Copyright 1991 by Billboard Publications, Inc. Compiled by the Billboard Research Department and reprinted with permission. 


Hot SINGLES 


TITLE ARTIST 
Label & Number/Distributing Label 


1. I Don’t Wanna Cry 
Columbia 38-73743 


2. More Than Words 
A&M 1552 Extreme 


3. I Wanna Sex You Up 


Mariah Carey* 


Giant 4-19382 Color Me Badd* 
4. Love Is A Wonderful Thing 

Columbia 38-73719 Michael Bolton* 
5. Rush Rush 

Virgin 4-98828 Paula Abdul* 


6. I Like The Way (The Kissing Game) 


Jive 1424/RCA Hi-Five 
7. Losing My Religion 

Warner Bros. 4-19392 R.E.M.* 
8. Touch Me 

Polydor 879 466-4/PLG Cathy Dennis 
9. Silent Lucidity 

EMI 50345 Queensryche 


10. Rhythm Of My Heart 


Warner Bros. 4-19366 Rod Stewart* 
11. Miracle 

Arista 2222 Whitney Houston* 
12. Unbelievable 

EMI 50350 EMF 
13. I Touch Myself 

Virgin 4-98873 Divinyls 
14. Here We Go 

Columbia 38-73690 C&C Music Factory* 
15. Baby Baby 

A&M 1549 Amy Grant* 
16. Strike It Up 

RCA 2794 Black Box* 


17. Power Of Love/Love Power 
Epic 34-73778 


18. Written All Over Your Face 


Luther Vandross* 


Atlantic 4-87805 Rude Boys 
19. Don’t Treat Me Bad 

Epic 34-73676 Firehouse* 
20. Couple Days Off 

EMI 50342 Huey Lewis & The News 


* available on vinyl 
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Compact Discs 


TITLE ARTIST 
Label & Number/Distributing Label 


1. Out Of Time 


Warner Bros. 26496 R.E.M. 
2. Time, Love And Tenderness 

Columbia 46771 Michael Bolton 
3. Mariah Carey 

Columbia 45202 Mariah Carey 
4. New Jack City 

Giant 24409 Soundtrack 
5. Spellbound 

Captive 91611/Virgin Paula Abdul 
6. No Fences 

Capitol 93866 Garth Brooks 
7. Gonna Make You Sweat 

Columbia 47093 C&C Music Factory 


8. Coolin’ At The Playground Ya’ Know 
Motown 6318 Another Bad Creation 


9. Shake Your Money Maker 


Def American 24278 The Black Crowes 
10. Wilson Phillips 

SBK 93745 Wilson Phillips 
11. Extreme II Pornograffitti 

A&M 5313 Extreme 
12. Power Of Love 

Epic 46789 Luther Vandross 
13. Vagabond Heart 

Warner Bros. 26300 Rod Stewart 
14. Heart In Motion 

A&M 15321 Amy Grant 
15. To The Extreme 

SBK 95325 Vanilla Ice 
16. Empire 

EMI 92806 Queensryche 
17. O.G. Original Gangster 

Sire 26492/Warner Bros. Ice-T 
18. Mama Said Knock You Out 

Def Jam 46888/Columbia L.L. Cool J 
19. MCMXC A.D. 

Charisma 91642 Enigma 

& 
20. Schubert Dip 
EMI 96238 EMF 


MULTICASH - PROGRAMMABLE COIN-DISPENSING AND RECORDING-DEVICE 


¢ The OWNER sets the price for individual tokens, discounts & premiums by using a secret KEY-CODE. 

e The OWNER can issue an individual code for up to FOUR CASHIERS and the MANAGER, allowing them to DISTRIBUTE the appropriate amount of TOKENS. 
This can be by QUANTITY required or by VALUE of cash received. 

e The MULTICASH keeps the TOTAL TRANSACTIONS for all cashiers, plus INDIVIDUAL CASHIER transactions for all tokens issued, amounts cashed and the 
hours worked by each cashier in the various shifts during a period of ONE MONTH. This data can be printed out if needed. 

e The MULTICASH can be used without the key-codes to provide a simple reconciliation of tokens issued. 

e The MULTICASH can be used as a COIN COUNTER with tokens or coins being packaged directly into bags. 

e Data stored in MULTICASH in non-volatile memory, is available for 4 years and is controlled by a non-stop perpetual CALENDAR-CLOCK. 

e The MULTICASH conforms with international saftey standards. 
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20141 MILANO (ITALY) 
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“MANUFACTURING & TRADING SINCE 1927" FAX (+30).2 8407809 IN UNITED STATES, CANADA and MEXICO 


EDEMPTION REPORT 


John Margold 


Promotional strategies for 
redemption centers and arcades 


his column usually concentrates on 

coin-operated redemption equip- 
ment and/or the premium awards (prizes) 
that should be made available to players. 
However, this month I’d like to explore 
promotions and marketing strategies that 
apply to both redemption centers and tradi- 
tional arcades. 

The object of sales promotion is to in- 
crease your total number of customers or 
to increase the amount of money spent per 
visit by your existing customers. A truly 
successful promotion will increase both 
the traffic and the amount of money spent 
by each customer (the per cap). As I visit 
many operations each year, I am exposed 
to dozens of promotional ideas. Let’s look 
at some of the better ones. 

Most games have a ‘‘high score’’ 
feature that allows the player to insert his 
initials so that they will appear on the 
screen during the attract mode. The 
Celebration Station in Baton Rouge, La., 
has a ‘‘Wall of Fame’’ that lists several 
games along with the name and score of 
the top scorer. The players get more than 
the satisfaction of seeing their name on the 
wall; they also receive a Wall of Fame 
baseball cap. 

Celebration Station also uses promotion 
to enhance the appeal of specific games. In 
Baton Rouge they have a 10-speed bicycle 
suspended from the ceiling above two Lot- 
to Fun games. The signage informs the 
players that a perfect score (‘‘six for six’’) 
wins the bike. 
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Many family entertainment centers are 
beginning to see the value of identifying 
good customers—steady, repeat players. 
Offering them VIP or preferred customer 
ID cards is a way to build their loyalty. 
With the VIP card a player may receive 
$12 worth of tokens for $10, or perhaps a 
10 percent increase on redemption tickets 
(a 500-point item will cost them only 450 
points). 

The VIP card can also help you build a 
mailing list. When a new game arrives, or 


a new promotion begins, you can send a 
card informing your “‘high rollers’’ that 
there’s a new reason to stop by. 

Birthday parties have been an obvious 
promotional tool for quite some time. You 
may also be offering ‘‘specials’’ to the bir- 
thday child. But are you taking full advan- 
tage of the situation? You can use the bir- 
thday party promotion to build your mail- 
ing list and cross-promote your other 
products. 

For example, if you have food in your 


iF conieeree REPORT 


(201) 793-1517 


ROYAL ARCADE 


‘The King of Family Amusements’”’ 


Seaside Heights, New Jersey 08751 


Preferred Customer 


operation, be sure to include “‘free pizza’’ 
in your party package. Expose your other 
services to the game players. Give the 
party-goers a certificate good for one 
round of miniature golf on their next visit. 
(If you don’t have a miniature golf course, 
make the certificate good for two free 
tokens.) They probably won’t be alone 
when they come back to redeem the 
certificate—and the companions will 
spend money! 

At the redemption seminar held in con- 
junction with ACME ’91, Rhonda Flet- 


REDEEM FOR 
BEAUTIFUL MERCHANDISE! 


cher of Bonita Marie suggested giving the 
redemption players certificates for all of 
the tickets they earn during their visit. In 
other words, rather than having them leave 
with 700 tickets, take back the tickets and 
give them a receipt good for 700 points. 
This will make it more convenient for the 
player to carry around his or her points. 
Another promotion based on the actual 
tickets comes to mind. Lars Iverson, 
owner of Larzland in Kissimmee, Fla., of- 
fers 1,000 bonus points for any ticket with 
three sevens in a row. Signs for this pro- 


THE BEARER OF THIS RECEIPT 


HAS WON A TOTAL OF POINTS. 


THIS ARCADE CAN NOT BE RESPONSIBLE 
FOR LOST OR STOLEN RECEIPTS 


motion are posted throughout the arcade. 
According to Lars, many regular 
customers will play a few different games 
when they enter the arcade. They’ re look- 
ing for a machine that will give them the 
necessary number of tickets to earn the big 
bonus. 

There are many other possible promo- 
tions that may stimulate business for 
amusement and redemption operators— 
far too many to fit into one month’s col- 
umn. I’ll continue with the subject of sales 
promotion next month. LJ 
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Bryan E. Milling 


Give your banker 


Ithough bank loans are essential for 

the success of many business enter- 
prises, no banker approves every loan re- 
quest. When a loan request is turned 
down, it inevitably leaves the borrower 
disappointed. However, a borrower can 
learn from the experience. Indeed, you 
should give your banker some credit. A 
loan that doesn’t make sense to a banker 
may not make sense for you. A rejection 
should be a signal to re-evaluate the need 
for the loan. 

The interest income from business loans 
is the predominant source of income for 
most banks. Rejected loans add nothing to 
that income. Therefore, commercial 
lenders typically exert a positive effort to 
justify new loans. 

At the same time, experienced commer- 
cial lending officers, who review many re- 
quests for business loans, develop the ex- 
pertise necessary to separate desirable 
bank loans from questionable ones. A bor- 
rower can benefit from that experience 
once you understand why a request was 
turned down. 

A banker may decline a request for a 
90-day loan to purchase equipment, even 
though the borrower may benefit from the 
purchase. The banker looks at the cash 
flow from the equipment and sees that it 
will be over many months. The proposed 
repayment isn’t consistent with the reason 
for the loan. 

By the same token, a business shouldn’t 
request a long-term repayment schedule 
for a loan that meets a short-term need. 
Bankers typically won’t allow a 24-month 
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repayment schedule for a loan designed to 
meet a temporary gap in cash flow. 

Experienced bankers will not reject im- 
properly structured loans without 
recourse. Instead, they will suggest struc- 
turing a loan consistent with the source of 
repayment. 

Similarly, bankers often decline loan re- 
quests from credit-worthy firms when the 
borrower’s own analysis of the proposal 
appears inadequate. For example, before 
approving a loan a banker may ask a bor- 
rower to develop a cash flow budget for his 
business. Such a request serves two 
purposes. 


some credit 


mation about the purpose for the loan re- 
quest. The banker’s queries encourage a 
more thorough analysis of the request by 
the borrower. 

Two categories of loans stand as ex- 
amples as those frequently turned down. 
The first is for speculative business pur- 
poses. Investors speculate; they hope to 
benefit from high profits that can result 
from high-risk business opportunities. 

From a commercial lender’s perspec- 
tive, the funds for speculation should come 
from the investor’s capital, not bank loans. 
Assume a business has the opportunity to 
buy untested machines, for $100,000, that 


‘A good banker doesn’t make a bad loan to even 
the most credit-worthy borrower.”’ 


First, the budget will show how the 
business will produce the cash necessary 
to repay the bank. Such projections 
reassure any lender. 

Second, the borrower should gain in- 
sight from the cash flow budget. Develop- 
ing the budget forces managers to plan for 
the immediate future, anticipating sales 
activity and the need for additional cash 
beyond that resulting from their normal 
operations. 

In another instance, a lender may re- 
quest a detailed schedule of collateral for 
a proposed loan to help insure that the 
equipment has sufficient value to secure 
the loan. 

Again, a banker may need more infor- 


could show a 10-fold increase in profits. 
Although it may look like a good deal, 
the deal has an 80 percent chance of 
failure. It’s a highly speculative venture— 
success will provide a high return, but the 
purchase involves a high risk of failure. 
Despite the risk, analysis may indicate 
that the business can justify the expense 
from cash on hand. Success will provide a 
spectacular return, but failure will not 
disrupt the company’s normal operations. 
Since the funds came from excess cash, the 
loss doesn’t become a financial obstacle. 
Now, assume that the company lacks the 
necessary funds and persuades a naive 
lender that the venture represents a sound, 
low-risk business opportunity. If the ven- 
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ture fails, the obligation to repay the bank 
loan remains. Repayment must come from 
revenue generated in the course of normal 
operations. Using a loan to finance a 
speculative venture that fails can result in 
major financial burden. 

Of course, bankers and borrowers often 
have different perspectives; a sound 
premise from a borrower’s perspective 
may appear speculative to a banker. 

A banker may decline a loan to finance 
a large dollar sale to an anonymous 
customer without verifying the borrower’s 
credit worthiness, reject a loan request for 
equipment necessary to manufacture an 
unproven product, or refuse a loan to fuel 
an increase in sales that appears 
questionable. 

Note that these loans were turned down 
even though the borrower’s financial cir- 
cumstances otherwise would justify the 
credit consideration. A good banker 
doesn’t make a bad loan to even the most 
credit-worthy borrower. 


Don't take chances! Dependable 


Choose the “industry stand 


Bankers may also decline a loan that 
would be an excessive burden, even if the 
loan may serve a prudent purpose. 
Bankers typically use a debt-to-equity ratio 
to gauge the limit on the total debt a 
business can have without excessive risk. 
That ratio relates a firm’s total debt to the 
owner’s or shareholders’ equity in the 
business. 


‘“‘When a loan request is 
turned down, it in- 
evitably leaves the bor- 
rower disappointed. ”’ 


Experience suggests that a business with 
a larger debt burden becomes vulnerable 
to unforeseen financial setbacks. A drop in 
sales, a strike, or a disruption in shipments 
from suppliers can leave a firm with ex- 
cessive debt. It may then be unable to meet 
its obligation. Bankers may decline loan 
requests when the debt would raise the 


" for ticket dispensers 


Redemption Machine 


borrower’s debt-to-equity ratio above the 
two-to-one level ($200,000 in debt and 
$100,000 in equity). A higher ratio re- 
mains acceptable in many businesses, so 
presume that bankers decline all loans that 
will raise the borrower’s ratio above 
two-to-one. 

At the same time, recognize that your 
banker can provide a service by refusing 
loans that will raise your debt burden too 
high. A business owner’s optimism often 
obscures potential problems associated 
with excessive debt. 

In any event, a banker shouldn’t decline 
a business loan without good reasons. On 
occasion, a borrower’s justification for a 
loan may take precedence over a banker’s 
reasons for declining it. That can justify 
directing the loan request elsewhere. 

Keep in mind that usually when a banker 
declines a loan it is good business sense. 
Give your banker some credit when he re- 
jects a loan; it may in your best 
interest. L] 
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outstanding service have made us the Ticket Dispenser 'Ticket Eater' by Deltronic Labs." 
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effort that you have put forth to 
meet our unscheduled needs.” 
Jack Mendes, Jr. Bob’s Space Racers, Inc. 


“You certainly deserve your status as 
the leader. Keep up the good work.” 
John S. Mc Ewan, MELTEC Inc. 


“The quality of your product is excellent. 
It has traly withstood the test of time.” 
Joseph W. Sladek, SKEE BALL Inc. 


“In our business where service is the key 
.. everyone in your organization excels.” 
Gene Cramm, ShowBiz Pizza Time, Inc. 
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8th & Maple Avenue, Lansdale, PA 19446 ¢ 215 362-9112 « FAX# 215-368-7159 
As of 3/31: 120 Liberty Lane, Chalfont, PA 18914 ¢ 215 997-8616 « FAX# 215-997-9506 
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Frank Seninsky 


Congressional Tournament 
solidifies relationships 


e’re well-known quantities on 
Capitol Hill, thanks in part to the 
successful four-year run of AMOA’s Con- 
gressional Pinball/Basketball/Dart Tour- 
nament, held at the Longworth Building in 
Washington, D.C. The event is an impor- 
tant part of the annual AMOA Washington 
Conference. 
Over 700 congressmen and their staff 
members registered for the competition on 
i a May 21; the general attendance figure ex- 
ee a 4 ceeded 1,000 people. The 35 games used 


. Ss a in the competition came courtesy of 
# le 7 4 AMOA and State Sales of Baltimore. 
Fr aces a4 3 Equipment included three pinball games 
From left: Phil Benson of Montana Music, Dale Kildee (D-Mich.), and Conrad Burns (R-Mont.). from each of the four manufacturers, 


basketball and crane games, assorted 
videos, darts, and jukeboxes. A large ban- 
ner proclaiming ‘‘Organized Play the 
AMOA Way”’ hung above the tournament 
machines. 

In addition, 1,000 pieces of plush from 
Nancy Sales were available through the 
cranes. The item this year: an appealing 
furry monkey who donned a dollar coin 
button with the tournament logo. 

Occasions such as this give us an oppor- 
tunity to know our representatives and 
senators on a first-name basis. A positive 
offshoot of this contact is the improved im- 
age that’s projected for the coin-op amuse- 
ment industry. 


This year we ran a special tournament 
ee a pitting the executive branch against past 
From left: Ted Furkin of Allstar Music, Phil Crane (R-IIl.), and Ed Velasquez of Velasquez Automatic Music. congressional winners. A team of three 
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— K’S CRANKS 


from the executive branch, headed by Jeff 
Vogt of the Office of Legislative Affairs, 
matched wits in basketball against the team 
of Phil Crane (R-Ill.), Tony Hall (D- 
Ohio), and Charles Stenholm (D-Texas). 
The congressional team won. 

Vogt’s executive branch team also par- 
ticipated in the pinball competition against 
the team of Charlie Rose (D-N.C.), Sher- 
wood Boehlert (R-N.Y.), and Bill Green 
(R-N.Y.) This time out, the executive 
branch won. 

Overall, the congressional team edged 
out the executive branch when all tallies 
were in. In the political party statistics, 
Democrats won 59 times, Republicans 47 
times. 


Winners in pinball were: 

The Machine—first, Charles Stenholm 
(D-Texas); second, Rick Santorum (R- 
Pa.); third, Tony Hall (D-Ohio). 

Gilligan’s Island—first, Charles Rose 
(D-N.C.); second, Richard Stallings (D- 
Idaho); and third, Dale Kildee (D-Mich.). 

Turtles—first, Phil Crane (R-IIl.); se- 
cond, Bill Sarpalius (D-Texas); and third, 
Bill Brewster (D-Okla. ) 

Winners in basketball were: Scott Klug 
(R-Wis.), Rick Santorum (R-Pa.), Phil 
Crane (R-IIl.), Charles Stenholm (D- 
Texas), Tony Hall (D-Ohio), Sherwood 
Boehlert (R-N.Y.), Conrad Burns (R- 
Mont.) (the only senator who played in the 
tournament), Bill Brewster (D-Okla.), 
Howard Koble (R-N.C.), and Joe Barton 
(R-Texas). 


Winners in darts were: Phil Crane (R- 
Ill.), Tony Hall (D-Ohio), Sherwood 
Boehlert (R-N.Y.), Richard Stallings (D- 
Idaho), Rick Santorum (R-Pa.), Doug Ap- 
plegate (D-Ohio), Tom Ridge (R-Pa.), 
Charles Stenholm (D-Texas), and Joe Bar- 
ton (R-Texas). 
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By a bank of pinball games, (I-r): Steve Epstein of The Broadway Arcade; John Vogt, White House public liaison; and 
Frank Seninsky of Alpha-Omega. 


PHONE: 
708-831-0701 
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CONSULTING 
SERVICES 


DEVELOPMENT-MANUFACTURING 
SALES-MARKETING 


OVER 40 YEARS EXPERIENCE 
COIN-OP & CONSUMER 


JOE ROBBINS 
THE ROBBINS MANAGEMENT CO. 


991 COVENTRY LANE FAX: 
HIGHLAND PARK, IL 60035 708-831-0755 
U.S.A. 
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The fever of the competition spurred a 
special grudge match between Sen. Con- 
rad Burns of Montana and Rep. Dale 
Kildee of Michigan. After several games 
of the ‘silver ball,’’ Senator Burns emerg- 
ed victorious. 

Considering the growing attendance 
figures, I would like to move the event to 
a larger building in the future and expand 
the tournament to other types of games, 
particularly competitive redemption units. 
Inviting outside press would also be a good 
move; we’re making strides in image- 
building and should capitalize on this 
event. The costs are borne by AMOA, to 
a hefty tune, but the long-term benefits are 
well worth the investment. 

Getting the machines unloaded and set 
was no easy chore. Even though we hired 
six professional movers, the games would 
never have been ready if not for Steve 
Epstein, Ed Schultz, Joe Young, and Bill 
Beckham. Steve and Ed helped me unload 
the truck and set up and level all the pinball 


Get Back in Step 
With the Industry 


Kead Play Meter 


(904) 4338-7003 


FAX (904) 488-7083 
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games. Bill handled the cranes, while Joe 
set up the basketball games, videos, and 
jukeboxes (and kept all the games run- 
ning). It was all done within the alloted 
two hours. 

Many AMOA directors and staff 
members worked the tournament and 
reception. Sincere thanks are extended to 
Marc Hoskins, Fred Newton, Steve 
Koenigsberg of State Sales, and Ed 
Schultz, who worked with me on the 
event. And thanks to Steve Epstein, Bill 
Beckham, Gene Urso, Bob Herman, Phil 
Benson, Ralph Ceraldi, Russell Love, 


Jerry Derrick, Stan Seymour, Tammy and 


Brian Paulsen, Evan Brown, Norman 
Pozner, and Fred Britt. 

Also appreciated are the spouses who 
headed the registration desk and scored the 
tournament, including Karen Nagel, 
Marge Stansfield, Aida Love, Muriel 
Ceraldi, Paula Green, Janna Johnson, and 
Leslie Seymour. Marge spent most of her 
time scoring the pinball tournament. 


Ticket 


e Rugged 
e Durable 
e Compatible with 
existing equipment 
e Designed for years 
of jam-free, 
trouble-free service. 


FOR MORE INFORMATION CONTACT 


LEAL Washington, NLY. 11050 


(516) 767-0682 © (516) 767-3635 FAX 


Approximately $10,000 was awarded in 
prizes. Checks will be given to the local 
AMOA operators for presentation to their 
congressmen for their chosen charity. As 
an extra, AMOA will present a check for 
$1,000 to Barbara Bush for the Illiteracy 
Fund. 

Our image is excellent as a result of this 
kind of activity. We have to build upon it 
in the future. After running this event for 
four years, I now know over 100 con- 
gressmen on a personal basis. At the tour- 
nament you can talk to your congressmen 
about issues that affect your business. We 
spent a lot of time this year discussing the 
dollar coin and have now bridged the gap 
over to the executive branch. [1] 

Lalso add my personal thanks, and that 
of Steve Koenigsberg, to AMOA for 
presenting each of us with an award for 
our support and implementation of the 
congressional tournaments. 


“Tickets, Please.” 


INTRODUCING 


Automatic 


Dispenser 


CLEVER 
DEVICES LTD. 


P.O. Box 2002, 
10 Sagamore Hill Drive 


(800) 872-6129 


| ——— AND LEAGUES 


Merit tour stops 


in Florida 


20 19 18 17 16 15 Bull 


Women’s Doubles champs Heather Bennett (I) and Alice 
Lott with tournament director John Hooten. 


erit’s 4th World Series of Darts 
tournament series pulled into Tam- 
pa, Fla., on April 19-21 for the $6,000 
Sunshine Classic. It was co-sponsored by 
Birmingham Vending and operating com- 
pany American Vending. Over 550 en- 
trants took part, coming from such Florida 
cities as Tampa, Orlando, Jacksonville, 
Clearwater, St. Petersburg, and Fort 
Myers. 

Aside from the competition, the darters 
raised $140 for the local MDA charity. 
Said tournament director John Hooten, 
“We are looking seriously at coming back 
with a $10,000 tournament in this area 


Winners of the Four-Person event, (I-r): Thom Johnson, 
Peter Mills, Steve Howell, and Bill Gay. 


next year. With support throughout the 
region like we saw this weekend, I think it 
is a sure thing.”’ 

Here are the winners from the various 
events: 

Men’s Singles: Ist place: Peter Mills; 
2nd place: Bryan Carrol; 3rd place: Brian 
Ulerick. 

Women’s Singles: Ist place: Carol 
Fisher; 2nd place: Heather Bennett; 3rd 
place: Jan Noble. 

Four-Person Team: |st place: Thom 
Johnson, Peter Mills, Steve Howell, and 
Bill Gay; 2nd place: Randy Goins, Pat 
Sandiford, Vic Martin, and Bradley Re- 


$8 17 16 1S Boll 


Women’s Draw Doubles champs Carla Caldwell (I) and 
Theresa Bush with John Hooten. 


quet; 3rd place: Bryan Carrol, Stan Trim, 
Ed Neurock, and Mick Hedges. 

Women’s Doubles: |st place: Heather 
Bennett and Alice Lott; 2nd place: Carol 
Fisher and Theresa Bush; 3rd place: Carla 
Caldwell and Jan Noble. 

Men’s Doubles Cricket: Ist place: 
Bryan Carrol and Eddie Neurock; 2nd 
place: Mark Hamilton and Bryan Ulerick; 
3rd place: Bill Gay and Cal Brown. 

Women’s Draw Doubles: Ist place: 
Carla Caldwell and Theresa Bush; 2nd 
place: Georgette Blodgett and Dee Barrett; 
3rd place: Joyce Bell and Lisa Bolton. [1 
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OURNAMENTS AND LEAGUES 


WAMO stages dart, pool tourneys 


For the seventh consecutive year, player participation in the 
Wisconsin State Electronic Dart Tournament experienced an in- 
crease. The $60,000 event, held April 26-28 at the Fond du Lac 
Expo Center, drew over 4,000 entrants—a tournament first. 
Fifty-three WAMO operators sanctioned nearly 17,000 league 
dart players for competition, which began in September 1990. 

‘If the WAMO dart tournament isn’t the largest event of its 
kind in state or national competition, then we have to be shown 
who tops it,’’ said executive director Joe Phillips. 

A month earlier, WAMO experienced a 13 percent player in- 
crease for the Wisconsin State Pool Tournament, held for the 
first time in Madison. Some 50 teams, comprised of 250 
shooters, competed for over $6,000 in prize money. 1 


Winners in the basketball competition, which took place on Grayhound basketball 
games, (I-r): Brian Conde, Gary Smith, Tom Thompson, Elf Johnson, Troy Carlberg, 
and Sean McGovern. 


The World Series of Bar Games 


Theisen Vending Co. of Minneapolis, Minn., hosted the Se- 
cond Annual Coors Light World Series of Bar Games on April 
5-7. It took place at the Howard Johnson’s in Arden Hills, Minn. 

The event features competition on pool tables, electronic 
darts, coin-op basketball, and Capcom Bowling. Qualifying par- 
ticipants from 15 states took part, traveling from as far away as 
Texas, Florida, Maine, and Washington state. The segment of 
the competition devoted to pool attracted 94 players; they battled 
for a share of the $5,000 purse. 

Theisen’s Michael Tate wished to thank the following for their 
assistance: Larry Alt, Bruce Erickson, Butch Bowman, Earle 
Adams, Bruce Beldon, *‘The Buttercup,’’ and pool tournament 
gece co i=: | «director Gary Dwalliber. Next year’s site hasn’t been determined 
Over 250 shooters competed in the WAMO pool tournament. yet. LJ 
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Jeff Rosenthal 


1099s and Manchester Music 


aving written many articles for Play 

Meter on 1099s, Iam often consulted 
on the subject. I had a brief role in the long 
ordeal of Manchester Music (see Play 
Meter, May 1991, pg. 159). 

We were called upon for advice on 
arguments to support the position of the 
non-issuance of 1099s to locations. In the 
closing comments of the conversation we 
were informed of Manchester’s ongoing 
court challenge of the IRS position. 

In fact, our role was also circumstantial 
in the issuance of penalties for the inten- 
tional disregard of the IRS Code Section 
6041(a). It calls for anyone engaged in a 
trade or business, who makes payments 
totaling $600 or more in the course of his 
trade or business during a calendar year to 
any non-corporate recipient, to report 
those payments to the IRS and to furnish a 
statement of those payments to the reci- 
pient. In addition, recipients of large 
amounts of cash (more than $10,000 in a 
single transaction) are required to file in- 
formation returns also. 

It appears that when the IRS was ad- 
monishing Manchester Music, the com- 
pany reportedly indicated that they had 
read one of our articles printed in Play 
Meter, which contained the requirements 
of Code Section 6041. The auditors then 
concluded that Manchester was adequate- 
ly aware of the law and knew they were not 
in compliance. 

The argument used in the court 
challenge, revenue-sharing under the con- 
cepts of joint ventureism, is very credible 
though often not applicable. 

By definition, in order to have a joint 
venture profit-sharing is essential, but not 
the sharing of losses (IRS Section 761). If 
you can argue that you merely share 
machine revenues and do not make a pay- 


ment, you’ve got the essentials you need to 
fight (assuming you don’t ever use words 
‘‘rent,’’ ‘‘commission,’’ or ‘‘lease 
payments’’). 

Under ideal circumstances, if you do not 
have a written agreement, you open the the 
cash box and make a cash split on the spot. 
This argument is greatly diminished if you 
take all the cash and give a check right then 
or mail one later. 

In arguing that you have a joint venture, 
you have a loosely formed partnership 
defined as: ‘‘A partnership includes not 
only common-law partnership but also 
syndicates, groups, pools, joint ventures, 
etc., through or by means which any 
business, financial operation, or venture is 
carried on and that do not classify as trusts, 
corporations, or estates (Section 761).’’ A 
joint venture can exist by and between cor- 
porations, partnerships, and sole 
proprietorships. 

If a joint venture is a pseudo-partnership 
such as between an operator and a loca- 
tion, can you avoid being treated as a part- 
nership for federal tax purposes? The IRS 
says yes with the following: “*An unincor- 
porated organization may, if all its 
members consent, elect to be excluded 
from being treated as a partnership for 
federal income tax purposes if it is for in- 
vestment purpose only and not for the ac- 
tive conduct of business or for the joint 
production, extraction, or use of proper- 
ty but not for the purpose of selling ser- 
vices or property produced or extracted. 
The exclusion may apply only if the in- 
come of the members of the organization 
can be adequately determined without the 
computation of partnership taxable in- 
come.’’ | 

By now you must be asking what this is 
all about. Simply put, if you classify the 


relationship with your location as a joint 
venture, each of you has responsibility to 
report separately without regard to the 
other entity. Both of you have this respon- 
sibility separately. 

Chief U.S. District Judge Juan M. 
Perez-Gimenez apparently ruled correctly 
that in this case, based on the properly ex- 
ecuted location contracts under local state 
laws of joint ventureism, 1099s were not 
required. (We first enumerated this argu- 
ment in Play Meter’s November 1986 
issue. ) 


Your typical location contract calls for 
commissions to be paid or commission in 
lieu of rent. The argument of joint ven- 
tureism or revenue-sharing clearly does 
not and should not apply here. 

The argument applies in very narrow 
circumstances, and is contrary to the posi- 
tion held by the IRS. In fact, the IRS’s 
position in this case is that Judge Perez- 
Gimenez’s ruling was fatally flawed. Ob- 
viously I don’t agree. 

If the facts and circumstances of joint 
ventureism apply for you, let me assure 
you that this is not a position for those who 
are intimidated easily. And don’t forget 
the professional fees you will incur in 
defending this position. I urge you to have 
your attorney check the joint venture laws 
of your state. 

Finally, a public note to Manchester 
Music. We salute you. I’m sure you did 
not seek the notoriety. Clearly we need a 
united strong voice to represent the best in- 
terests of operators. A house divided can 
not survive and a united voice of operators 
is l-o-n-g overdue. It is about time 
operators organize and have one voice on 
issues like this. LJ 
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Irving Blackman 


Improve your tax plan 


his is a true story that you are going 

to like. A reader of my tax column 
(let’s call him Joe) had completed a 
transfer-to-the-kids plan and estate plan in 
1984. After seven years, Joe had a com- 
pelling itch: he wanted a second tax opi- 
nion and asked his accountant to schedule 
a meeting. 

It is now six weeks later. I’ ve reviewed 
a small mountain of old tax returns, finan- 
cial statements, and other documents. Joe, 
his oldest son, his lawyer, his accountant, 
and I just finished a five-hour consulting 
meeting in his accountant’s office in a 
small Midwestern town. In fact, I’m 
writing this at the airport! 

Here’s Joe’s story. He’s 65 years old, 
his wife 63 with six adult children—two in 
the business, three not, and one undecid- 
ed. Joe built a two-employee business 
(we’ll call it Success Co.) into a winner. 
He’s worth over $9 million. 

In spite of his professionals having done 
a good job back in 1984, there are four 
significant missed opportunities that I will 
share with you. 

Let’s begin the tax portion of the story 
with a flashback to 1984. Success Co. was 
worth just over $1.8 million. Joe’s profes- 
sionals pulled off a brilliant recapital- 
ization—Joe wound up owning 100 per- 
cent of the preferred stock, worth $1.8 
million, while the kids had 100 percent of 
the common stock. Since 1984 Joe, join- 
ed by his wife, has transferred $650,000 of 
the preferred stock as tax-free gifts 


104 


PLAY METER JULY 199] 


($20,000 or less per year, per child) to 
their kids. In 1991 Success Co. is worth 
about $6 to $8 million. Yet Joe owns only 
$1.15 million of the preferred stock. Way 
to go Joe! 

Since 1984, Joe has been taking 
$550,000 to $750,000 in salary per year; 
his wife, about $50,000. The large salaries 
plus another $100,000 or so per year in 
dividends were ballooning Joe’s taxable 
estate. Without covering every detail and 
nuance of a rather complex tax plan, here 
are four significant suggestions I made to 
Joe that will legally save him a fortune in 
taxes. 


1. Reverse the recapitalization: 
The preferred stock will disappear. Only 
common stock—voting and non-voting— 
will exist after the reversal. Joe, joined by 
his wife, will immediately make gifts of 
almost all of their Success Co. stock to 
their kids. Although most of these gifts 
will be taxable for gift tax purposes, the 
IRS will not get even one cent in gift taxes. 
Why? The gifts will be less than $1.2 
million—the amount that must be exceed- 
ed before any cash is due to the IRS for gift 
taxes. When all of the paperwork is done, 
Joe will own less than one percent of Suc- 
cess Co.’s stock (all voting) and the kids 
will own over 99 percent (all non-voting 
stock). Joe will control Success Co. as 
long as he lives. 


2. Elect S corporation status: Since 
the kids will own almost 100 percent of the 


and save a fortune 


stock, Success Co.’s income will belong to 
the kids. Dividends (tax-free) will be given 
to the kids and used to pay the insurance 
premiums (see #4) on Joe’s life. Also note 
that Joe will no longer be receiving prefer- 
red stock dividends, which were double- 
taxed for income tax purposes: first, Suc- 
cess Co. paid tax on the profits and Joe 
paid a second tax when he received the 
dividends. The after-income tax balance 
kept boosting Joe’s taxable estate, actual- 
ly a third tax. A bad tax deal! 


3. A modest salary: Joe will take a 
modest salary; he’s going to slow down— 
maybe. His wife will retire and take no 
salary. Savings? Over $25,000 a year in 
Social Security taxes. Also, the reduced 
salary will cut down on his mushrooming 
estate, saving $250,000 per year or more 
in skyrocketing estate tax liability. 


4. Cancel life insurance: Joe will 
cancel about $2.5 million of existing in- 
surance policies on his life, which are 
owned by him and his wife, and pocket 
about $250,000 in cash surrender value. 
This insurance will be replaced by second- 
to-die (Joe and his wife) life insurance of 
about $4 million to be owned by the kids. 
What will Joe and his family save? Well, 
every year for as long as Joe lives, the in- 
surance premiums for the new policies will 
be less than half of the premium cost for 
the old policies. 


Yet the insurance coverage will almost 
double. But get a load of this: Joe’s fami- 
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ly will save over $2 million in death taxes 
(the new $4 million in insurance will not be 
taxed in either Joe’s estate or his wife’s). 
Gift to a family corporation 

Sometimes the tax law is logical; 
sometimes you have to look awfully hard 
to find the logic. Try this real tax case 
(Higgins, TC Memo 1991-47) on for 
(logical) size. 

Our tax hero, Higgins, was the controll- 
ing shareholder of Higgins Oil Co. All of 
its other shareholders, except one, were 
family members. The company was in ar- 
rears on a note that Higgins had personal- 
ly endorsed. What to do? Higgins made a 
gift to the company of about $150,000 of 
stock in another corporation, which the 
company promptly sold and used the pro- 
ceeds to pay down the note. 

First a hint, then a question. Hint: the 
Tax Court nailed Higgins for making a 
taxable gift to the other shareholders in 
proportion to their stockholdings. Now, 
the question: by what logic? 


OK, this is how the court tailored the 
logic to fit the facts. Immediately after the 
gift, the company was enriched by 
$150,000. After all, Higgins received no 
additional company stock, nor did he treat 
the transfer as a loan. 

The court noted that the benefiting 
shareholders were family members and 
‘‘logically’’ sided with the IRS. What 
could Higgins have done immediately 
after the transfer to save the tax day? He 
had three choices: buy more company 
stock, treat the transfer as a loan, or acom- 
bination. Then he, not the IRS, would have 
won. 

S corp.: beware of tax trap 

For years this column has trumpeted the 
virtues of S corporation status. And it’s 
true in most circumstances that an S cor- 
poration election will put you on the road 
to tax heaven. That’s why about 71 percent 
of our corporate clients are S corporations. 
But sometimes that road can lead you in the 
wrong direction. 


Pay close attention if the following facts 
(from a real case—Alex Rosenberg, 
96TC15) parallel your situation, for there 
is a treacherous tax trap at the end of the 
road. , 

Prince David Inc. (PD Inc.) was a C 
corporation that had accumulated losses of 
about $350,000 over a four-year period 
ending in 1983. Such losses, called 
*“NOL,”’ can be carried forward for 15 
years and used to reduce future profits. No 
doubt PD Inc. could have deducted these 
losses against 1984 profits ifit had stayed 
a C corporation. | hone 

But it elected to become an S corpora- 
tion for 1984. ‘‘Sorry,’’ said the Tax 
Court, explaining that PD could not deduct 
its old C corporation NOL to reduce its 
1984 S corporation profits. The tax trap 
was sprung, and PD was out of luck. 

Burn this into your mind: never elect S 
corporation status if your C corporation 
has a large NOL carryforward that can be 
deducted against future profits. [_ 


SPECIAL NEW FINANCING PLAN FOR PURCHASE 
OF VIDEO GAMES, POOL TABLES, DARTS, 
PINBALLS, FULL-LINE VENDING EQUIPMENT, 
REDEMPTION EQUIPMENT AND MUSIC MACHINES 


e For operators purchasing equipment through 
an approved distributor. CALL 
YOUR DISTRIBUTOR FIRST. 


e Must take delivery within two weeks after 
credit approval. 


e Minimum amount to be financed $10,000. 
e 10% down (plus tax and freight) 


e First payment due 30 days from delivery 
of equipment. 


e 12 equal payments. 
e Finance Charge: 8.5% ADD ON PER YEAR 


on 1-year transactions. 


¢ UNLIMITED QUANTITIES! 
e This offer expires on August 31, 1991. 


TAKE ADVANTAGE OF THIS OFFER 
TO UPGRADE YOUR EQUIPMENT 


Need if 
‘Financing if E 
? ¥ 


Be a wise owl; call either Harvey 
Goldman or Philip Kass at 
914-332-5200 today to answer 
any of your questions or to 
discuss special situations. 


- CPC SERVICES, INC. 
660 White Plains Road 

| ‘Tarrytown, NY 10591 
914-332-5200 
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Randy Fromm 


Sharp Image offers 
replacement monitors 


f you look inside a new video game, 
you'll most likely see a monitor from 
Hantarex or Wells-Gardner, the two 
choices of most American companies. But 
when your 10-year-old video game 
monitor is burned up, blown up, 
destroyed, demolished, or diagnosed with 
terminal phosphor burn and gone to CRT 
heaven, where do you obtain a replace- 
ment monitor? 

Many operators turn to Sharp Image 
Electronics Inc. for a universal replace- 
ment monitor that will work with just 
about any game that’s on their route. One 
of Sharp Image’s popular offerings is a 
19-inch monitor, Model SI-319. This is a 
so-called ‘‘standard resolution’’ monitor 
with a horizontal scan rate of 15,100 hz to 
16,800 hz and a video bandwidth of ap- 
proximately 6 Mhz. 

The monitor printed circuit board is 
manufactured in Korea, but the monitor is 


assembled in the United States at Sharp 
Image’s new 17,000 square foot plant in 
Chatsworth, Calif. It is here that the 
printed circuit board is mounted on a metal 
frame and mated to the picture tube, 
deflection yoke and degaussing coil. 
The picture tube is an American made 
CRT supplied by Zenith under the name of 
their Rauland subsidiary. It’s a type 
A48ACBO02X with standard P22 phosphor 
and a pitch of .82 mm. The deflection yoke 
assembly also comes from Zenith. Unlike 
some monitors that use a flimsy degauss- 
ing coil wrapped only in black tape to in- 
sulate it, the SI-319 uses a degaussing coil 
that is securely encased in an extruded in- 
sulating sheath. This prevents chafing of 
the coil that can lead to short circuits. 
Don’t let that fact that this monitor board 
is made in Korea scare you away. The 
printed circuit board is of very good quali- 
ty. The monitor circuitry is a classic, 
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| SHUFFLEBOARD_ 


: 
| Shuffleboards 


are back... 
land making 
| money!!! 


: FAX: 219-747-0470 


i © PLAYFAIR® SHUFFLEBOARD CO., INC. 
1-800-541-3743 


Dimensions: i 
Playing Surface 
20°8"* long x 20°" wide 
Cabinet 22’ long x 27’’ wide 


FEATURES: 


¢ 3°’ Solid Maple Playing Surface Fi 
with Silk-Screened Graphics 

¢ Microprocessor Controlled 

© Over-under Cash Box Doors 

¢ Also available: 10-1/2°, 13-1/2°, j 
16° and 18° 

¢ Barrier Control Available | 

¢ Available without coin doors for 
time rental play or home use 


7021 Bluffton Road | 
Fort Wayne, IN 46819 

(219) 747-7288 ; 
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straightforward design using the ubi- 
quitous HA-11235 integrated circuit at its 
heart. This is the only integrated circuit in 
the monitor. There is absolutely nothing 
unusual about this monitor, making it very 
easy to troubleshoot and repair. 

The picture quality is also quite good 
and so is the price, around $200. This 
monitor also features a remote adjustments 
board for most of the commonly used 
monitor adjustments. It also comes with an 
AC input connector, cord, and a 
video/sync connector with attached wires. 
A service manual is included as well. 
25-inch offered 

For those operators looking for a larger 
display, Sharp Image also produces a 
25-inch monitor, Model SI-325. It uses a 
Rauland CRT with a .82 mm pitch. 

This monitor has an excellent picture. 
This is not too surprising as it is all but an 
exact copy of the Wells-Gardner K7000 
series design. Most of the differences are 
too minor to mention. In fact, the only 
distinguishing feature of the Sharp Image 
monitor is a cooling fan that is mounted 
above the heat sink. It includes the voltage 
regulator IC and the horizontal output 
transistor. 

As with the 19-inch monitor, the 
25-inch SI-325 has a remote adjustments 
board and comes with AC and video/sync 
input connectors and a service manual. 

For further information, contact Sharp 
Image Electronics, 9615 Canoga Ave., 
Chatsworth, CA 91311; (818) 341-8000; 
FAX (818) 341-8144. (J 


DO TIT YOURSELF! 


INSTRUCTIONAL VIDEOTAPES 


Using a Digital Multimeter —___ $29.95 
Basic Electronics —___———S—C—C—CO $.1.95 
Semiconductors _____———C COC $229.95 
Linear Power Supplies__———s—sad $ 49.955 
Switching Regulator Power Supplies $39.95 
Raster Scan Monitors ___—————SsFSCS<CSdS 4#..955 


X-Y Monitors. dS] 95 
Add $4.00 S&H to entire order C.O.D. orders OK! 


NOW AVAILABLE! 


Randy Fromm’s Big Blue Book of 


Really Great Technical Information 
This is the same book I use for my Arcade School class. It’s 
full of useful information, troubleshooting shortcuts, parts 
sources etc. Includes schematic diagrams for monitors and 
power supplies. $24.95 (plus $4.00 S&H) 


1991 CLASS SCHEDULE 


All classes taught by Randy Fromm - Accept no substitutes! 
2 DAY WEEKEND CLASSES 6 DAY CLASSES 


Can't spare a full week? This special 2 day course | The six day course covers everything the week- 
covers the most important aspects of videogame | end class does and includes videogame conver- 
service: Power supply repair, monitor repair and | sions, pinball board repair, linear power supply 
effecuve use of the digital multimeter in general | repair, a detailed look at electronic components 
troubleshooung. Bring your bad power supplies | and component replacement, videogame trouble- 


to repair during the "hands-on" lab session! shooting tricks, and lots more hands-on work! 
Louisville, KY To be announced Columbus, OH —_____August 12-17 
Seattle, WA July 6-7 Las Vegas, NV_____ September 16-21 
Pittsburgh, PA _________To be announced Chicago, [L —__—_—_—_October 14-19 


For further 
information call: 
(619) 593-6131 


Customized classes also avail- 
able for operators and dis- 
tributors, 1 to 6 days. Call 
Randy to discuss your needs. 


Randy Fromm’s Arcade School 1944 Falmouth Dr. El Cajon, CA 92020-2827 
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f you follow the old axiom ‘“‘it’s as 

American as baseball, hot dogs, and 
apple pie,’’ then you have a clue to this 
month’s selections for cranes and redemp- 
tion counters. Only the food items are 
missing here. 

Red, white, and blue are preferred col- 
ors in these days of renewed patriotism. 
Bonita Marie offers a wide range of items 
bearing Old Glory’s colors: wallets, pens, 
barrettes, buttons, lapel pins, headbands, 
and wristbands. Color your whole crane in 
this trio or set aside a ‘‘Love the USA’’ 
section on your redemption shelves. 

Major league baseball teams are in the 
heat of competition as the middle of sum- 
mer approaches and baseball fever is run- 
ning high. Merchandise suppliers have 
taken note and feature new items related to 
the nation’s favorite sport. 

Bonita Marie can accommodate a child- 
size baseball glove in its jumbo peanut cap- 
sule, such as the Franklin Sports Don Mat- 
tingly model pictured along with a soft 
Ballclub mini-baseball that fits in the stan- 
dard or mid-size capsule. Other sports- 
themed items are in the inventory, in- 
cluding a tabletop ping pong set, also by 
Franklin. 

Baseball cards of all the sought-after 
brands (Topps, Score, Don Russ, and Up- 
per Deck) are available from Bonita Marie 
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Patriotic prizes 


Bonnie Theard | 


and baseball 


top the list 


by year, or in mixed packs for placement 
in capsules and on redemption counters. 
The most recent players’ cards come in the 
mix, or groupings by brand and year can 
be ordered back to 1985. The company 
also has the cards for use in the Williams 
baseball-themed game, Slugfest. 
Youngsters can cool off and show off 
with the new Animal Squirt Gun 


Necklaces, designed for ages six to 13. 
Called mini-spritzers, they hang from 
neon-colored cord and come in the shape 
of crocodiles, seahorses, elephants, and 
hippos. 

For more information on the featured 
items, and others in these categories, call 
Bonita Marie, (800) 272-6375 or (908) 
349-1994. LJ 
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CardXpress 


CardXpress has developed 
a self-serve machine that in- 
stantly produces quality laser 
printed business cards and in- 
vitations. 

The CardXpress offers 
customers the chance to 
select from 24 different card 
styles, five type faces, four 
type sizes, four card sizes, 
and a choice of generic logos 
and different languages. The 
machine is as easy to use as a 
cash machine. 

Dimensions are 74’’ high, 
24’’ wide, and 35’’ deep; it 
occupies just six square feet 
of space. The electrical re- 
quirement is 110 V—4.8 A. 
The suggested vend price is 
$6 for a set of 50 cards; toner 
cartridge and paper rolls are 
included. 

For more information, 
write CardXpress, a division 


of Optimus Corp., 786 
Mountain Blvd., Watchung, 
NJ 07060; (908) 769-4345; 
FAX (908) 756-1495. 
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Race Drivin’ Panorama 


Atari Games gives video 
players a wide-angle view of 
competitive stock car racing 
in the driving simulator Race 
Drivin’ Panorama. 

The game offers a choice of 
five different tracks: original, 
stunt, super stunt, autocross, 
and stock car. Players can 
also select one of four dif- 
ferent classic sports cars for 
the competition. 

Race Drivin’ Panorama is 
equipped with center-feel 
steering and continuous force 
feedback; adjustable swivel 


- seat; gas, brake, and clutch 


pedals; four-speed stick shift; 
and three 25-inch monitors. 
Together, the monitors 
display a sweeping 
170-degree view that pro- 
vides driving realism and a 
feeling of being completely 
enclosed within the game. 

For more information, or 
distributor referral, write 
Atari Games, 675 Sycamore 
Drive, Milpitas, CA 95035; 
(408) 434-3750; FAX (408) 
434-3700. 


4 


TMNT Pinball 


Data East introduces 
Teenage Mutant Ninja 
Turtles, the pinball machine, 
which coincides with the 
release of the second feature- 
length, big-screen movie 
headlining those famous 
*‘heroes in a half-shell.”’ 

Game features include 
Data’s East’s unique 16 x 
128-pixel dot matrix video 
display on the backglass and 
the instant multiball turbo 
booster, both first seen on 
Checkpoint. 

The dot matrix display ac- 
counts for the animated Tur- 
tle graphics and details on 
game strategy and statistics. 
The display also adds a 
**shell game’’ sequence to the 
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post-game match process. 
Digitized Turtle voices and a 
full musical sound track 
enhance the game. 

The machine has a subter- 
ranean sewer shot in which 
the ball disappears under the 
playfield at one point, then 
quickly jumps out from under 
a manhole cover in another 
spot. Also look for a 
multilevel captive ball, a five- 
inch spinning pizza in the 
center of the playfield, and 
more. 

For more information, or 
distributor referral, write 
Data East USA Inc., 1850 
Little Orchard St., San Jose, 
CA 95125; (408) 286-7080; 
FAX (408) 286-2071. 
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The Simpsons 


The zany escapades of 
TV’s favorite off-center 
family come to the video 
screen in Konami’s one- to 
four-player game, The 
Simpsons. 

The dedicated upright is 
four-player interactive and 
features player controls of an 
eight-way joystick and jump 
and attack buttons for each 
station. 

The game scenario takes 
the family to downtown 
Springfield, where they 
stumble onto a robbery in 
progress. The upshot of the 
encounter is the kidnap of 
Maggie. The result: Homer, 
Marge, Lisa, and Bart (the 


mouth-off king) must travel 
the highways and byways of 
Springfield to rescue her. 

Weapons at the family’s 
disposal include Bart’s 
skateboard, Lisa’s jumprope, 
Marge’s vacuum cleaner, and 
Homer’s nifty arm and leg 
moves. Two family members 
can join together to form an 
attack team. Enemies are in 
disguise, so the Simpsons 
must be wary. 

For more information, or 
distributor referral, write 
Konami Inc., 900 Deerfield 
Parkway, Buffalo Grove, IL 
60089; (708) 215-5100; FAX 
(708) 215-5144. 


Cactus Jack’s 


Premier has designed a pin- 
ball game that’s humorous 
and challenging at the same 
time. Country music 
highlights the unusual actions 
on the playfield and backglass 
of Cactus Jack’s, the newest 
Gottlieb game. 

A band of cactus plants 
wearing 10-gallon hats break 
out into a dance and play 
polka music during two-ball 
multiball. Other interesting 
features: after knocking 
down the drop targets, the 
fruit value progresses with 
eggs, bananas, tomatoes, 


pumpkins, and then 
watermelon. 

Shoot the right ramp to 
spell and earn extraball while 
increasing the multiplier. 
Earn extra points during the 
countdown value of the banjo 
bonus, then fall into thorny’s 
surprise for a mystery 
feature. 

For more information, or 
distributor referral, write 
Premier Technology, 759 In- 
dustrial Drive, Bensenville, 
IL 60106; (800) 444-0761 or 
(708) 350-0400; FAX (708) 
350-1097. 


Strike Gunner 


Tecmo brings new air bat- 
tle action to the video screen 
with the vertical kit Strike 
Gunner. 

Players have an opportuni- 
ty to master the air war with 
an array of modern weaponry 
in this one- or two-player in- 
teractive game that’s JAM- 
MA compatible. Players 
choose a special main weapon 
in each round of challenging 
aerial combat. The enemy is 
lurking; players must search 
and destroy on contact! 

A unique feature of the 
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game is that either player can 
initiate combined play to 
merge both aero ships 
together, creating the 
ultimate battle action. Game 
continuation makes ex- 
tended battle missions 
possible. 

For more information, or 
distributor referral, write 
Tecmo Inc., Victoria 
Business Park, 18005 S. 
Adria Maru Lane, Carson, 
CA 90746; (800) 338-0336 or 
(213) 329-5880; FAX (213) 
329-6134. 


HAT’S NEW 


EI Dorado 


Grayhound Electronics has 
added a skill-stop reel game 
to its inventory with the new 
El Dorado. 

The game, designed for 
amusement only, is from 
Dyna. It features special odds 
and a host of bonus 
opportunities. 

The control panel features 
six buttons to assist in the 
correct skill-stop for the max- 
imum number of points. A 
single coin mech and dollar 
bill acceptor are standard on 
the machine, which is housed 
in an upright woodgrain 
cabinet. 

For more information, or 
distributor referral, write 
Grayhound Electronics, 
Route 37 and Germania Sta- 
tion Road, Toms River, NJ; 
08753 (800) 222-0491 or 
(201) 341-5200; FAX (201) 
341-6560. 


World Sport Foosball 


R.H. Belam debuts the 
Belita World Sport Foosball, 
a deluxe model table with 
patented ‘‘quiet play.”’ 

A tempered glass top 
covers the playfield of the 
World Sport Foosball to pro- 
tect the surface, rods, and 
playing figures. There’s no 
chance of damage caused by 
foreign objects falling onto 
the playfield. 

The game has telescopic 


rods with ball bearings, 
tamper-proof ball return, 
sturdy aluminum legs, and a 
playfield of tempered glass. 
Pricing is adjustable on this 
game, from 25 cents up to $1. 

For more information, 
write R.H. Belam Co. Inc., 
Nassau Plaza, 1 Fulton Ave.., 
Hempstead, NY 11550; (516) 
292-2670; FAX (516) 
486-0957. 


Football Champ, Ninja Kids 


Taito introduces two 
horizontal monitor kits with 
Football Champ, a soccer- 
themed game with a zoom 
feature, and Ninja Kids, a 
martial arts-themed action 
game with puppet heroes. 

Football Champ players 
first choose their favorite 
team from one of eight coun- 
tries, then select a superstar 
for the team. Each superstar 
has special abilities and 
movements to get by ag- 
gressive defenders, who are 
equipped with a trick or two 
of their own. 

Features include dipswitch 
options for one to four 
players, game continuation, 
varied offense/defense for- 
mations, 3-D-like zoom, and 
referees who call fouls for 
rough play. 
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Ninja Kids is designed for 
one or two players (up to four 
can play if two units are con- 
nected). The heroes are Ninja 
puppets named Hanzo, 
Sasuke, Akane, and Genta. 

Different game items in- 
clude hanging scrolls that in- 
crease Ninja powers when 
stocked up, canned foods and 
wine that restore the Ninja’s 
life powers, and special 
jewels that make them invin- 
cible. The screen has improv- 
ed depth; an eight-way 
joystick and two buttons are 
at each player station. 

For more information, or 
distributor referral, write 
Taito America Corp., 390 
Holbrook Drive, Wheeling, 
IL 60090; (708) 520-9280; 
FAX (708) 520-1309. 


11] JULY 1991 


HAT’S NEW 
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Jaleco debuts a new one- or 
two-player horizontal 
monitor kit in Earth Defense 
Force, an outer space adven- 
ture game. It’s satellite war- 
fare in the 23rd century, with 
guns, lasers, missiles, A- 
bombs, robots, and aliens. 

Players choose the best 
defense in this game 
scenario: a well-executed of- 
fense. Action occurs in many 
unlikely places, such as a 


subterranean missile field. 

The game comes with 
JAMMA-compatible wiring 
harness, marquee, four-color 
cabinet graphics, and con- 
trols. It offers a simultaneous 
buy-in feature. 

For more information, or 
distributor referral, write 
Jaleco USA Inc., 310 Era 
Drive, Northbrook, IL 
60062; (708) 480-1811; FAX 
(708) 480-9231. 


Sonic Blast Man 


Taito debuts a unique 
boxing-themed video that 
provides a real ‘‘hands-on’’ 
experience. 

Players select from a total 
of five rounds and are entitled 
to three punches per game. 
The screen registers target 
resistance and responds to 
straight punches into a raised, 
padded target in front of the 
video screen. 

If the three punches wipe 


out the opponent, results ap- 
pear on the screen. The game 
keeps track of the 100 best 
winners for the day and of- 
fers the chance for players to 
put their names on the record 
list. 

For more information, or 
distributor referral, write 
Taito America Corp., 390 
Holbrook Drive, Wheeling, 
IL 60090; (708) 520-9280; 
FAX (708) 520-1309. 


Gilligan’s Island 


Pages of television history 
come alive on the playfield of 
Midway’s Gilligan’s Island, 


a feature-packed Bally pinball 


that captures the wacky antics 
of those lovable castaways. 

Here’s a sample of the ac- 
tion: Kona, the natives’ 
island god, is going out of 
control. Only The Pro- 
fessor’s Secret Formula Lava 
Seltzer can calm him down. 
Players must gather the seven 
ingredients—coconuts, 
bananas, shells, pineapple, 
rope, turtle eggs, anda 
shrunken head. 

Gilligan takes the potion, 
then scampers through the 
jungle to Kona for a sequence 
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of shots that earn millions of 
points before the timer counts 
down. 

Look for the Jungle Run 
rotating playfield area and a 
Lagoon where players get in- 
creased scoring values, a 
special, two-ball multiball, 
and a new bonus ball. Music 
is the familiar theme song, 
with speech from the 
Castaways, anda 15’’ by 4”’ 
dot matrix display delivers 
the visual effects. 

For more information, or 
distributor referral, write 
Midway Mfg. Co., 3401 N. 
California Ave., Chicago, IL 
60618; (312) 267-2240; FAX 
(312) 267-8435. 


HATS NEW 


Hoop 


Acces Entertainment 
debuts Hoop, a contemporary 
basketball game that can be 
set up in just nine minutes us- 
ing only one tool. 

Hoop is a sleek model with 
the colors of neon green, hot 
pink, and black. Features in- 
clude side netting, skirt with 
logo, digital scoring and time 


display, and optional dollar 
bill validator and ticket 
dispenser. 

For more information, or 
distributor referral, write Ac- 
ces Entertainment, 3335 E. 
Miraloma, Suite 142, 
Anaheim, CA 92806; (800) 
444-6677 or (714) 572-1972; 
FAX (714) 572-1971. 


COIN TELEPHONE 


Courtesy Payphone 


Payphone Technology of- 
fers the new TY-OO6 


Courtesy Payphone that 


eliminates customers from ty- 
ing up business phone lines. 

The units are F.C.C.- 
approved; they simply plug 
into existing phone jacks and 
collect one, two, or four 
quarters for local or toll calls. 
There’s an adjustable cut-off 
timer to limit the outgoing 
call time. 

A special blocking feature 


eliminates expensive 900, 
976, or 011 overseas calls, 
while allowing free calls to 
800 numbers, 911 emergen- 
cy, or operator-assisted col- 
lect or credit card calls. 

The TY-066 model uses an 
all-steel mechanism and is 
user-programmable. 

For more information, 
write Payphone Technology, 
8308 Flight Ave., Los 
Angeles, CA 90045; (800) 
282-0128 or (213) 670-5897. 


Spinal Breakers 


Players face a deadly situa- 
tion in American Sammy’s 
Spinal Breakers, a one- or 
two-player video kit with 
buy-in and game 
continuation. 

Three dramatic endings are 
offered in this game, which 
provides the intriguing 
storyline of what happens 
when a work force of 
hildroids, created by humans, 
become murderous mutants 
following nuclear explosions. 
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In the game scenario, 
humans fled to the stars after 
this disaster. Captain Waffle 
must return to Earth to smash 
the hildroids before they can 
fulfill a plan to alter history 
and destroy humanity. 

For more information, or 
distributor referral, write 
American Sammy, 2421 
205th St. Suite D-104; Tor- 
rance, CA 90501; (213) 
320-7167; FAX (213) 
320-2597. 
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Indy Heat 


Leland introduces a new 
driving-themed video in Jndy 
Heat, a game that provides a 
birds-eye view of the race 
track. The name of the 
famous race driver Danny 
Sullivan appears on the 
marquee. 

Available as a dedicated 
upright for three players, Jn- 
dy Heat features game con- 
tinuation and buy-in to keep 


player interest at a high level 
and racing progress at its 
best. The game has a control 
panel with three driving sta- 
tions and detailed game 
instructions. 

For more information, or 
distributor referral, write 
Leland Corp., 1841 Friend- 
ship Drive, El Cajon, CA 
92020; (619) 562-7000; FAX 
(619) 562-9468. 


WWF Wrestle Fest 


American Technos brings 
new wrestling action to the 
video screen with WWF 
Wrestle Fest, a two- to four- 
player kit with today’s hottest 
‘‘men of the mat.”’ 

Players can select from top 
wrestlers, among them Sgt. 
Slaughter, Smash and Crush 
of Demolition, Mr. Perfect, 
Hulk Hogan, Earthquake, 
Jake ‘*The Snake’’ Roberts, 
Animal and Hawk of the 
Legion of Doom, Big Boss 
Man, The Million Dollar 
Man (Ted Dibiase), and the 
Ultimate Warrior. 

The game features buy-in 


and game continuation and 
offers both a tag team 
challenge and battle royal. 
Every wrestling fantasy can 
be fulfilled in this game, 
which brings players the most 
realistic match-ups to date. 
WWE Wrestle Fest follows 
the successful WWF Super 
Stars. 

For more information, or 
distributor referral, write 
American Technos Inc., 
19200 Stevens Creek Blvd., 
Suite 120, Cupertino, CA 
95014; (408) 996-1877; FAX 
(408) 996-8736. 
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CD Jukebox Kit 


The CD Jukebox Kit Co. 
has developed a kit that 
makes the conversion of 
older coin-op phonographs 
into CD units a reality. 

Appropriately called the 
CD Jukebox Kit, it includes 
one (12 capacity) CD player 
(add-ons are optional; up to 
three players can be installed 
in one jukebox), CPU board 
made in the USA, selection 
buttons, LED readouts, con- 
trol panel, wiring harness, 
decals, and instructions. 

Pricing is programmable 
with this kit, which also has 
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bookkeeping functions, at- 
tract modes, and a 12-month 
warranty on the CPU and CD 
player. 

In addition to updating 
older vinyl jukeboxes, the kit 
can convert such unusual 
items as a barrel into a music 
machine. The kit offers 
secondary locations the 
benefit of CD-quality music. 

For more information, 
write CD Jukebox Kit Co 
Inc., P.O. Box 747, Dresden, 
TN 38225; (901) 364-5140; 
FAX (901) 364-3303 or (901) 
364-3134. 
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Bowl-O-Rama, Pot-O-Gold 


Leprechaun introduces a 
bowling-themed video kit 
with Bowl-O-Rama and 
brings a new redemption 
game to the market with 
Pot-O-Gold. 


Bowl-O-Rama is a new 
enhancement kit for Capcom 
Bowling. It offers three new 
games: regulation bowling, 
flash-o-matic, and blackjack 
bowling. The game is pro- 
duced by Exit Entertainment. 

Pot-O-Gold is an easy-to- 
understand game designed to 
appeal to all ages. Players are 
asked to roll a ball all the way 
across a Clear tube without it 
falling through any of the 
holes. The further the player 
progresses, the more tickets 
he wins. 

Irish music and graphics 
highlight the game, which 
comes with neon light, ticket 
dispenser, and a bonus ticket 
feature for three completions 
in a row. 

For more information, or 
distributor referral, write 
Leprechaun Inc., 40 Lake 
Bellevue, Suite 100, 
Bellevue, WA 98005; (206) 
454-4052; FAX (206) 
451-9438. 


Hi Five, Music Machine 


GaMCO has designed a 
new poker ball machine in Hi 
Five and a new rotary mer- 
chandiser in Music Machine. 

Hi Five gives players three 
hands of poker for a quarter; 
52 poker balls and two jokers 
bounce around, then line up 
in tubes for easy viewing. 
Ample time is allowed to 
study the hands before the 
balls are released. Winners 
receive a ‘‘hi five.’’ The 
game gives no credits, 
tickets, or tokens and should 
be street legal everywhere. 
Dimensions are 16’’ wide, 
14” deep, and 48”’ high. 

Music Machine expands the 
realm of rotary units to in- 
clude the dispensing of audio 


cassette tapes to winners. The 
game reloads the playfield 
after each tape is won. 

A two-player game, Music 
Machine can be priced at one 
or two quarters per play. The 
game’s marquee features five 
colors; there’s a joystick con- 
trol for forward and 
backward motion. Tapes are 
readily available through 
GaMCO at a cost lower than 
most plush. 

For more information, or 
distributor referral, write 
GaMCO International Inc., 
2153 Tenth St., Sarasota, FL 
34237; (800) 642-7263 or 
(813) 366-1133; FAX (813) 
366-1134. 


Wrist Shot, Mulligan’s Golf 


Grayhound introduces a 
hockey-themed game, Wrist 
Shot, and a miniature golf- 
themed game, Mulligan’s 
Golf. 

In Wrist Shot, players use a 
street hockey stick to shoot a 
ball into one of five holes in 
the backboard goalie to gain 
points. To add extra interest, 
a red light flashes above each 
hole and offers bonus points 
if the ball lands there when 
the light is on. 

Only 30 minutes are need- 
ed as set-up time for the 
game, which features an op- 
tional ticket dispenser. 
Dimensions are 9’ long, 40”’ 
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wide, and 7’ tall. 

In Mulligan’s Golf, players 
finesse a golf ball through 
nine holes on a mini putting 
surface. Designed especially 
for sports bars, the game 
features both a coin mech and 
bill acceptor, plus an optional 
ticket dispenser. Dimensions 
are 3’ wide and 8’ long. 

For more information, or 
distributor referral, write 
Grayhound Electronics, 
Route 37 and Germania Sta- 
tion Road, Toms River, NJ 
08753; (800) 222-0491 or 
(201) 341-5200; FAX (201) 
341-6560. 
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Awesome, Hi-Tension 


Quicksilver Development 
brings two new solid-state 
mechanical games to the 
market with Awesome and 
Hi-Tension. Both games are 
kits, interchangeable with 
each other. 

Common features include a 
solid wood cabinet with for- 
mica finish, a tempered glass 
top with stainless steel con- 
trol panel plate, and a warn- 
ing system for tampering. 
Dimensions of both are 25”’ 
wide, 31’’ deep, and 59’’ 
high. 


Awesome asks players to 
maneuver a 3/4’’ steel ball 
along a track on an elevated, 


rotating playfield. Hi-Tension 


is amaze game with a com- 
plex playfield; the same 3/4’’ 
steel ball must make it from 
start to finish without falling 
off. Game awards are 
adjustable. 

For more information, or 
distributor referral, write 
Quicksilver Development 
Co., 1903 Fairway Drive, 
San Leandro, CA 94577; 
(415) 895-9699. 
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Ticket dispenser 


Now available from Stan- 
dard Change-Makers is a 
new, large-capacity, 
automatic ticket dispenser 
named ‘‘Series SC9OTIK.”’ It 
accepts $1, $5, $10, and $20 
bills, along with coins. The 
unit can dispense tickets and 
change or tickets and tokens. 

SC9OTIK machines can ac- 
cumulate bills and coins up to 
$99 and dispense from one to 
99 standard, gaming-type 
tickets per vend. A 
removable ticket magazine 
holds up to 4,000 fanfold 
tickets. The machine has 
three bulk-loading hoppers 
that hold up to 3,200 
quarters, 7,500 dimes, or 
4,000 each (or tokens of 
similar size). A two-box bill 


stacker stacks and sorts up to 
1,500 bills. 

This ticket dispenser has a 
free-standing cabinet built of 
heavy steel with patented 
Medeco key locks and a 
separate locked storage area 
in the base to store extra 
tickets or tokens. The cabinet 
is bright red with a white 
door, black lettering, and a 
light cap; custom colors and 
graphics are available. A 
‘‘casino-style’’ coin cup easi- 
ly handles large numbers of 
tokens or change. 

For more information, con- 
tact Standard Change-Makers 
Inc., 422 E. New York St., 
Indianapolis, IN 46202; 
(317) 639-3423; FAX (317) 
684-2134. 
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Epoxy adhesive 


A two-component epoxy 
adhesive designed for high- 
temperature bonding applica- 
tions is the latest product 
from Master Bond Inc. 
Dubbed **Polymer Adhesive 
EP33LV,”’’ it is formulated to 
cure at room temperature or 
more rapidly at elevated 
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temperatures, with a non- 
critical mix ratio (part A/part 
B: 100/70). 

This adhesive produces 
high-strength bonds that are 
maintained even after long 
exposure to temperatures in 
the 400 to 450 degree 
Fahrenheit range. It is easily 
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mixed and 100 percent reac- 
tive; no diluents or solvents 
are included. Adhesion to 
metals, glass, ceramics, 
wood, vulcanized rubbers, 
and many plastics is ex- 
cellent. The hardened 
adhesive is an electrical 
insulator. 


For more information, con- 
tact James Brenner, Master 
Bond Inc., 154 Hobart St., 
Hackensack, NJ 07601; (201) 
343-8983; FAX (201) 
343-2132. LJ 


HAT’S NEW 


Computer system 


Compuline Inc. debuts the 
‘*Coin Tracker,’’ a compact 
computer system that ac- 
curately monitors money col- 
lected, game usage, rotation, 
peak times, and shrinkage. It 
mounts inside any amusement 
game and records the infor- 
mation electronically. 

The collector carries a 
small hand-held computer 
complete with custom soft- 


ware installed. One key- 
stroke produces a two-part 
receipt for the location and 
operator. All information 
gathered during the day can 
then be sent to the operator’s 
office via FAX card or 
modem. 

For more information, con- 
tact Compuline Inc. by call- 
ing (619) 270-7508. 
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Currency changer 


Hamilton Manufacturing 
Corp. has unveiled a high- 
security, console-style cur- 
rency changer—Hamilton 
CHC—for locations that need 
a free-standing unit. The new 
cabinet uses heavy-gauge 
steel and wrap-around doors. 
A three-point locking system 
consisting of both a ‘*T’’ han- 
dle and a dead bolt lock pro- 
vides the highest security. 

The CHC comes standard 
with a $1 and $5 bill 
validator; an optional $1, $5, 
$10, and $20 validator is 
available. A single-bin, 

1 ,000-bill-capacity stacker is 
standard, with two-bin 
separating stacker optional. 
The stacker assists in sorting 
the $1s from the $5s, $10s, 


and $20s. 

This console model uses 
three direct-payout, stainless- 
steel hoppers. Together they 
hold up to 15,600 quarters or 
quarter-size tokens. Non- 
resettable counters are used 
as a monitor to audit the 
tokens dispensed. Nickel, 
dime, and quarter hoppers 
can be ordered instead of all- 
quarter units. This arrange- 
ment will build up or break 
down change in any combina- 
tion needed to give customers 
spendable change. 

For more information, con- 
tact Dawn Palicki, Hamilton 
Mfg. Corp., 3350 Secor 
Road, Toledo, OH 43606; 
(419) 535-7667; FAX (419) 
535-0345. 


Bill acceptor 


Mars Electronics has in- 
troduced a stackerless edition 
to its ‘““ VFM Performance 
Series’’ of electronic bill ac- 
ceptors. The new VFMSS bill 
acceptor, which provides 
users with improved security 
and high performance, is 
ideal for applications where 
stacking bill acceptors cannot 
be used because of space 
limitations or configuration 
constraints. 

These acceptors can ac- 
commodate $1, $2, $5, $10, 
and $20 bills. The denomina- 
tions can be remotely enabled 
and disabled, allowing 
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operators to make changes 
according to the time of day 
or other conditions. VFM5S 
bill acceptors are also 
available in a downstacking 
configuration with capacities 
of 200, 400, 600, and 1,000 
bills. 

Other features include a 
high first-pass bill acceptance 
rate, lighted bill acceptor 
bezels, and cash meters. 

For more information, con- 
tact Mars Electronics Interna- 
tional, 1301 Wilson Drive, 
West Chester, PA 19380; 
(215) 430-2500; FAX (215) 
430-2694. 
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CMSSIFED 


PLAY METER’S classified ads are sold by the column inch ($30 per column jnch witha | inch minimum). 
Prepayment must accompany ad. You may pay by check, money order, Visa or Master Card. The deadline 
1s one month before you want the ad to appear (example: August ad must be in by July 1). Send ad orders 
and payment to: PLAY METER Magazine, P.O. Box 24970, New Orleans. LA 70184: FAX 
504-488-7083. For more information, contact Carol Lea LeBell (504) 488-7003. 


KLOPP. 


Coin Counters 
Wrappers, Sorters 


Since 1931 


WE SPECIALIZE IN READERS/ADVERTISERS: 


POKER BOARD REPAIR 


We also do all types of 
P.C. Board Repair! 


Please note that we do not solicit or 
knowingly accept advertising for 
illegal PC Boards. However, we can- 
not screen every advertisement and 


Call Today: 
Jay’s Vending Service 
Sales-Service-Parts 


advise buyers of used games. Stay 
informed and ask questions before 
you buy! 


e Sales 


Distributors For Leading e Parts 
Coin Machine Factories! PLAY METER MAGAZINE eo fF actory , 
Service 


North Point Village Shopping Center 
4035-4037 North Point Blvd. 
Baltimore, MD 21222 


(301) 388-0993 (301) 388-1425 
FAX (301) 477-3110 


Made In The U.S.A. 


REDEMPTION 
TICKETS 


TRAN 
| MUNCIE NOVELTY CO. 


PH. 800-428-8640 
GOOD QUALITY—LOW PRICES 


Fast Service — Call For Details 


CALL (813) 855-6789 


KLOPP INTERNATIONAL, INC. 
225 Dunbar Court — Oldsmar, FL 34677 


Oresscr 


AT LAST...AN AFFORDABLE COMPUTER PROGRAM! 
GAMESTAR 


Now YOU can enjoy the benefits of ROUTE MANAGEMENT PROGRAM! ALSO 
Save hundreds of hours in labor each year. Increase accuracy and AVAILABLE 
productivity with computerized route slips and sales reports. NOW IS 


Monthly commissions are a snap with the automatic statement VENDSTAR 
printout. No special training is needed...simple, easy-to-use and 
comprehensive. FOR 


Daily Route Slips Completely Menu-Driven ONLY SODA & SNACK 
Route & Inventory Control Easy to Install & Use MACHINES 


Sales History-Monthly IBM or Compatible $ 1 2 500 


Commissions Calibrated Over 3000 copies sold 


Please specify disk size needed. Send check or money order to us today: 


VENDSTAR SOFTWARE iia 
P.O. Box 3396 * Humble, TX 77347 ... or call us at (713) 876-4708 


e VISA & MASTERCARD ACCEPTED e 
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Great Deals on Redemption 
Equipment — Try us first!! 

You will be surprised at the 

savings: Skee-Ball, Cranes, 


CALL 
ue EXPERT’ 


Frank ‘‘The Crank’’ Seninsky 
President 


LPHA OMEGA SALES, INC. 


Rotaries, Token/Ticket 
Games, Pushers, Basketballs 
(all sizes). We also sell tokens 

New Redemption 


EXPORT—FREE 
6 Sutton Place, Edison, NJ 08817 OCEAN CRATING 
(908) 287-4990 ‘‘Hablamas Espanol 
un poco’ 
FAX # (908) 287-3079 i 
66 > i] 
SUPER ‘“‘CRANK”’ SPECIALS 
High Impact — $1795 Pit Fighter — $1895 
Overdrive — $1695 Super Off Road — $1495 
Final Fight — $1595 Space Gun — $2895 
Gals Panic — $1295 Hit the Ice — $1595 
6c 79 : 
CRANK” SPECIALS: 
Arch Rivals 795 Golden Axe u/r 1195 Pigskin 695 
Ataxx u/r 795 Growl 1495 Punk Shot 1595 
Basketball (2 pl.) 795 Hydra 1495 SCI. 2095 
Bowlarama u/r 1095 Magic Sword u/r 1095 = Sly Spy u/r 995 
Chase H.Q. 1795 Majestic 12 1095 Smash TV 1895 
Combatribes 695 Narc 995 Turbo Drive 1995 
ESWAT ul/r 795 Ninja Turtles 1795 WWE ulr 1195 
Gates of Doom u/r 1295 Pigout 1295 
VIDEO GAMES Rowe BC 25 MC ...... 1795 Pigout’................ 595 REDEMPTION GAMES 
Speed Buggy .......... 995. PIGSKW 222208520503 w a0 495 Reconditioned-Warranteed 
Ameri-Darts ........... 695 Super Sprint .......... Ooo) (Ps caee reas eae5e4 295 Batter Up ....: osseec. 2495 
Ach. £4 65563 24.¢400% 695 Team Quarterback ..... 495. ROO COP 2.4:c¢9c40%009)- Boom: Ba «40 e54:-2e5 s 895 
ATKANOIdS: 6.5 ¢ ot pack de 2's 495 Turbo Outrun mini... .. ZI9S) «<DIVSPY scu5esancexecae OF) ORI IDOZET 25 240% ca ens 1195 
Assault U/R .. 2.22... 695 Volleyball U/R .. 2.2... 495 “TP witt Battle 2s dines eos 295 
Blockout .............. 495 World Soccer Finalist... 1895) V Ball... 02.0002 2 2 2... 295 
Capcom Bowling ....... 995 WWE 2 ceeeau wee ean te OD NEW BASKETBALLS 
Carricr Air Wing ...... 1695 PC BOARD & HEADER Zero Wings ........... 295 NEW PUSHERS 
Continental Circuit U/R . 1195) Arch Rival ............ 395 NEW CRANES! 
Crackdown ............ 995 Attaxx ...........4.... 395 ee Pialier 
Crime City ............ 795 Cabal ................ 295 PINBALLS a ia aa 
Crime: Fighter 2.<6 «ie 695  Combatrides ....... ove 39D «©9Bone Busters 2.4. . 44% 6 1295 a vis e 
DJ Boy ur ............. 795 Crime Fighters ......... 395 Car Hop ............. 1895 Big Choice & Action Claw 
Escape - Robots ........ 795 DJ Boy ............... 395 Checkpoint ........... 2195 | Clean Sweep & Classic 
Final Round ........... 595 Escape - Robots ........ 395. Cyclone .... 00.000... 1495 | Single, Super Single 
Gain Ground .......... 795 Eswat .... 200200020... 395. Diner ............... 1895 and Jumbos Call 
KK cncosccastaceeesc D9) DOUCANDCS 2. concn dcexr 395 Jokers ...40c46e54-84: 1295 Jr. Basketballs - Dribbles 
Ninja Gaiden U/R ...... 595 Final Fight ............ 999: ‘PinbOt. 2.246524 0ceee05 795 Shoot to Win Jr. 
Ninja Warriors hh mk oe 1295. Gates of Doom ......... 595) Simpson’s ..........-. 2093 Bozo Basketball 
Operation Thunderbolt , 1995 Golden PRO a3 Seb oe. 438 395 Vegas Cotten ees 1595 Jackpot Rotary 
Operation Wolf ....... 1195) Guerilla War .. 2.2.2... 295 Whirlwind ........... 1895 ; 
Animal Festival 
Cut ROW 202% ¢ ea ones by9o WW 23 ca eke dees) 295 Reb 4 Rody Match 
PlayChoice 10.........- 695 Magic Sword .......... 795 EboUnG-SOGy Marc 
Quarterback ........... 795 Neo Geo Games ..... CALL Putting Challenge 
RoadBlasters 22.0.0... 1295 Outzone .............. 595 Dump the Ump 


ALL RECONDITIONED GAMES ARE GUARANTEED 60 DAYS 


-~ CALL FOR COMPLETE LIST 
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Shuffle Ball — Call 
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‘ 4 RAMERGAME. MARS ELECTRONICS 


BETTER THAN EVER |!!! BILL ACCEPTORS 


@GREAT PRICES AND $1 -$5-$10- $20 
COURTEOUS SERVICE 61 & $5 ALSO AVAILABLE) 
@SAME DAY SHIPMENT TEKBILT INC. IS ALARGE STOCKING DISTRIBUTOR 
OF PARTS ORDERS for Mars ‘‘Amusement & Games” Bill Acceptors. 
@QUICK TURNAROUND TEKBILT is proud to announce _ mensectonis 
ON REPAIRS it’s official appointment as: "Senne Cone 
KRAMER MANUFACTURING'S CUSTOMER | J ~————___ — | 
moe Buen au OND EGE SnIOue 4G Great Price - Great Service - Same day shipping! 
PROVE IT TO YOU! JUST PICK UP THE * Let the quantities we purchase save you money! 
Bt aad oe Rafah ah Che. " Distributor and OEM inquiries invited! 
TOMER SERVICE. CALL US TOLL-FREE TODAY! 


ask aBouT OUR 8-LINE KITS 


“THE EASIEST TO INSTALL, MOST COMPLETE KIT AVAILABLE” 


KRAMER MANUFACTURING 
451 MAGNOLIA AVE., CROYDON, PA 19020 
PARTS: 1-800-631-2126 
CUSTOMER SERVICE: 1-215-788-8516 


an a ae ae ae aie ai ai a> ae: 


Huntingdon Valley Industrial Center 
3983 Mann Rd. 


: Huntingdon Valley, PA 19006 
\ BILT inc (215)322-3232 


FAX (215)322-3238 


1-800-666-7776 


Everything You Need 
For Dart Excellence 
Highest Quality Components 

and Accessories 
iv Assembled in the U.S.A. 


v Worldwide Sales Packaged im 
Quality Service from the Nation’s A Durable 
Leader in the Electronic Dart Field All Metal 


PIitT BULL 


Ake > “The dart with an attitude” 


24 Hour Shipping With Deluxe Case 
UPS Red and Blue Complete With Extra 
RPS & UPS Ground Service Flights and Tips 


Visa, MasterCard, American Express 
and Discover Card Accepted 


Enhanced 
Diamond Design 
Tungsten Available In 
Dealer & Distributor Inquiries Only Barrels 14 GRAM ONLY WITH 2BA TIPS 


3125 S. 108th Street, West Allis, WI 53227 


(OUT OF WI) 1-800-225-7593 (IN WI) 414-543-9773 FAX 414-543-9820 
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M & P AMUSEMENT 


(Phil) 


658 West Market St. ¢ York, Pennsylvania 17405 


Se Habla Espanol 


(Terry) 
(Mike) 


(717) 848-1846 Fax # (717) 854-6801 


Summer Special $50.00 pays freight on Uprights Videos any place in continental United States, $80.00 on sitdowns 


SUPER SPECIALS 
(Complete Games) 
Biplane Kiddie Ride .............. 995 
Crime City Kit .................. 395 

Frog Bog w/counter 

andmoneydrop.............. 5995 
Gates of Doom Kit............... 395 
Gates of Doom (ded. new)........ 1095 
Grayhound Basketball 

(w/dollar bill acceptor) .......... 995 
Goblet Toss w/counter 

and money drop............. CALL 
Harley Davidson ............... 2195 
Intermark Driving Range......... 2995 
MC #35 Changer ............... 1995 
Magic Sword Kit ................ 795 
NSM Music Prestige ll............ 595 
Pitfignhter (ded. game) ........... 1795 
Pop Gun w/counter 

andmoneydrop.............. 2500 
Rainpalt Kil... c:ccueewiasanadn 895 
Single Cranes w/dollar kit......... 895 
SMS Poker Roll w/ticket ......... 1995 
Street Fighter Kit................ 395 
TOCMO BOW! 2200s eeae se deta uesar 895 
Thunder Jaws Kit................ 495 
Ticker Tape .................... 500 
TMNT ........002022......000.. 1550 

PINBALLS FOR SALE 
Big GUNS. 6s.6hc ook donb ese wees 795 
Black Knight 2000 .............. 1395 
Bone Busters ................... 1095 
BONZAl UN seca wes 5a Gg ob we we 1195 
COMOE s 2a ccckhovthene aodebenndas 595 
Eight BallChamp ............... 550 
PU 25 een de os eee hs eae weed 695 
RNG we aby ta Po eed 444.8 Ca ee 595 
Harley Davidson ............... 2195 
High Speed ................. e« 09D 
PIO SOC 4 oes tessa Bebe ws cud ee ees 895 
JOKECZ co fica ee pone nen w ae 1295 
Lights Camera Action ........... 1395 
Monte Carlo.................... 650 
PINDOE onus oct5aaesee weds vee de 795 
POlCE FOPCe: ss 2 caveka doen cde. 1395 
Pool Shark .............0...... 1495 
Roller Games ............ eer 1795 
Secret Service .................. 795 
The Simpsons ................. 1995 
SOICOMel svi eces veep cdsdweee ds 595 
Space Station .................. 995 
WOK ccc teh ehows ener ee ee be es 1250 
WANTED 


After Burner Sitdown/Galaxy Force (s/d) 
Dixieland/Wacky Gator/Power Drift (S/d) 


CABINETS 
(ready for conversions) 


With either Vertical or Horizontal Mount 
Monitor working with 30 day guarantee 
Jamma Wiring Harness 

Complete coin door 

Monitor Color 19 inch 

Switching Power Supply .......... 195 


MUSIC SPECIALS 
NSM Prestige ll ................. 595 
Rockola468.................... 395 
Rockola 447 .................... 495 
Rockola 464.................... 495 
FOCKOIA S70 oc ox o04% kode 24 BeweU 495 
Rockola 474 .................... 495 
ROCKOIA ASO 5c. ies nde cds ea wen 550 
Rockola488 .................... 795 
Rockola 488 w/dollar kit .......... 895 
Rockola490 .................... 895 
Rockola 490 w/dollar kit .......... 945 
Rowe R-87 w/$1&5............ 1050 
Rowe R88 .. on enna wes 1150 
Rowe R9O0W/$1&5............. 1350 
Seeburgs (as is-Working) ......... 300 
DEDICATED P.C. BOARDS 

W/USED ACCESSORIES 
Aliens (new) ..........66..02..00.- 595 
Bad WUC § ceed ceed dabd Rods baa 295 
Blasteroid ..................... 150 
Championship Wrestling (new) ..... 395 
Combatribe .................... 395 
OOM 425-50 4euen enn seendsaes 200 
Crime City ..................... 395 
Crime FIG! g54 0c <40 oa ebadeans 395 
Double Dragon ................. 150 
Double Dragon Ill ............... 695 
Dynasty Wars (new) ............. 395 
Escape from Planet of 

Robot Monsters ............... 395 
ESWAT ais a anus od quo bas SoaRheee 395 
FinkalFight (Kit) . « 2<2«e«e4ecac%¥' ps 895 
Gauntlett Il. ..........00000..... 150 
Ghost Busters .................. 395 
Golden Axe .................... 495 
Gondo Mania................... 200 
GuerrillaWar ................... 200 
Karate Champ ................... 50 
Kung Fu Master .................. 50 
Magic Sword (New) .............. 795 
Miss Pac Man .................. 300 
OGD os ab keene dw oe oma eee 200 
Ninja Gaiden ................... 295 
PIG SKIN 2. o22e0000e4 nema ae nade s 495 
Play Choice vs Dual ............. 295 
POW «ecaves bas AeA Shoe Ee 225 
MeMPAUS swe w eee gon .boeend aes 190 
Rampart Kit.................... 895 
ASA hh ee todas Soa mS arenes 395 
ODO COD 2.4455 5'24.5,4¢54 444058 295 
Shoot-out...................... 195 
SIP SOY 645.5 .Gh4.cons oehG ee bes ees 395 
Spy (new) ................0000.. 395 
Superman ..................... 395 
Thunder Fox ................... 495 
Thunder Jaws .................. 495 
TW WWE. oe oi a die oe Rk eo be 4 9.8 webs 100 
Two Crude ...................... 395 
World Cup Soccer ............... 795 

VIDEOS FOR SALE 

PUKANOIG: ic nnd sh eneenda cen bb ee 495 
Afterburner (u/r) .. 2.2... .6 00005. 1295 


Alley Master .................... 350 
APB With Seat ................... 795 
Alterbeast ...................... 550 
AICITIVAl. 64.5 cad 5% been desdaee awa 895 
PSWONOM: wp iia a wade a ood OOM 450 
Buggy Challenge (s/d) ............ 750 
Championship Sprint ............. 995 
Chase H.Q..................... 1650 
Continental Circuit Upright ......... 895 
PATNNS: 2 oa 3A > 04-2 b Shs ee ee eee 750 
Double Dragon .................. 550 
Double Dragon ll ................. 695 
Empire City ..................... 295 
Enduro Racer (u/r) ............... 850 
EXCNEDIKG «o5eds.cha ead cebu deeds 295 
Exterminator .................... 595 
Gain Ground) 5s ss on5c5e evs eveds 850 
Gates of Doom (ded./new) ........ 1095 
Gauntlett Il ...............0.0002... 595 
Gimme A Break ...... err Tee Tire 550 
Ghost Busters (Ded.)3pl........... 895 
Ghost N Goblin .................. 395 
Gunsmoke ..................... 325 
Pian OW 0: ese cr enoncceserbieres 845 
Heavy Barrel .................... 350 
Heavy Weight Champ............. 595 
Indiana Jones ................... 595 
ROICM (cca 34 one ee ee ee maeesats oy 395 
LegendofKage.................. 295 
MAU INVGIIG fous oceans so daGecadnrwds 175 
Nastar Warrior .................. 495 
1942 (S/d) .................0005. 495 
Operation Wolf .................. 995 
Out Run MINI ..6 2. 6se6 ca caeaaas. 1750 
PARC! BOY <. 2c c0ese bh beets aes 850 
Pole Position I (S/d) ............... 595 
Pole Position 2 (S/d) .............. 795 
PUNCKOUN 62.44 6646440 4050844n5 eek 450 
Quarterback .................... 895 
" IRAMDAGS 5s c2nccentadancawsdduks 550 
FASO wicnaee as ee s4ede 2 ob os beeen 595 
Renegade ....................... 395 
Road Blaster................... 1095 
Rolling Thunder ................. 595 
Rough Ranger 2.6. 6<.6sse ewan ans 295 
SAINODE tx ¢3.a00 Fe dee oo en edee earn na 495 
TO” 2 maw ed GORE UH E AeA wed Bhd 995 
Sky Adventure .................. 395 
Sky Shark ...................... 395 
Spy Hunter (u/r)..........020000.. 450 
Spy Hunter (S/d) ................. 550 
Super Hang On (s/d)............. 1995 
Super Hang On (u/r)............. 1395 
Super Off Road ................. 1750 
Super Sprint ................... 1195 
Superman ...................... 595 
Tecmo Bowl .... 666.4 44008050000 895 
Thunder Blade (u/r) .............. 1095 
Thunder Cross .................. 495 
TIOOI IGN ised cco eewaeadivhan ea 395 
Time Soldier .................... 395 
WAV, 25%: 6: ccactra ce he ore eb hwo o-a-8 Hes 1550 
Tri¥ QUIZ... o 66 da ed eee deus baweus ss 100 
TOOIAN. oo. 4 4 bh 6 hae wach ent eee ek 295 
TUFDO (S/@) sf os eee neers anew en 450 
WIQUAING 22.5226 6684n ay s5nesedeas 495 
VINGICAION. «4 56.55 5-4.44 4% Re whe R EON 695 
VOUV AM) 24 fincee tie ba BOREL Gea e OE 4 695 
World Series .................... 295 
Wrestle War .................... 595 
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JENNINGS SLOT 
MACHINE BOARD 
REPAIR 


A&B AMUSEMENT 


RT. 2 BOX 285 
SO. RANGE, WI 54874 


715-398-3677 


YIDEO CONNECTION 


prizes: 


“THE LEADER IN PRE-PACKS" 


cae CALL US FOR ALL YOUR 


; . REGULAR & JUMBO 
iss) CRANE NEEDS !! 


1 (800) 992-2388 


930 JEFFREY LANE, DIXON, CA 95620 


100% COMPLETE — FACTORY KITS 


Street Fighter Il (2 pl. Latest HOT New Kit) ..... CALL 
Gunforce (2 pl. Commandeer Enemy Vehicles!) . $1295 
Final Fight (Brand New Factory Kit) ........... $995 
TMNT (2-4 pl. Cowa-Bunga Dude!) ............ $995 


Dragon Saber (Vert. 2 pl. Namco Masterpiece) .. . $795 
WWF Superstars (2 pl. Hulkmania at it’s best) .. . $695 


Golden Axe (2 pi. Top Earning Medieval) ....... $650 
Shadow Dancer (Ninjas and Vicious Dogs) ...... $595 
Birdy Try Golf (Excellent Vert. Golf Action) ..... $595 
Arch Rivals (2 pl. A Basketball Brawl!) ......... $550 
Aliens (2 pl. Search & Destroy Mission) ........ $550 


Roller Games (2 pl. Roller Skaters Stunt Attack) . $495 
Air Buster (2 pl. Namco’s Flying Masterpiece) ... $495 
Midnight Resistance (2 pl. Excellent Combat Action) $495 
Superman (2 pl. The Man of Steel) ............ $495 
Cobra Command (Attack Holicopter Adventure) . $450 
M.J. Moonwalker (2 or 3 pl. Shootin’ & Dancin’) . . $450 
Cabal (2 pl. Desert Storm Action) ............. $450 
ESWAT (2 pl. Police Force Action) ............ $450 
Combatribes (2 or 3 pl. Motorcycle Gang Brawl) . $450 
Gates of Doom (2 pl. Medieval Action Adventure) $450 
Buster Bros. (2 pl. Harpoon Ballons Worldwide) . $395 


U.S. Classic Golf (Top Tavern Place) .......... $395 
Street Fighter (2 pl. The Original Top Earner) ... . $395 
Shinobi (All time top earner) ................. $375 
Double Dragon II (The Revenge, Now a kit) ..... $375 


Sly Spy (James Bond & Golden Gun adventure) . . $350 
Crime Fighters (2 or 4 pl. Battle Punk-Rockers) . . $350 
Omega Fighter (New 2 pl. Vert. Space Odyssey) . $350 
Bad Dudes (2 pl. Rescue the President from Ninjas) $350 
ATAXX (Excellent Tavern Strategy) ........... $350 


Ajax (Helicopters VS Jet Fighters) ............ $350 
Bottom of the Ninth (2 pl. Baseball Heavey Hitter) $295 
Aurail (2 pl. Sapce Armour Attack) ............ $295 
Super V-Ball (2 pl. Summer Time Volleyball Action) $295 
Pushman (Mind Boggling Maze Strategy) ....... $295 
New Zealand Story (Bubble Bobble Partll) ...... $295 
Altered Beast (2 pl. Half Man/Half Zombie) ...... $275 
1943 (2 pl. simul.-hit like 1942) ............... $275 
Contra (Vert. 2 pl. Commando Adventure) ...... $250 
Silkworm (2 games in 1! Jeeps & Helicopters) ... $250 
Fighting Golf (Bar Piece for Cocktail Tables) .... $250 


Double Dragon (Top earning 2 pl. Karate Action) . $195 
Dead Angle (Guns and Grenades in New York) .. . $195 


Kageki (Vert. 2 pl. Boxing Action) ............. $195 
Sky Shark (Vertical Airplane Shooter) ......... $195 
World Series (Baseball at its best) ............. $195 


Guerilla War (2 pl. Jungle Rambo hostage rescue) $175 
Black Tiger (Medieval Myst. Underground Caverns) $175 


Ikari Warriors (2 pl. Rambo Style Combat) ...... $175 
Time Soldier (2 pl. Medieval Ikari Warrior) ...... $175 
UFO Robo Dangar (X-Former Robots Gone Wild!) $150 
Top Gunner (2 pl. Rat Patrol Style Jeeps) ....... $150 
Last Mission (Space Weapons Galore) .......... $95 
Marble Madness or R/Runner or Indiana Jones .. . $95 
VS Dr. Mario (Tetris Style Winner) ............. $295 
VS RBI Baseball (Top Earning Software) ....... $195 
VS Super Mario Bros (All Time Greatest Hit) ..... $175 
VS Golf (Excellent Tavern Piece) .............. $75 
VS New Red Unisystem Gun .................. $75 
VS TKO Boxing (Like Ring King Il) ............. $49 
VS Freedom Force (Airliner hostage rescue) ..... $49 


Buy 2 kits & get a free control panel button label sheet or 50 push button 


Buy 3 kits & get a free Time Soldier, Gauntlet, Rampage, or Nintendo Unisystem PC Board or one 
of the following conversionkits: Yie Kung Fu, Commando, Karate Champ, Kicker, Rush n Attack, or Kung Fu Master 


We want to buy Super Mario Bros., Platoon, Ice Climber and R.B.I. VS Software; plus Tetris 
Control Panel Button LABEL SHEET - 150 plus labels (Enough for 20 conversions: Fire, Bomb, Punch, Kick, Sword, Shield, Attack, etc.)............ $29 


We Ship Worldwide 


CALL OR WRITE FOR FREE NEWSLETTER: 
91 6/678-51 89 “The Conversion Kit Hit Parade-over 200 Kits Listed” 
@ —sFREE with order of any TWO Kits — Control Panel Button Label Sheet OR Freedom Force Software 22h 
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Buy, Sell or Trade 


Phone or FAX 


916/678-1313 


IMONEX’ 


MAKING CHANGE 
ACCEPTABLE™... 


Introduced at NAMA (Orlando) and InterBev (Chicago), 
a 3-coin Contin-U-Op® for a variety of machines. 


Get the same 
dependability with 
your 3-coin 
acceptors as 
Vendors have been 
getting with their 
Contin-U-Op® 
Model #520 for 
cigarette machines. 


CALL TODAY TO FIND 
OUT WHICH 3-COIN IS 
AVAILABLE FOR YOU P.O. BOX 519 


KATY, TX 77492-0519 
1-800-446-2719 


PH. (713) 692-7021 
FAX (713) 391-4239 


© 1991, IMONEX SERVICES INC. 
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HELP! 


OLD GAME PARTS 


WE CAN REPAIR OR REPLACE MOST 

COMPONENTS FROM OLDER VIDEOS & 

PINBALLS. GIVE US THE OPPORTUNITY TO 

SUPPLY YOU WITH THE MISSING PART 

THAT KEEPS YOU FROM MAKING MONEY! 

Conversion Items-Power Supplies, Joysticks, 
Buttons, Overlays, ... 


Video game P.C.B.s-Over 400 Kinds 
(See Play Meter June Pg. 184) 


Call for price list WE BUY OLD 


Power Supplies-Many types 


Electronic pinball parts-All makes-Used playfields P.C. BOARDS! 
Backglasses & Electronic Components 
Laser Disk games-Players, disks & P.C.B.s ( 
Monitors-All sizes: color, B&W -all XYs 


Manuals, schematics and other service data ELDORADO GAMES LTD. 


Tubes-New, rebuilt & used : 
Multi-game Systems-3-in-1, 4-in-1 3385 E. Artesia Blvd. e Long Beach, CA 90805 


Video Arcade Analyzer: . ; _4220. 
Test Fixture for Monitors-MOW ONLY $295 (21 3) 630-3300 FAX: 213-630-1566 


NOTICE!! NOTICE!! NOTICE!! 


Last Chance to buy a QUIK POKE™ game 
table at the unbelievable low price of $295.00 
F.O.B. Bay City, Michigan. 


This exciting coin game can pay for itself in 
less than a month. Also suitable for the home 
recreation room. 


Limited Quantity of upright and cocktail 
models available - new in carton. First Come! 
First Served! 


Contact Melody 


Valley Recreation Products, Inc. 


1-800-248-2837 
FAX: 1-517-892-6513 
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USatedsn Dw 


Indianapolis, IN 


Sept. 7, Farm Bureau Bldg. on 38th St. 
Indiana State Fairgrounds 

Phone April 26 & 27: 317-927-7556 
Cellular: 317-432-7626 

Reorder Tone Dial: 502-551-1866 


San Jose, CA 


Sept. 28, Santa Clara Co. Fairgnds 

344 Tully Rd., off Hwy. 101 

Gateway Hall Bldg. 

Cellular: 408-234-7626 

Reorder Tone Dial: 502-551-1866 

Hotel: Pepper Tree Inn (walking distance) 
800-325-3710 


All Auctions 
Saturday, 10 a.m. 


2415 West Amherst 
Bloomington, IN 47404 


For Information 


Call Ric Stephan: 


Auctioneer: Bill Hughes $$ 17 = 3 3 3 = J 3 j 
502-451-6241 
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Novelties, yo-yo’s, watches, cameras, 
key chains, tricks, calculators, 
sunglasses, knives, hair fashions 


22" or 32" 


BEST MFG. CO. 


1-800-962-4486 
(414) 547-5051 


YOUR KEYS 
TO ARGENTINA 


lf you are a very busy businessman with 
good products to sell, but lack the time — 
The opportunity or the know how for placing 
your products in our country — turn to us for 
help. 


Through our extensive network of more 
than 500 eager-to-buy clients in all of our ter- 
ritory and a staff of 20 highly qualified col- 
laborators — we can guarantee the best for 
your profits. 


Save time — save money — avoid trouble 
We’ll do the work for you. 


Lomonaco Importacion - Exportacion 
ALEJANDRO M. CERVANTES 2001 
1416 - Buenos Aires - Argentina 
FAX: 541-786-1747 
TEL. 541-581-9152 

581-1634 

581-5084 


582-9550 
583-9820 
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FINALLY! Operators can offer their 
customers the convenience of 
moving their own pool tables’... 


STEP-N-R@LL 
DOLLY =z: 


e Fast -¢ One-person operation 
e Easy ° Prolongs life of table 
e Safe -¢ Saves time & money 


comma For more information call or write... Ass 
SS STEP-N-R@LL™ DOLLY © 


basa 


TOLL FREE: 1-800-634-6157 or 216-652-1251 


FAX: 216-652-1985 
131 Youngstown-Warren Rd. Niles, Ohio 44446 
A division of J.E.R.M. Enterprises 


Monitor Board 
Replacements 
with one year warranty 


EYGO CHASSIS are available for most monitors 


including: Electrohome, Hantarex, Wells Gard- 
ner, etc. 


EYGO MONITORS are available in 13 inch, 19 
inch, 27 inch, and 33 inch 


EYGO POWER SUPPLIES are available in 7A, 
12A, and 15A. 


EYGO COMPANY, LTD. 


Phone (214) 986-9008 
Fax (214) 255-4007 
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Slot Machines 


Pokers e Blackjacks (21’s) 


Aristocrat e Bally e IGT e CEl 
Jennings e Games of Nevada 


Vintage Slot Machines & Jukeboxes Summer Sale 


e For Export “Ta Original Wing Boards 
¢ For Home Use | meme: Skill Chance W-7 $325 
e Legal In Most States HE [i] { Bonus Chance W-8 $375 
e Cleanest Shopped ae 

Machines 


call /08-259-/7878 


FAX 708-259-7726 


L EVERY 
MAKE & MODEL OF 


@ KIDDIE RIDES @REDEMPTION GAMES I LE 
@ ARCADE NOVELTIES & SPECIALTY GAMES js 7 Wi, 
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AMERICA'S 


LARGEST THE AMUSEMENT 
SELECTION 

OE USED EQUIPMENT EXCHANGE, INC. 
AMUSEMENT 

EQUIPMENT 


1203 5th AVE. ROCK ISLAND, IL 61201 
(309) 788-0135 FAX# (309) 788-0148 
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SWITCHING POWER SUPPLY fo oi VIDEO GAME 


=" OVERLOAD PROTECTION #® HIGH QUALITY, BOTTOM PRICE 


=» BUILT-IN EMI FILTER 
= BEST AFTER SERVICE 


95~125V 
or 


195~250V 
A3074AM3 5V10A/12VIA/-12V1A 
SIZE: 50(W)x100(H)x140(D) mm_ N.W.: 0.6 KG 
1.97 x394 x551 inch 1.32LB 


MODEL AC IN 


95~125V 
or 
195~250V 


DC OUTPUT 


5V12A/12VIA/—5V1A 


5V15A/12V2A/—-5V1A 


5BV18A/12V2A/-5V1A_ | 


A3120AL3 


SIZE: 52(W)x124(H)x177(D) mm N.W.: 0.68 KG 


2.05 x4.88 x6 97 inch 1.5LB 


PWM 
ALUMINUM 


CHUN, 
nae ¢ au 


pLrey 
; R06, 
HODEI. 4 3100413 


=» HIGH EFFICIENCY 
= SHORT CIRCUIT PROTECTION ON ALL PRODUCTS 


MODEL 


SIZE: 55(W)x106(H)x162(D) mm NW: 0.72 KG 
217 x417 x638 inch 16LB 


95~125V 
or 
195~250V 


FLYBACK 
ALUMINUM 


95 ~ 125V 
or 
195 ~ 250V 


SIZE: 50(W)x125(H)x156(D) mm N.W.: 0.67 KG 
2 x4.90 ~x6.15 inch 1.5LB 


PWM 
ALUMINUM 


MODEL: Asassg3° - 


ley CHUNG yy 

a} — +1225 

ia 
12A a 


Gib 


LOR? 

' GND 
tay 
Pe J 
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CHUNG YU ELECTRONICS CO., LTD. 


P. O. BOX 30-535 TAIPEI, TAIWAN, R.O.C. 
FAX: 886-2-397-1968 TLX: 24451 CYELEC 
TEL: 886-2-392-0746, 886-2-341-4596 
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NEW Slot Machines *°* 


Jenning 
POWER To Sell 
SUPPLIES "Home Market 
¢ Legal in most states 
For Home Use 


e Slots For Export 


$19.95 
e Call For More 
Fpnynwoner Information and Prices 


Absolute Satisfaction Guaranteed * Old Bingos for Sale 
1 Year Warranty ¢ New Bingo Glass for Sale 


R & J Amusement, Inc. 
Great Western, Inc. 5104 Park Dr. - Unit 104 


1300 Mohawk Blvd. Fredericksburg, VA 22401 
Springfield, OR 97477 
la 703-898-1570 — Tues.-Sat. 


(503) 726-1813 703-786-4187 — Recorder 


xkKkKK* KKK * 


Introducing ; Call about 
Additional NEW Top Mall Quality Rides our Summer 


models soon. ee MEHE en MEO) Specials 
do ae ok e Many coin box configurations ek oe <e 


e Custom manufacturing 
e 1 year warranty 
e Safety Engineered 


Dynamic Amusement Mfg.., Inc. 
P.O. Box 596 © Grapevine, TX 76051 


1-800-583-6066 


“Remember, small spaces can make “Big Bucks”’ 
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Duke Distributing 
210 Cherry St. 
Franklin, KY. 42134 


(502) 586-9066 (502) 586-1663 (502) 586-1773 (also our FAX#) - SALES 
(502) 586-9058 - SERVICE 
Free Delivery on 4 or more pieces - UPS Shippable 
Free Delivery on 4 or more pieces in a 20 state area 


* * * Now Buying * * * 
All Used S&M Merchandiser Pushers & Motherlodes 


Omega 903 Pokers 
Used Pool Table 


Used Late Model Pinballs 


* * * Lucky 8 Lines * * * 


W-7 © W-8 © W-6 
W-4 @ F-5 @ F-16 
Jumbo ® Bingo ® Lucky 90 
Lucky 55 ¢ W-11 ¢ Cherry Bonus II 


Complete Deluxe Game 
Complete Economy Game 
19*-13* Upright 
Cocktails - Minis 
Countertops - Kits 


Units starting at 1195.00 


— For Sale or Trade — 


Deluxe 8 Line: 2 Coin Mechs/MARS or EEI dba/Wells-Gardner Monitor...................0e eee e cece eens 1595.00 
Eeonomy 8-Line? 1-Com. Mech/ EE] dba/ Color MOmitor o3..ccsvcicersasesesrsdoncoweveskeaesssenncareswecipes eas 1495.00 
Wy i FOUNG on cucasgadacasneaecewawasaaesace sucesso euees 365.00 Coin Mechs & Channels.............ccecceee 13.75 ea. 
BEE DBYV cvwisacmcshduwasuacsonavanaeeeaeseasesharess 275.00 Coin Tubes. ..........cccccccccuceecccncccceccccc 2.99 ea. 
MARS DBA, ssweurscesnaedecnsieimereynaronnooeads 345.00 8 Line Harnesses................ccceccecccasccevcs 38.00 
MARS w/Downstacker...............cce cece eee eee 450.00 Set of 6 Buttons w/Legends sae St, uate gataden a os 24.00 
Empty CADINGUS «sic cduccon vewewevcodeekdsebnsandades 285.00 Tommy Gates w/7‘ Extension................. 945.00 
Wells-Gardner Monitors 13°-19°...............+. 235.00 Klopp Coin Counters ................0e0eee eee 650.00 
Sharp Image Monitors 13°-19°...............005. 215.00 Oimiesa KenO: vcctancnrsceesecessnanaeebeeosanene 900.00 
VY amate Wy tC Bsiecce ric cceccensetvccenensiseciess 295.00 IGT Draw 80 occcccccccccccccccccccccccucucccees 850.00 
Yamate W-6 PCB............0.seeceeesenseeseee ees 335.00 | Riviera Poker ...........0.0ccccccceeeeeeeeeee ees 1150.00 
Wing Wo? PC By, cscctaenoteesscevendeensssenerxavess 350.00 FoxtronicS W/DBA  .........cccccccccccuccceees 1300.00 
Wing W-8 PCB.............cceeeee eee eec ener eee ees 375.00 | SMS Deluxes.........0.ccccccceecceeeeeeeeeeeens 850.00 
WING W418 PCD so aceverstesenueaesaneunanecaenonss 600.00 Honest Dealers...................cccccercencecees 850.00 
PNeky 3 PIC Geely. sac cum:c daspeanmamctncnwnsake 35.00 Drew Tiger Paw Cranes................06.000 1100.00 
LZ o hs vaaaecevetaesveunteseatecas 30.00 Premier Car Hop Pinball ...................5. 2050.00 
26 SUP oo. cecee eee eee eee eee ee eens 25.00 Used Turdd POKCrS visecsssawensaas starting at 750.00 
12 Amp Power Supplies ..............:sseseeeeeeee 29.95 New Pool Tables «cicossicnseseneas starting at 1350.00 
PORTS sinccouieedapeutaninestoon’ comessrthencsesncss 4.50 ea. WAN ccacacysaosnchonasstueeeasterdsteas available 
Isolation Transformers..................0eeeee- 11.95 €a. Dynamo... ee cece ccc eeceeeece eee een een eaes available 
TOSPIS SWIHCHES, cumesnateyastupeesinseesnad eden ees 7.50 ea. Toes pes cee neste ceneeensenencesews available 
Coin Buckets ..............cc sce c ccc c ce ceccececeees 1.99 ea. Used Rowe Rockola & NSM Jukeboxes ..... CALL 
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NEW KIDDIE RIDES 
MADE IN THE U.S.A. 


Solid State Engineering ¢ Lightweight ¢ Durable ¢ Weatherproof ¢ American 
made replacement parts ¢ Universal base for all rides © High-security 
coinbox ® Heat-treated strips for construction 


SPACE SAVER RIDES 
These newly designed small rides still offer 
solid state sound and mechanics, heat-treated 
steel strips on coin post, and American made 
replacement parts. Yet, the scaled-down size 
(Little Foot truck 26 x 44 inches, Carousel 
Horse 18 x 36 inches) saves you money as well 
as space. 


HYDRO BOAT 
This all new speed boat will be a favorite of all 
water-loving children! It has the same solid 
state sound and mechanics, and high security 
features of our other rides. It is available in 
eye-catching yellow, blue, or red. 


Kiddie Amusements 


P.O. Box 939 @ Florence, MS 39073 
601-845-7501 © 800-647-6460 


GAME LIQUIDATORS 


Toki 445 
Crime Fighters 59D 
POW 195 
Rambo III 495 
Strider 495 
Mercs 995 
Silkworm 195 
Kuri Kinton 195 
Golden Axe 495 
Double Dribble 145 
Cabal 295 
Vigilante 195 
WWE 595 
Ataxx 445 
Heavy Barrel 245 
Two Crude 445 


Ninja Gaiden 295 Altered Beast 
Air Wolf 145 Champ Wrestler 
Arch Rival 445 Klax 

Bloxeed 345 Ghost Busters 
Columns 345 Aliens 
Combatribes 395 Rampart 
Mission XX 145 Sky Shark 
Thundercade 395 Superman 

Twin Eagle 395 Exterminator 
Kageki 195 Lighting Fighters 
Pit Fighter 995 Black Tiger 
Blockout 195 1942 

ESWAT 395 50 Caliber 
Double Dragon 195 Sports March 
Smash TV 745 Blood Bros. 
Shinobi 295 R-Type I 


295 
445 
345 
245 
445 
895 
145 
395 
295 
495 
195 
195 
495 
a7) 
845 
345 
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Bulmel 


REDEPMTION 
EQUIPMENT 


Pop-A-Ball 
Roller Poker 


Wedges n Ledges 


Roll Down 
Roosta Shoota 
Rock n Bowl 
Starburst 


Misc. 


K-Scale 
Seeburg CD 
Kiddie Rides 


2599) 
3,545 
6,295 
2,395 
SA 
2,695 
3,095 


1,200 
2,495 
895 


WE PAY HALF THE FREIGHT (UPS BLUE) TO ANY WHERE IN THE USA 
VIDEO VEND, INC. : CALL CINDY OR DENNY 
(808)842-5155 or FAX: (808)842-2748 
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6861 50® 


“THE SILENT PARTNER” 
Computer Software. . . 


Let it help you manage and control your business. 


e It will tell you where a machine is. where it has been, life 
time income, year-to-date income, and weekly average 
with a keystroke. 


. e It will watch your money, check your service calls, give 
VENDING mileage reports on your trucks. 
° It will give instant graphics showing monthly income for 
three years on every machine you Nave. 
e It will give you a line graph on every machine In every 


location with just a keystroke. 
e It will allow comparison with other like machines. 


e It will allow comparsion with every pinball. video game. 
etc. that any specified location has ever had. 


If that is not enough there are 789 additional reports 
available at the touch of a key. The only requirements are 
that you enter the incomes of each machine and the 
computer will do the rest. 


JUST ONE ENTRY... .. 
In an operation of 1000 machines, it usually takes one hour 
a day to post income. 
The SILENT PARTNER uses the time tested ideas and ways 
of aproximately 425 operators worlwide. 


Here is our guarantee. Not 30 days but 365. That's right!!! Put 
the SILENT PARTNER to work for you in the next 365 days. If 
&% you find something faster and better, we will also purchase it 


._-—_—e your money back. 


CALL OR WRITE FOR FREE INFORMATION: 


THE SILENT PARTNER, INC. 


3441 South Park ¢ Springfield. Illinois 62704 


(217) 793-3350 or FAX: 217-793-1842 
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CATCH THE 
ACTION ... 


-FROM LEISURE 


SIMPLY THE BEST $1-5-10-20 BILL ACCEPTOR 
ON THE MARKET TODAY! 


- SIMPLE ONE PIECE UNIT * SAME DAY SHIPPING 


+ SIMPLE INSTALLATION * PROMPT SERVICE 
- SIMPLE TO USE-ACCEPTS * QUANTITY PRICES 


BILLS IN ANY DIRECTION AVAILABLE 


DISTRIBUTOR and OEM INQUIRIES WELCOME. 
I YEAR WARRANTY 


LEISURE 
ENTER TAINMENT, LTD. 


For amusement only. Not intended for sale or use in state 
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Also Available: S-LINE. 


¢ Hilo Double-Up Joker Poker 
¢ Dual Tank Game 


Purchase Direct From 


[he Factory! 
R\\ 
Ww" LUCKY NUMBERS Be 
The Newest Game in Town! LUCKY 8-LINE ? | 
¢ Kits - Kits - Kits 
Lowest Prices - Fastest Delivery! a. mInNIER 8 LINE 


It's so simple . . . it simply earns $ $ $ 
: ROULETTE 
I YEAR WARRANTY Br JM = une 


Call Toll Free: 
800-645- 2162 ‘nl 


municipalities where such games are prohibited by law. 
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#4 KIDDIE’s® 


COIN OPERATED KIDDIE 


RIDES 
Made in USA 
1-800-543-3437 
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Valid from July 4st through 
October 31, 1991 
*Some Restrictions Apply 


Buy the original's not 
copies and for IleSS... 


1,295... 


Special sale on these models Only 
WHEELER, WESTERN 
PONY & NINJA MOTO 


LIMIT 6 PER CUSTOMER 
"42 Other Models Available" 

Full Factory Inventory of Reducers, Motors, 
Audio Digital Sound Boxes. Pony Saddies, 
Fiberglass Bodies and much more. 

Call any one of our Factory Direct Authorized 
Sales Offices: 
¢Theisen Vending Company- (612)827-5588 
eJust Kiddie Rides, Inc. (516)293-8129 
Central Distributing Company (402)553-5300 


1010 C.0. PONY E 


Ml 1075 C.0. WHEELER 
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PLUSH PRE PACKS 


1-800-962-4486 


BUFFALO BILL’S (716) 838-3038 


$195 Boards 
Bermuda Triangle, Monaco GP (u/r), Rabbit 
Punch, Star Force, V-Ball, Vigilante 


$395 Boards 
Blasted, ESWAT, 
Nastar Warrior 


Call for Misc. Accessory Prices 


SAVE $AVE 


Buy all your locks keyed the same as the locks 
you are now using; ‘‘Abloy’’, ‘‘Ace’’, ‘‘Fort’’, 
‘Wico”’, ““American’’, ‘‘KD’’, “ESD”’, ‘“‘Green- 
wald’’, “‘Baton’’, or any other manufacturer’s . 
similar type lock directly from our factory. Sane $695.00 
$995.00 


Sorter 


ALARMS 
for Vending 


| \ 
e 
ZS and Amusement 
fe Coin Box Protection game bar 
at a Reasonable Price $807T 


L.A.I. Series 600 [\ 
High Security Locks 
Virtually Pick-Proof 


$79.95 


oa 
or 
ld tu 
Cle 
O — —o 


video 


High-Security 
Cam Locks, Padlocks and 
T-Handle Locks At Prices 
You Normally Pay 
For 
Ordinary 
Locks! 


LAL. Series 500 
nr 


PLUG LOCK 


LOCK AMERICA, INC. 


Tel. (714) 373-2993 Fax (714) 373-2998 
7251 “‘M"’ Garden Grove Blvd., Garden Grove, CA 92641 


MIDWEST 495 ‘ogee 


N 


———— SF 
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1-800-42 


MICRO MANUFACTURING 


Let Our Machines.ccecece 
Le 


NEW Closeout PCB's 


From YAMATE Dream 9 $375. 
Jumbo 8 $ 
DRAW 8 LINES ew Lucy 89 


9" Countertop = 


now available 
For All Games 


All Games Also 
Available In 
13" Countertop 


Hottest Games 


Skill Chance W-7 
Bonus Chance W-8 
Cherry Bonus II 
Lucky 8 Lines W-4 
Jumbo 8 
Black Jack 
Turbo Poker Il 
Lucky 86 
Lucky 21-D 


New 
Mars VEM5 
With Mounting Kit 


$349.00 


Used 
Mars VFM4 


Cherry Bonus 


H 
cccccchdO This For Y . 


Mees 


Micro Manufacturing 
535 Old Nashville Highway 
Lavergne, TIN 37086 


Toll-free 1-800-277-6136 (615) 793-5510 Fax: (615) 793-5512 
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*19”" &25” 

e Removable & Interchangeable 

e Slide Drawer System 

e Optional 19” or 25” Monitor 

e Lighted Quick-Changed 
Marquees 

e Industry Standard Over/Under 
Coin Doors 

¢ Monitors can be mounted 
vertically or horizontally 

e JAMMA Ready 


Poker Cabinet 


¢ Optional 13” or 19” monitors 
e Security back panel 


e Flip-top lid for easy access to 
monitor 


e Ready for your kit! 


Contract Design Manufacturing 


Basketball: New Master Shot or 
Double Shot in stock - CALL 


* “Summer Pricing Special * * 
* * * Call Now for Details * * * 


125 Royal Woods Ct., Suite 140 
Tucker, Georgia 30084 


1-800-226-6660 
(404) 270-2900 © FAX: (404) 270-2915 
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New Business Opportunity 


"SEEKING OPERATORS FOR NATIONAL ACCOUNTS" 


COMANDO JEEP 


KIDDIE'S® 
COIN OPERATED KIDDIE RIDES 


CALL 1-800-543-3437 


Tel. (809) 897-3180 Fax (809) 897-3377 
¢42 DIFFERENT MODELS AVAILABLE ¢ PARTS: REDUCERS 
MOTORS, COIN MECHANISMS, SOUND BOARDS... 
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FOR SALE 


Call 


(504) 384-2921 B 


Atal 


Call for 
Nominations! 


..For the AMOA Board of Directors 


It’s your chance to become involved and play a leadership 
role in the industry’s leading trade organization 


representing some 1,500 owners/operators, distributors and 


manufacturers in the coin-operated 
amusement, music & vending industry! 


Criteria: 
»>Be an operator or distributor member of AMOA 
»Be endorsed in writing by five (5) other AMOA members 


> Your name must be submitted to AMOA’s nominating 
committee by August 9, 1991 


» Three-year term; ten (10) new directors to be named at 
AMOA Expo ’91, September 12-14 in Las Vegas 


Get Involved! 
Be a Leader in Your State...and at the National Level! 


Applications and/or more information can be obtained 
by contacting AMOA headquarters: 


Amusement & Music Operators Association 


401 N. Michigan Avenue 
Chicago, IL 60611 
312/245-1021 
FAX: 312/321-6869 
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LIGHTING SPECIALISTS: 
Manufacturers of Chase 
Channel and Versalite Lighting. 
Direct Importers of Rope Lights, 
Belt Lighting, Crystal Belt, 
Sparkletrack and Neon Like Gem- 


light. Solid State Chase 
Controllers, Bulbs all kinds. Quick 
Service with dependable 
continuing interest in our customers. 
Action Lighting, Inc. 
800-248-0076 Catalog 


FOR SALE 


Vendall/Vendex 
Machines Available 
Brand New 
Never on Location 


For Information call: 


1-800-235-5471 


FOR SALE 


Pop-A-Shot 
Basketball 


* Steel Game 
* Reconditioned 
* Like New 


CALL: 
(913) 827-6229 


BC-9 Conversion Kit 


SAVES HUNDREDS OF DOLLARS 
FROM BUYING NEW CHANGERS 


Converts a BC-9 to BC-35 


e 55 Acceptance 


e Solid state, self-diagnosing computer 
e Installs in minutes 


To Order Call: 
616-245-8235 
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.- TALKING VENDOR DISPENSES 


1.5” (88 mm) Wheel Vends 


yo 
- e 1.3” (83 mm) Capsule IST ATED 
Ss e Large Gum and Candy gone Sarates 
1.125” (29 mm) Wheel Vends pn? “open 


¢ Gum and Candy 
Adjustable Merchandise Wheel Vends 


All types of small bulk items. 
YOUR SOURCE 


Coinage size up to 1.25” (32 mm) 


FOR: Machine size height 25” (63.5 cm) 
: Width 8” (20.3 cm) Depth 8” (20.3 cm 
Our All New Sick ( ; ) . ( ) 
2.3” Round ustom SOUNdS — Can Nave your OWN 


record made to say anything for 5 seconds. 
Clear Capsule Up to 4 different sayings on each side. 
Both Halves Same For. 
$1.00 items; 50 items 


Rings in 
Qo Feature items 


| —— Holders 
cranes etc. Fo | * 
\ / 


Bulk or Assembled. 
e Mixes 
1.3” Capsules “9 © In-capsule - items 
Mixed colored top with clear tis e Rings & Holders 
bottom. Filled or empty. Bulk & Assembled. 


ACTIONMATIC LTD. 


P.O. Box 326 e Chatham Ontario e N7M 5K4 
Phone: (519) 351-2181 Fax: (519) 351-2181 


REDEMPTION 


MUNCIE NOVELTY CO. 
PH. 800-428-8640 


GOOD QUALITY—LOW PRICES 


PlayChoice 10s 
Up To Date Games 


$995 each 
5 extra cards with each machine + 


WANTED TO BUY: 
VENDING ROUTES! 


M & C Vending Co. 
Teaneck, NJ 07666 


(201) 836-3500 


CALL: 
1-800-448-2743 


DIGITAL DISC AMERICA 
DON’T BE HELD CAPTIVE BY 45 RECORDS... 


GET OUR CD-CONVERSION KIT 


Will Convert Most Any Type Phonograph 
Compatable To Any Existing Sound System 
Call For Details On Your Application 
Optional Accessories Available 

Toll Free Service Number 

1 Year Warranty On Mechanism & CPU 


FEATURES INCLUDE 
1. Phillips CD Player 
2. Full Programmable Pricing 
3. Cash Management System 
4. Disc Management System 
5. Background Music System 
6. Easy Loading and Unloading Disc 


KIT INCLUDES: 
1. 100 Disc CD-Player (24’’x 15’’x 10”’) 
2. CPU Logic Board 
3. Complete Control Panel With L.E.D. Readout 
4. Complete Wiring Harness With Connectors Compatible To Existing One 
5. Complete Mounting Harness 

6. CD Phonograph Marquee 


GET ON THE BANDWAGON NOW FOR A SOUND INVESTMENT 
FOR MORE INFORMATION 
CALL (800) 543-0032 * FAX (314) 893-3601 


Sunshine Distributing, Inc. 
9617 Business 50 West ¢ Jefferson City, MO 65109 


DIGITAL DISC 
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~} Snow Bros. (H) ......... 399 


New Games/Kits 
Gun Force Kit(H) ..... $1095 


Simpson Video ......... Call 
Super Spy (SNK-Sys) ..... 99 
Sengoku (SNK-Sys) ..... 299 
Used Factory Kits 
Aliens (H).............. 495 
Bloxeed(H)............ 199 
Combatribes (H) ........ 299 
Cyber Lip (SNK-Sys) ...... 99 
Golden Axe (H) ......... 495 


Magician Lord (SNK-Sys) . .99 
Midnight Resistance (H) . .399 
__Pit Fighter (H)(8P)...... 1095 
SmashT.V.(H) ......... 595 


Superman (H).......... 399 
Task Force Harrier (V)... .399 
Two Crude (H).......... 399 
W.W.F. Superstars (H) .. .595 


Used Games 
All American Football ....795 
Bad Dudes 25”......... 595 
Battleshark ........... 1295 
Bloxeed............... 495 
Combatribes ........... 495 
Enduro Racer .......... 
GuerillaWars .......... 
Night StrikerS/D....... 1295 
Operation Wolf ......... 


Quarterback ........... 

Radmobile U/R ........ 2995 
Radmobile S/D ........ 8995 
Renegade ............. 299 
Road Blaster.......... 1095 
Shooting Master ........ 495 
Speed Rumbler......... 199 
T.M. Ninja Turtles...... 1295 
Time Soldier ........... 299 
TwinEagle ............ 399 
Victory Road ........... 399 
Vigilante .............. 299 
YieArKungFu ......... 149 


Miscellaneous 
Dynamo HS5 
Cabinet (Used)........ 695 
BC 25 Bill Changer 


The Game Exchange 
P.O. Box 09598 
Columbus, Ohio 43209-0598 


(614) 258-2933 
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TueY Gol D4 BEST 
GARSH DARN 
PLUSH IN TOWN / 


1 (800) 992-2388 ES (ce) 


The Original. Best and Lowest Priced!" 


WANTED TO BUY 


e Mechanical Pinball Machines 
1950 through 1970 


e Playfields, Blackglass & 


MONEY MACHINE 


For the last 10 years the 
greatest promotion ever! 
e Blows money and/or 

é coupons. 

vg i ¢ Your patrons try to catch 
aS many as they can. 


(309) 788-0135 


Related Items 


Call Rob: 


1-800-323-3547 


Don’t Forget: Pinball Expo ’91 
October 25th - 27th 


CD COMBO KIT 


10 Disc CD player added to your jukebox 


Kit includes: Sony CDPC 900 CD player/8 times oversampling 


* Kits Priced Right For Small Accounts * 
Plastic label insert kits available 


Call or Fax: 
S 
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(J) Manufacturer 

] Route Operator 
[] Arcade Operator 
[] Support & Supply 
(J Technician 

L} Other 

Please specify: 


tion as shown below 
C] Distributor 


Check One: 

L}) Manufacturer 

(J Distributor 

(] Route Operator 
[] Arcade Operator 
_] Support & Supply 
(] Technician 

L) Other 

Please specify: 
Check One: 


ip 


ire ~: 
ss 

U 
*, 


"Foreign 
CL) Billme 
"Foreign 


C1 Billme 
[] MasterCard 


[]} MasterCard 


*“Canada 


*Canada 
“Payable in U.S. currency only 


“Payable in U.S. currency only 


Card Exp. Date 


Card Exp. Date 
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delivered to your home 
.Call (504) 488-7003 To 


Mr. CL] Ms. Name 
[] Payment Enclosed 
L] Mr.C) Ms. Name 
C] Payment Enclosed 


Signature 
Charge my: 
Card No. 

CL] New 

[] Renewal 
Company 
Card No. 


Yes! | want to receive every issue of Play Meter. Please enter my subscr 
oO 
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120,00 
Telephone 
120.00 
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Have your own copy of Play Meter 
Magazine delivered to your home 
or Office. Call (5O4) 488-7003 to 
start your tk cic loday. 
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Authorized Eagle-Wing 


W-7 8 Lines 

W-8 8 Lines 

Lucky Star - 8 Lines New! 
Lucky 75 New! 8 Lines 
Lucky 25 Poker Bingo 


Kits — Games — PC Boards 
Ask About New Bill Acceptor 


Fix for W-7 and W-8 
8 Lines Games From Drew! 


CLOSEOUT 
NEW CRANES 


Tiger Paw’s 


Jumbo Tiger Paw 


CALL TODAY! 


The Original Crane 
With Electronic Plush Counters. 


$1595 00 
$1995 00 


1$, 2$, 5$ 
Bills 


400 Bill 
Stacker 


1600 
Bulk Coin 
Capacity 


Wall Mount Bracket Included 


$ 995° 


Optional — 1$, 2$, 5$, 10$, 20$ 
Bill Counter, Colors 


MARS ELECTRONICS 


VFM 2 VFM4 
VFM 3 VFM 5S 
Most Models In Stock 


Stackers 
200 Bill, 
400 Bill, 
600 Bill, 
and 
1000 Bill 
Capacity! 


INSERT 
61, $5. 91007 $20 BILL 


120 Southwest Drive e Spartanburg, South Carolina 29301 


COINS or BILLS 
Count/Sort/Wrap 


PARTS—REPAIRS 


ABC COIN (214) 596-1212 
2839 Biscayne — Plano, TX 75075 


CD TITLE STRIP PROGRAM 


FREE CDtitle strips with the purchase of the Easy 
To Use CD TITLE STRIP PROGRAM. Print your 
own song titles with your personal computer. All 
popular title strips formats available on tractor 
feed continuous form. Inventory all your CDS and 
print reports on performance and locations. Over 
175 features, full color, bullet fast. $395. 


Voice or 24 Hr. FAX 
1-800-950-JUKE 
(301) 956-5856 (for information) 


VISA, MC, Diners, Am. Exp. 
Title Strip Co., P.O. Box 333 Riva, MD 21140 


FOR SALE 
6—3 ina Row 


$1000 for all 6 games 
or 
$200 each 


Call Marleen or Joani 


213-451-5133 


FOR SALE 


Rowe Video Jukeboxes 
R90 & R89 


Both in excellent condition 
Asking $1950 each 
OR BEST OFFER 


216-946-8885 


Ask for Carolyn 


WANTED 
Dedicated Operation Wolf Boards 


717-848-1846 
Phil-Terry-Mike 
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THE PUCK STOPS HERE 


"The Original Air Hockey Safety Shield" 


1-800-933-0145 


ee a BB. 


PlastiTech Products, Inc. 
Longview, TX 


REMEMBER: There’s a reason it’s called PLUSH!! 


COAST TO COAST 
AMUSEMENT GAME DISTRIBUTORS 


503 Giuseppe Court, #5 
Roseville, CA 95678 
(916) 784-6611 
1-(800)-752-9879 
FULL SERVICE DISTRIBUTOR 
PLUSH @® PARTS ¢© GAMES e KITS 
PREPACKS @¢ JUMBO @ CLOSEOUTS ¢® TRADE-UPS 


Additional TOPPS Baseball 
Cards Available Thru 


L.H. KESSELMAN & ASSOC. 


601B COUNTRY CLUB DR. 
BENSENVILLE, IL 60106 


708-616-9699 ¢ Fax 708-616-9610 
e CALL FOR SPECIAL PRICING e 


WANTED: 


* DIXIELANDS 


* C.D. JUKE BOXES BECAUSE PLUSH IS NOT ENOUGH! 
* USED ARDAC’S PRE PACK SPECIALISTS! 


* SHUFFLE ALLEY’S Assorted Pre Paks 


e Adult Novelty Pre Paks 


(Alley Cats & newer) 
* P| N BALLS e Trade Ups & Promotionals 


e Mylar & Latex Balloons 
FREE FREIGHT ON FIRST ORDER 
Phone: (412) 922-5680 


CALL TOLL FREE 


Fax No.:(412)922-0661 1-800-446-4569 


Belita Coin Counters 


The best and most convenient 
Coin Counter ever made. It is 
specially designed for Operators - 
large or small. 


e Lightweight (only 9 Ibs) 
e Portable (take with you to location) 
e Very inexpensive 
e Long lasting/low maintenance 
e Fast and easy to use 
e Automatic Stop for easy counting 
e Coin Tray Support Bag Holder 
TRY ASAMPLE AND BECONVINCED  } 


JAMMAIGENERIC HARNESSES 
CUSTOM & 8-LINE HARNESSES 
W-4 ° W-6 « W-8 


8 Line Conversions Kit Plugs directly 

into the Jamma Harness. 

e Conversions Made Simple With 
Interface Boards 

e Double Male Interface Board with Jam- 
ma pinout one side & choice of either 
28/56, 22/44 or 18/36 on other side. 

e Double Male Interface Board with Jam- 
ma pinout one side & choice of either 
28/56, 22/44 or 18/36 female on other 
side. 

e Nintendo Monitor Color Conversion 

PCB. 


Send Check for Sample 
MANUAL - $425 


ELECTRIC $550 (110V or 220V) 


Quantity prices on request. 


LOUISE’S HARNESS SHOP, INC. 
712 Country Rd. 58 ¢ Prattville, AL 36067 
Tel.: 800/365-1941 ° 205/365-1841 
FAX: 205/365-4435 


Prices subject to change without notice. 


FOR DETAILS CONTACT: 
R. H. BELAM COMPANY INC. 
ONE FULTON AVENUE 
HEMPSTEAD, NEW YORK 11550 


TEL: 516 292 2670 
FAX: 516 486 0957 
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TICKET AVENUE 
SHAMOKIN, PA 
17872-0547 


) 
National 7722 


TLC KET CO, _ 800-326-9320 


ONE COUPON 


FORALL 
REDEMPTI 


NATIONAL T 


VIDEO GAME 
WANTED TOBUY:| OTS ARDS 


CHICKEN DRAW awe 


MACHINES ce\\ & avy 


* NEW ERA VIDEO 
(CANADA) CO. 


CALL: 86 Chapel Park Square 
Ontario, MIV 2S5 


1-800-448-2743 PH.: (416) 293-7291 
FAX: (416) 754-1328 


End Ball Juggling Forever! 


“The Original Lane Retainer” 


Keeps the balls 
where they belong. — “4 


La. Ye, 
VIRTUALLY ELIMINATES * #20) 
¢ Balls crossing into other lanes 
¢ Left-hand plavers rolling balls into 
right-hand lanes 
¢ Plavers taking tickets from: the 
wrong dispenser. 
INCREASE REVENUE AND. . . 
Decrease expenses 
by reducing downtime 
Attractive. Durable Material 
LIFETIME REPLACEMENT BES 5 Quantity 
GUARANTEE P Discounts 
_ In Use At: 
PLASTITECH PRODUCTS, INC. = RA aU CASULA: 
P.O. Box 2387 ¢ Longview. TX 75606 sae SHOW BIZ PIZZA 


CALL TODAY: 1-800-933-0145 = == SAME DAY UPS SHIPPING 
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= FOOSBALLS & 


Smooth White 15¢ ea. 
Minimum order 100 


(702) 387-8789 


MONITOR 


GET WELL KITS 
SAVES TIME AND MONEY 
ON MONITOR REPAIRS! 


Monitor repair kits take care of picture 
warping, blacking out, smearing, low 
brightness and brightness problems, 
poor regulation, jail bars, vertical shrink- 
ing, etc. Call for free technical help with 
your monitor problems. All kits come with 
instructions and are easy to install. 


WICO DISTRIBUTES GET WELL KITS 


Kit #101: For Electrohome GO7-CBO 
19’ color monitor. 17 parts. $7.95 ea. 
Wico #36-0243 


Kit #102: For Electrohome GO7-FBO 
13’ color monitor. 16 parts. $7.95 ea. 


Kit #201: For Wel!s-Gardner K4600 
Series color monitors. 14 parts. $6.95 
ea. Wico #36-0244 


Kit #202: For Wells-Gardner K4900 
Series color monitors. 15 parts. $7.95 
ea. Wico #36-0248 


Kit #203: For Wells-Gardner K4800 
Series color monitors. 15 parts. $7.95 
ea. 
Kit #301: For Nintendo Sanyo 19’ col- 
or monitor. 15 parts. $6.95 ea. Wico 

#36-0245 


Kit #401: For Atari Disco 19’ color 
monitor. 17 parts. $6.95 ea. 


Kit #601: For Korean Telcom AK901 
color monitor. 21 parts. $9.95 ea. 


Kit #910: Nintendo Sanyo color video 
inversion kit. Convert Nintendo 
cabinets with non-Nintendo 

game boards. 17 parts. $4.95 ea. 


Kit #920: For Pac Man, Ms. Pac Man 

logic boards. Eliminates hum bar in 

picture. 4 parts. $6.95 ea. 
DISCOUNT! Buy ten kits and take 


$1.00 off each kit. Money back 
guarantee. We pay S&H. 


Electrohome Flyback #A29951-B .... $47.95 
NOS sic 2 ao aanesesvonceceaveatueinaieces: $3.89 
BOC 0SD casutessninssinvariciaentistemeaniacha’ $1.89 
2SUIG IO sccssavaacuneseivivescvnvcsininantGsxosades 


ZANEN ELECTRONICS 
806-793-6337 


WE ACCEPT VISA AND MASTERCARD 


We Specialize In All Types Of 
Miniature Lamps 
For The Amusement Industry 


( DEBBIE'S AMUSEMENTS ) 


BECAUSE PLUSH IS NOT ENOUGH! 
PRE PACK SPECIALISTS! 


e Assorted Pre Paks 


Miniature: #44, 47, E17, 159, 161, 194, 
299, 959, 906; «5 ELC, 


Flourescent: FAT5CW, F6T5CW, F8T5CW, 
FIOT8CW, FI3T5CW, F1I5T8CW. 
Twist-Lock Sockets: Wedge Base * Adult Novelty Pre Paks 


T1 % and T3 % Sizes ¢ Trade Ups & Promotionals 


THHC LIGHTING e Mylar & Latex Balloons 


17870 Castleton St., Suite 246 FREE FREIGHT ON FIRST ORDER 


City of Industry, CA 91748 
CALL TOLL FREE 


1-800-446-4569 


Tel: 818-965-6088 Fax: 818-810-4746 
Toll Free 800-468-8442 Order Only 


California Games, Inc. 


$100... 


NEO-GEO 1-Slot CALL Task Force Harrier $389.00 
NEO-GEO 2-Slot CALL Eswat $450.00 Moonwalker 
NEO-GEO 4-Slot CALL Golden Axe $450.00 Magic Sword 
Burning Fight CALL Thunder Jaws $599.00 Growl 

Alpha Mission 2 CALL Ninja Gaiden $369.00 Hipperdrome 
Sengoku CALL Spy $289.00 Crime Fighter 
King of Monsters CALL R Type 2 $369.00 S.P.Y. 
Cyberlip CALL Final Fight $889.00 Shinobi 

Ninja Combat CALL Street Fighter 2 CALL Toki 

Riding Hero CALL Merit Superstar $1450.00 Truxton 
Puzzled CALL Merit Pitboss $495.00 Assault 

Ghost Pilot CALL T.M.N.T. $829.00 Double Dragon 
League Bowling CALL Archrivals $549.00 WWF 


$729.00 
$539.00 
$750.00 
$899.00 
$450.00 
$299.00 
$199.00 
$299.00 
$495.00 
$395.00 
$395.00 
$179.00 
$539.00 
$295.00 


Lightning Fight 


for this ad. 


Super Spy CALL 


Nam 75 

Air Buster 
Snow Bros. 
Dragon Breed 
Final Round 


CALL 
$469.00 
$398.00 
$350.00 
$399.00 


Double Dragon 3 
Combatribes 
Altered Beast 
Rastan 

Ghouls & Ghosts 
Blood Bros. 


$479.00 
$489.00 
$289.00 
$250.00 
$449.00 
$749.00 


Haleys Comet 
Stryder 
Caveman Ninja 
Raiden 

Pit Fighter 


California Games, Inc. 


$495.00 
$795.00 
$749.00 
$749.00 


24 Hr. Voice Mail 
(714) 949-3499 Fax (714) 629-4090 


Call Us! We Have the Best Prices!! Do you have any special requests? 


Call Carol Lea 


(504) 488-7003 
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JUMBO MIX—$1.30 
1-800-962-4486 


CD & 45 RPM STORAGE BOXES 
CD Box Holds 100 * 45 RPM Box Holds 200 « 


ple Thi WANTED 
Pametht sneer ec aie. WANTED TO BUY: 
White Color ¢ 200 Lb. Test e 


Corrugated ° Lift Off Lid ¢ Tote Grips e Vendal L, Vendex & Easy Used 


ee eussah Vend Machines Wanted. 
| Merit Boards... 
Top Dollar Paid 


45 RPM Storage Box $5 ea. (Min. Order 5) 
Plus $4 S&H 
Visa/MC/American Express/Diners 
UP OD 


VOICE or 24 hr. FAX © 1-800-950-5853 Call C al i ° 
Title Strip Co. ; 
P.O. Box 333, Riva, Maryland 21140 21 3-45 3-8666 1-800-448-2743 


BIG CHOICE BETSON CRANES 
SINGLES, DOUBLES & TRIPLES 


Will Pick-up In Any State 


N HA National Interstate Amusements U KEBOX ES 


3630 Buckner * El e El Paso, Texas 79925 * 1-800-332- 6513 VI [) FOS 


PINBALLS 


PEARSON PRODUCTS INC. 
GoGo go 


Plusk Toys & Novelties 
1(800) 969-7587 
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July 4-7 

Houston Classic Air Hockey Open, 
Green’s, Memorial City Mall, Houston, 
sponsored by Dynamo. Call (713) 
827-1061. 

July 4-7 

National Foosball Championship, St. 
Louis, sponsored by Tornado. Contact 
Dave Courington (817) 572-3708. 

July 11-13 

8th Annual Billiard Congress of America 
International Trade Expo, Downtown 
Nashville Convention Center, Nashville, 
Tenn. Contact Frank Zdy (619) 278-3877. 
July 12-14 

Amusement and Music Operators of Idaho 
(AMOI) Annual Convention, Cour 
d’ Alene, Idaho. Contact Brett Yagues (208) 
587-7000. 

July 19-20 

Oregon Amusement and Music Operators 
Association (QAMOA) Annual Conven- 
tion, Inn of the Seventh Mountain, Bend, 
Ore. Contact Cheryl McCown (503) 
343-6642. 

July 19-20 

Pennsylvania Amusement and Music 
Machine Association (PAMMA) Annual 
Trade Show and Convention, Seven 
Springs Mountain Resort, Champion, Pa. 
Contact PAMMA (800) 521-7778 or (717) 
ZIZAISL2; 

July 19-20 

Amusement Operators of Texas (AMOTX) 
Annual Convention, Radisson Hotel, 
Austin, Texas. Contact Verl Burnaugh 
(214) 741-6381. 

July 24-25 

Latin American Amusement Music & 
Games Expo, Sheraton Maria Isabel, Mex- 
ico City, Mexico. Contact AAMA (703) 
494-2758. 

July 26-28 

Montana Coin Machine Operators Associa- 
tion (MCMOA) annual summer meeting. 
Call (406) 442-7088. 


August 10-11 

Colorado Air Hockey State Champion- 
ships, Red Baron’s, Westminster Mall, 
Westminster, Colo. Call (305) 427-4846. 


August 22-24 

Wyoming Candy, Tobacco, and Coin Ven- 
dors Association Convention, Holiday Inn, 
Cheyenne, WY. Contact Jim Petry (307) 
638-6946. 


August 29-September 3 

World Foosball Championship, Dallas/Ft. 
Worth, sponsored by Tornado. Contact 
Dave Courington (817) 572-3708. 


September 12-14 

Amusement and Music Operators Associa- 
tion (AMOA) Expo, Las Vegas Convention 
Center, Las Vegas. Contact AMOA (312) 
644-6610 or (312) 565-4602. 


September 27-29 

Rocky Mountain AMOA Annual Meeting, 
Hilton Inn South, Denver, CO. Call (303) 
289-6200. 


September 29-October 1 
Ninth Annual Seminar on Sponsorship and 
Event Marketing in Entertainment, spon- 
sored by BPI Communications, Stouffer 
Nashville Hotel, Nashville, Tenn. Contact 
Laura Stroh (615) 321-4250. 


October 3-5 

West Virginia Music & Vending Associa- 
tion (WVMVA) Annual Convention and 
Expo, Ramada Inn, South Charleston, W. 
Va. Contact WVMVA (304) 949-3289. 


October 3-5 

National Automatic Merchandising 
Association (NAMA) National Conven- 
tion, Trade Show, and Education Sessions, 
McCormick Place, Chicago. Contact 
NAMA (312) 346-0370; FAX (312) 
704-4140. Note: Pre-Convention Early 
Education Sessions will be held on Oct. 2. 


October 24-26 

Michigan Coin Machine Operators 
Association (MCCOA) Annual Conven- 
tion, Radisson Resort, Ypsilanti, Mich. 
Contact MCCOA (517) 372-2323. 


October 24-26 

Fun Expo, First International Family Fun 
Center and Miniature Golf Show, Market 
Center, Atlanta. Contact Bellwether Ex- 
positions, (914) 923-0129; FAX (914) 
762-8751. 


October 24-27 

North Carolina Amusement Machine 
Association (NCAMA) Annual Conven- 
tion, Omni Hotel, Durham, N.C. Contact 
Bobby or Cindy Earp (919) 584-4833. 


November 13-16 

International Association of Amusement 
Parks and Attractions (IAAPA) 73rd An- 
nual Convention, Orange County Conven- 
tion/Civic Center, Orlando, Fla. Contact 
Chuck Simanek or Ernestine Phillips (703) 
671-5800. 


November 15-17 

National Automatic Merchandising 
Association (NAMA) Financial Manage- 
ment Seminar, Las Vegas Hilton Hotel, Las 
Vegas, Nev. Contact NAMA (312) 
346-0370. | 


International 


October 17-20 

ENADA 19, Italian Trade Association Ex- 
po, Rome. Contact SAPAR-AGIS, Via di 
Villa Patrizi, 1000161 Rome, Italy. Tel. 
4402718-4403686-88473217; FAX 
4402718. 
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witnessed an amusing, yet somewhat 

disturbing, scenario while at the 
AMOA Legislative Conference in 
Washington, D.C. I’m not making this 
up; operators Bill Stone and John 
Newberry saw it too. 

Bill and I had about 15 minutes to kill 
before meeting with amember of Sen. Al 
Gore’s staff. We decided to walk outside 
and chat until it was time for the appoint- 
ment. It was there that we found John and, 
about 25 feet away, another man sprawIl- 
ed out on the sidewalk. John explained 
that moments before he had seen the man 
sitting on the steps. Now he was being 
tended to by some passers-by while 
waiting for an ambulance to arrive. 

The first vehicle to make it to the scene 
was a firetruck. I’m not sure why; the 
man wasn’t trapped in a burning building 
or smoldering on the sidewalk. Oh well, 
we said, at least they can render some 
kind of assistance until the ambulance gets 
here: 

The familiar, piercing sound ofa siren 
was then heard. Good, the ambulance has 
made it at last, I thought. It was a police 
car. Two officers got out and looked 
ready to take charge—of what, I don’t 
know. More people added to the scene, 
yet still no ambulance. One of the 
policemen then figured he’d make 
himself useful and began directing traffic. 
He had to, since the firetruck was block- 
ing one of the lanes on this two-way 
street. 

Hurrah, an ambulance at last! The poor 
man was tended to by the paramedics and 
placed inside the ambulance. But for 
some reason, the ambulance didn’t roar 
off like the Batmobile. To make sure a 
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Soviet submarine hadn’t run aground out- 
side of the Russell Senate Office Building, 
a car carrying five members of the U.S. 
Navy was dispatched. They joined the 
party but didn’t bring chips or beer, the 
cheapskates. 

There must be some sort of D.C. or- 
dinance or federal statute that requires a 
second opinion from Washington 
paramedics. How else would you explain 
the arrival of another ambulance? Only 
one man was in need of medical attention. 
Maybe they expected a sudden rash of 
sidewalk collapses and were preparing 
themselves for the next unfortunate, by 
God. 

After the summit broke up, it was 
agreed that Ambulance A would in fact 
haul this poor soul to the hospital. Am- 
bulance B’s driver chose rock, while his 
counterpart selected paper, and everyone 
knows paper covers rock. Two noogies 
later, Ambulance A roared off into the 
bowels of Washington. I hope the man 
only had severe indigestion; he was dead 
on arrival if it was anything more serious. 

How symbolic: this man had to suffer 
through red tape and needless delays 
before being able to get definitive action 
taken, minutes before Stone, Newberry, 
and the rest of the operators had to once 
again sift through verbal red tape, i.e., 
their lawmakers’ rhetoric. But there’s one 
difference: the man finally got an am- 
bulance. The coin-op industry still 
doesn’t have its dollar coin. 

I’m not trying to you-know-what on 
AMOA’s or AAMA’s parade. Both were 
successful in garnering co-sponsors for 
dollar coin legislation (there are two 
separate bills with important differences 


_ Enough of the rhetoric 


in the House and Senate). It took a lot of 
work to secure the commitments, and 
members of both associations should 
rightly be proud of their accom- 
plishments. 

But how many times does Mr. Coin-Op 
have to go to Washington before 
something gets done? It’s not as if this is 
the only industry pushing for a dollar 
coin. The many divergent interests that 
comprise the Coin Coalition want one. 
Mass transit wants one. Veterans groups 
and the Sierra Club want one. Does Con- 
gress want one? It should: a dollar coin 
would save taxpayers $318 million 
annually. 

What’s the holdup? There have been no 
groups organized against a dollar coin, 
just cries from sentimental people who 
can’t go on living without their dollar 
bills. 

It’s one thing to pay lip-service, to say, 
‘*Yes, I’ll co-sponsor your bill.’’ It’s 
quite another for the powers-that-be on 
the Banking Committees to hold hearings 
on the dollar coin and eventually produce 
a bill that can be sent to all lawmakers for 
a vote. Make these guys come off their 
comfortable, politically safe fences. 

There’s been enough talk. No more 
promises, no more ‘‘wait until next year, 
the timing isn’t right.’’ Let’s see some 
action. LJ 


(Mnistebes Cars. 


Christopher Caire 
News Editor 


Who did this? 


The answer seemed so simple. At first. 


+ was an accident. This DataPrint 2000™ —our And, as it turns out, the routeman had accepted 


hand-held computer printer used to electronically a “more lucrative position” elsewhere and was 
collect information from NSM jukeboxes — fell declining further interviews. 
out the door and under the wheels of a 2’ ton 


truck. The routeman’s truck. Truth is, this DataPrint was murdered. It couldn't 


lie about what collections were .. . and there's 
The company owner bought a replacement — no way the routeman could make it lie. So it had 
DataPrint™ Run overs by 2% ton trucks our to die. Near as we can figure it, the DataPrint 


was. causing maybe a quarter of the Increase .. . 
the jukeboxes had been earning the 
rest all along. 


warranty does not cover. 
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owner offered as to how this DataPrint 
caused his collections to soar. ra 
2112% the first week. Just short of 
23%, the next. 


Then the accident. 


= SP << . 


In the process of ordering a new one, the q. ’ 
Y 


GOS ‘We're not suggesting that you 
buy a DataPrint to prevent 
theft. And we're certainly 
o not suggesting that 
F » routemen aren't usually 
honest. What we are 
suggesting Is that, 
[< « if you operate NSM 
—@ jukeboxes, you try applying 
f= ~~ the efficiencies of technology 
fe” = that our DataPrint can bring you. 
These efficiencies are the operator's 
greatest and most certain opportunity 
| for increased profits in the 90's. It’s also 
comforting to know that — by removing the 


Now . . . our DataPrint does =; 
increase jukebox income. : 
No doubt about it. 

It does it by reducing a. COM 
collection time. By immedi- = =4 
ately telling operators of 
exactly what music to update. a, 
By providing totally accurate 
financial reporting. And by 
speeding up the process of settling 


accounts with location owners. — possibility for human accounting errors, inten- 
~All to say, DataPrint can — over a period o tional or not — you'll always know what your 
months — “eek out” an easy 5% improvement jukeboxes are really earning. 


eo i 0 
_to the bottom line, sometimes even 10%. If you don’t currently operate NSM jukeboxes, 


But over 20%? Starting the first week? And all why not try one? All of today’s NSM's are 
of those time-and-accuracy-type efficiencies, equipped with DataPrint computer information 
somehow, turning up directly in the cashbox? ports, among other | advanced technology 
‘We suggested the owner talk to his routeman a features, to Increase efficiency and earnings. | 
little further about the phenomenal increases our Maybe that doesn’t mean much to you 
DataPrint inspired in cashbox collections. God now... but, remember, you Il be living 
knows, we’d love to tell NSM jukebox operators with the jukeboxes you buy today 
that all they have to do is buy one of these and for 10 years or more. 

: 
: cashboxes will be over 20% fatter in a And, yes, DataPrints can last that long, 


too. Just keep them out from under 
But the owner was already way ahead of us. 22 ton trucks. 


For full information on the NSM HyperBeam line and the name of the NSM Distributor nearest you, contact. 
Phone: 312-992-2280 Fax: 312-992-2289 


Ni Git The Performance Machine 
© Copyright, 1991, NSM-America, Chicago, Illinois 


5207 North Rose Street, Chicago, Illinois 60656 
™ DataPrint, DataPrint 2000, and HyperBeam are trademarks of NSM — Bingen, Germany & Chicago, Illinois. 
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675 Sycamore Dr. 
P.O. Box 361110 
“Milpitas, CA 95035 
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Sinash taxis asphalt jungle of Ohio ~W=49.25".(125cm) sD = 61.50" (156 cm) 
andieatn hazard pay a - H= 65.50" (166 cm); Wt.775 Ibs. (352 kg) 
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Atari Games Corporation. All rights reserved. 
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